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~ AIMED AT THE AXIS! 


In the historical tool collection of our president, 
Mr. Edward Durell, a prized item is this hoe, 
fashioned from a bayonet 77 years ago by a 
soldier returning from the Civil War. 


Today we have reversed history. After nearly 
half a century of making hoes, The Union Fork 
& Hoe Company has completely converted one 
of its plants to the manufacture of bayonets — 
cold steel, aimed at the heart of the Axis. 


Our other plants are producing shovels, heavy 
rakes and other steel goods in the large volume 
demanded both for the armed forces and for home defense. © 


®. Even the implements of peaceful cultivation and tillage, in whose 
making we learned how to forge and temper keen-edged steel, 
have become essential weapons in this all-out war, needed to 
\\increase America’s vital production of food. 


In these circumstances, we confidently ask the continued co- UNION FLEX-BEAM’ FORKS 
‘operation of all UNION dealers, both in keeping millions of existing with the Handle of SUPER-STRENGTH 
tools in service and in distributing, to eligible users, the limited nie. il 
number of new tools which we are permitted to manufac- HEAT -Faeeee CED RAK 
ture in the cause of Victory. ae , 4 
For our part, we pledge to produce as many farm and garden St rin, 

tools as possible from available materials and man-hours, with = pes ssa BA thant NE. 
maintenance of UNION quality and those UNION features of con- 

struction which, by resisting wear and breakage, prolong tool life INE TOOLS 
to the maximum period of useful service. a e VICTORY GARDEN 


THE UNION FORK & HOE COMPANY 


MAKERS OF MORE SALABLE TOOLS— GENERAL OFFICES: COLUMBUS, OHIO 
Additional Sales Offices: New York City, Baltimore, Chicago, St. Louis, Los Angeles, San Francisco, Seattle 








ROPE — 1S A WAR NECESSITY ... CARE SAVES ROPE! 








picked up by the rope gradually work into the strands, cutting the inside fibres.” 
You will find this statement on page one of “Care Saves Rope,” a booklet designed 
to help you help your customers make their rope last longer. Rope is difficult, if 
not impossible, to obtain. Therefore, you are performing a service to your country 
as well as to your customers when you promote rope conservation through proper 


care. Get copies of “Care Saves Rope” for your customers. 


“Dragging rope over the ground . . . causes quick surface wear... Dirt and grit | 





Write today for a supply of “Care Saves Rope”... 
16 pages of practical suggestions for saving rope, plus 
knots, splices, and an up-to-date rope strength chart. 
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AMERICAN MANUFACTURING COMPANY 


Ge j Noble and West Sts., Brooklyn, N. Y. 
a =6 ROPE — TWINE — OAKUM — PACKING 


Western factory: ST. LOUIS CORDAGE MILLS, St. Louis, Mo. 
Sales Offices: Boston, Baltimore, Philadelphia, Chicago, New Orleans, Houston 




















YALE 
IS CALLING 
AMERICA 
TO YOUR 
STORE 
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Seats 


Materials for blackouts and for victory gardens, hoes and 


— shovels, pumps, flashlights and pails... are strange things 
TRADE M e ar 
for a Jock manufacturer to be advertising. 


Yet that is exactly what YALE advertising in the SATUR- 
DAY EVENING POST is doing —to build store traffic for you. 


ee encase 


YALE PUTS 3 BIG SALES MOVERS 
IN YOUR BUSINESS 


We realize that priority business may be scarce in some 
communities and that your sales and service departments 
are likely to be short-handed in these “war-first” days. 

That’s why YALE is thinking, planning, building sales for 


you — of products you can sell — where you can sell them. 





THE NAME YALE HELPS MAKE THE SALE 


THE YALE & TOWNE Stamronv. conn. u- sa. 
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Hardware Age, published every other Thursday by Chilton Co. (Inc.). Entered as second-class matter, March 24, 1933, at the Post Office at Philadelphia under the Act of 
Vareh 3. 187! Printed in U. S. A.) £1.90 per year Single copies, 25¢ each. Vol. 150, N 














Tavern Home Products are a 
fast-moving, well-recognized 
line of Household Products! 


Window 
pen 
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ERE is a complete line of highly 
effective home products that 
housewives are reading about in Life, 
The Saturday Evening Post, Ladies’ 
Home Journal, Woman’s HomeCom- 
panion, and Good Housekeeping. 
Customers ask for them by name— 
come back for more. 
Send for complete information to 


your nearest office of Socony-Vacuum 
or write to 26 B’way, New York, N.Y. 


free 


2 BAG 
VAPORIZERS 


a 


ALSO:—Tavern Rug Cleaner, Tavern Furniture Gloss, 
Tavern Lustre Cloth, Tavern Leather Preserver. 







® Another quick-selling line is Bug-a-boo. ee 
There's Bug-a-boo, the Super-Spray that's 

powerful, quick, pleasant to use. Also, Bug-a-boo 
Moth Crystals and Bug-a-boo Garden Spray. 
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TAVERN HOME PRODUCTS © 


NON-RUB FLOOR WAX + PASTE WAX + LIQUID WAX +» WINDOW CLEANER + TAVERN CANDLES + PAINT 
CLEANER + RUG CLEANER - FURNITURE GLOSS + LUSTRE CLOTH - PARASEAL WAX « ELECTRIC MOTOR OIL 
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PAIRS Set Bee 


Any tool user can quickly see the advantages of 
Stanley Planes... for cutting, smoothing, rabbet- 
ing, mortising, and innumerable special planing 
jobs. No other planes offer the trouble-free design 
and lifetime service that is built into these fine tools. 
The Stanley “Bailey” Plane, first iron plane, has 
remained first in smooth cutting performance for 
70 years. 

Like the many other fine tools from the “Tool Box 
of the World’, Stanley Planes are identified with 


° . STA 
this best-known mark of dependable quality. GerNEEY) 
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Kosp om Flying 
BUY WAR BONDS 
AND STAMPS 


TOOL BOX OF THE WORLD 


War construction requires tremendous quantities 
of Stanley Tools. Only those orders which qualify 
under Government restrictions can be filled 
promptly. Give your jobber all necessary data to 
classify your order properly. 


Ask for Stanley Tool Catalog No. 34. It’s the 
world’s leading reference book for good tools. 
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NEW BRITAIN, CONN. 


HE TOOL BOX OF THE Ww 
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Lined up for inspection—the complete 
National Line of Builders’ Hardware! 
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National Manufacturing Company 


TURDILY constructed 
and absolutely depend- 
able are the built-in charac- 
teristics of this fine hardware. 
For years this impressive 
array of products has been 
serving on the home front 
faithfully and efficiently. 


Contractors and builders 
are unanimous in endorsing 
National Hardware because 
the modernness of designs, 
the quality of materials and 
the fine protective finishes 
prove that it will render the 
best and longest service. 


National 


Builders’ Hardware 


Its fine prestige has been won 
through the maintenance of 
a uniform high standard of 
manufacture. Every prod- 
uct must measure up to true 
National quality before it is 
presented to the trade. 


Dealers can well appreciate 
the ease with which mer- 
chandise of this high caliber 
can be sold, and the com- 
plete satisfaction following 
every sale helps create a fine 
volume of repeat business. 


STERLING 
ILLINOIS 
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YOU CAN HELP 


1. Support local committees by in- 
serting their scrapcollection slogan 
in newspaper ads, window displays, 
hand bills and posters. 














2. Dispose of your own stocks of 
unsaleable merchandise and other- 
wise useless metal. 










These Commandos are all around you. They 
are working with you-- FOR YOU! Townsfolks, 
farmers, 4-H Club members, Boy and Girl 
Scouts are working to free the shortage of crit- 
ical materials in the drive to uncover useless, 
useful scrap. They are gathering scrap--iron, 
steel, rubber, copper, brass, aluminum, zinc, 
lead, tin, manila fiber and burlap. This all out 
effort to gather waste materials and scrap metals 
is vitally important if we are to keep up the 
flow of steel and other things needed so badly 
for more ships, more tanks, more guns. 





3. Insist that worn out parts be 
returned on every purchase. 





4. Urge your scrap collection 
agency to establish a permanent 
organization. 













5. Note and report all scrap accum- 
ulations to your local collection 
committee. 










6. Where possible use your truck 
to bring in scrap on return trips. 






7. Encourage local governments 
and public institutions to scrap 
abandoned equipment. © 










The scrap situation is so serious that it has be- 
come the patriotic duty of every dealer to 
enlist in the drive. A 
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TIPS FROM OTHER “WASTE WARDENS” 


THAT MAY HELP yoy DO A BETTER 


JOB OF “GETTING IN THE SCRAP“ 
* * 
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One airplane builder has found 
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{ maximum production out of the 

vy means to ve 1aXxt ] 
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to your company: 





THE SCRAP IS COMING IN...but not 


We have the proof that industry 
drive for Scrap metals... proof m 
of tons. But mills must get more 
it they are to meet the gigantic needs of war industry, 

Don’t forget... steel fets to work on the battle- 
front more quickly when plenty of scrap is available. 
Scrap is already metallic Therefore, less ore needs to 
e Converted into pig iron per ton of steel produced. 


iS coope rating in the 
easured in thousands 
iron and steel scrap 
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EMPLOYEES BECOME 
its year-round salvage 
recently enlisted its em 
up. Workers searched their homes, 
tool chests 
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“SCRAP SNOOPERS” __ In addition to 
program, a New England war plant 

ployees in an “all-out” scrap round- 
offices, work-benches. 

and shop floors. Over 350,000 extra pounds of 
was collected... 4,, vou making all your em- 
‘Crap conscious”? Have you tried an incentive SYS- 





fast enough! 


Scrap to make new steel, more tons of 


turned out in a hurry 
it your personal war assignment to see that 
a thorough, continuous job of 
” Cooperate closely with 


your 
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This is one drive 
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SEGREGATION 
is increasingly important! 


Wherever Possible, se 
have been carefully gs 
labeled according to 
make-up. By making j; 


identify accurately th 
COMPANY, Cleveland, Chicago and i 


Il your Scrap in lots that 
egregated, classified and 
their type and metallic 


t easy for steel mills to 
AMERICAN STEEL & WIRE 


machinings and other scrap, you help to speed 
r i NE § ai 
New York CARNEGIE-ILLINOIS STEEL CORPOR ATION, production of NE Steels and make possible 
full utilization of valuable alloys your scrap 
Pittsburgh and Chicago COLUMBIA STEEL COMPANY. San contains. Segregated scrap will bring you a 
Francisco . NATIONAI TUBE COMPANY, Pittsburgh 


better Price, too, 


) ees 


~* 


TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
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HERE ARE 3 E AWARDS Y 











WE'RE IN IT TO WIN IT- 








)S YOU CAN BE PROUD OF 


Every REMINGTON-PETERS DEALER in America is hearing this 
news with a tingle of personal pride! For high achievement, two 
government-owned plants operated by the Remington Arms Com- 
pany, Inc., and one Remington-owned plant have just been desig- 
nated as recipients of the joint Army and Navy production award. 


It means that the guns, shells and cartridges you have been 
loyal to all these years are now moving with maximum speed, and 
in ever-increasing quality and quantity, to our sons and friends in 
the front lines of attack all over the world. You've sacrificed your 
profitable arms and ammunition sales to help assure the future free- 
dom of our country. 


BUT THAT’S NOT ALL. You helped America /earn the sport of 
shooting, and personally taught plenty of the boys now toting guns 
for Uncle Sam how to handle these guns. And your salesmanship 
‘and had work have helped build a sporting ammunition industry 
that was able to convert almost overnight to 100 per cent produc- 
tion on “‘love letters” for Hitler and Hirohito. 


You've sure got a right to be proud of this award! 


AND YOU KNOW, TOO, the vital necessity of taking good care of 
whatever ammunition stocks you still have. So keep your ammuni- 
tion in a cool, dry place away from sunlight or dampness. Keep 
storeroom stocks on skids if you have a concrete floor, and shelf 
stocks well down from the ceiling (it’s hotter up there). 


THANKS AGAIN for all you’ve done—and are doing. These Army- 
Navy ‘‘E” awards are honors you have helped to win. Remington 
Arms Co., Inc., and Peters Cartridge Div., Bridgeport, Conn. 


emington,- PETERS 
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STEEL will win the war. . OIL will win the war .. FOOD will win the war— 


in factories, farms and camps giving their 
sweat and blood for VICTORY. 


MONARCH IS PROUD of its part in meeting 
this emergency, serving our government, 
and producing for our armed forces. 
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“ee - | sich There will rs 
While MONARCH RANGE BUILDERS sels —or > 
Ne are «x | + , 
diverting their efforts to make our /ives ES MONARCH . 
safer — see that every MONARCH RANGE | a Products au 
in the homes of your customers continues ~« | + fi 





to make life easier! ——_—€* - 


| Order Repairs When Necessary from Factory| * ¥ * x ¥ * 


Buy WAR BONDS and STAMPS Now — Buy MONARCH RANGES After the War! 
MALLEABLE IRON RANGE CO. e BEAVER DAM, WIS. 
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HERE ARE SIX OF THE MANY REASONS WHY 


olts ARE HARDER FOR YOU TO OBTAIN 


@ Here are six of the bolt products Lamson & Sessions makes 
for aircraft manufacturers. Just six out of several hundred 
different products, and each one costs much more than the 
ordinary carriage and machine bolts which you sell across 
the counter. For one of these bolt products the time required 
to make just one bolt would make fifty machine bolts; still 
another requires so much time to produce we could make 
fifty carriage bolts in the time it takes to make just one of 
these precious special bolts for aircraft engine assemblies. 
For on these bolts the lives of skilled pilots depend, and 
just a few hundred of them protect the taxpayers’ investment 
of a quarter of a million dollars for a bomber! They are 


virtually worth their weight in gold. To make such bolts to 
jewelers’ accuracy, Lamson & Sessions has devoted its 
greatest skill, its complete resources. You would not have 
it otherwise for the lives of our men who fly and fight with 
airplanes throughout the world depend upon them. @ We 
are supplying hardware jobbers with tons of bolt products 
necessary for maintenance of farm and home equipment, 
which must be kept in repair, and which cannot be replaced 
“for the duration.” Jobbers will supply their dealers through 
established Government procedure. 


THE LAMSON & SESSIONS COMPANY ~- 1971 West 85th Street + Cleveland, Ohio 


Plants at Cleveland and Kent, Ohio; Chicago and Birmingham 


LAMSON a SESSIONS 
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Ask your Jobber for the Lamson Line 











SKY POWER wiInpD\siLL 
WATER 
ATTN 










Farm people are looking for ways of increas- 
ing production with less labor and drudg- 
ery. That’s why Sky Power’s “water on tap” 
automatically builds sales demand. It’s a 
forerunner of sales leadership for you when 
materials for building water systems are 
again available . .. when we have Schickl- 
gtuber corralled and hog tied! 
We'll do all we can to furnish you with re- 
and parts to keep every Sky Power 
ystem running smoothly and producing 
top notch results. We'll help keep every 
unit a community recommendation for you. 














RUNNING WATER 
SYSTEMS 


DISTRIBUTED BY 

BAKER MFG. CO.: Minneapolis, Minn.; Madison, Wis.; 
Fort Dodge, !a.; Cedar Rapids, !a.; Fredericksburg, 
lo.; Omohe, Neb.; Kansas City, Mo.; Enid, Oklo.; 
Hutchinson, Kan.; Brandon, Manitoba, Canada. 
AXTELL CO.: Fort Worth, Texas; Amarillo, Texas; 
Lubbock, Texas; San Angelo, Texas. 


BAKER MFG. CO., EVANSVILLE, WIS. 





WINDMILLS « PUMPS 
*PUMPIJACKS @ 
HAND PUMPS 
WELL SUPPLIES 


te 


VAUGHAN NOVELTY MFG. CO., INc. 


World's Largest Manufacturer of Bottle Openers and Can Openers” 
3211-25 CARROLL AVENUE CHICAGO, ILL U.S.A 


- «f * * BUY WAR BONDS AND STAMPS * *®* *© * 









SAYS EVERYBODY IN 
PLUMBING SUPPLIES AND PLUMBING 


AMERICAN 
“"Indestructo" PLASTIC 


TANK FLOATS — 
and FLUSH ELBOWS 


For new installations and replace- 





“‘Indestructo” TANK FLOAT 


Spud tapped, 4”, 14-20 threads, 
integral with tenite mold. Can't 


work loose nor break off. 2 sizes: ments. Both Float and Elbow 
x5” and 3%” x 4%”. Packed : « 
NG A ap «PEA molded of tough plastic. Buoyant, 


corrosion-proof, leak-proof, most 
durable. Withstand brine, sulphur, 
iron, water anywhere. 


“Indestructo” 
FLUSH 






Accepted and used By 
Leading Pottery Manufacturers. 


Do not dent, crack nor break in packing 
with tools, installation, or any usual 
Pure porcelain-white handling. 
Moided in one piece. 


Sizes: 2” x 4% x 6”, 2% x 5" x JOBBERS: Write at once for samples and 
7”, 2” x 6” x 8” and 2” x 8” x prices. 

10”. With or without plastic . 

slip-nuts and rubber gaskets. RETAILERS: Order from your wholesaler 


TURN IN YOUR SCRAP NOW! 


AMERICAN MOLDED PRODUCTS SALES CO. 
1758 N. HONORE ST CHICAGO, ILL. 





DIAMOND 


TOOLS at the FRONT 


The precision and quality of 
Diamond tools is now success- 
fully meeting the severe tests 
of military duty on our far- 
flung battle fronts — Peace- 
time tools are now tools for 
Victory. 


<_ 


DIAMOND CALK HORSESHOE CO. 
4622 Grand Ave. — 


Duluth, Minn. 
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s. | A PERFECT FIT FOR ANY PLUG 


‘King 


a Diameters Down Into 
The Thousanths! 


For in-between diameters nothing excels 

the Russell Jennings Expansive Bit. The 
ILL. accurate screw adjustment, racking through 
a solid steel head, affords any possible diam- 
eter, between 7%” and 2!4”, that can be 
needed. Within this range, any size of hole 
may be bored—cleanly, and to micrometer 
exactness, in hard, soft, even gummy wood. 
Where pins, dowels or discs have to be let 
in, this bit is ideal. Tests may be made in 
scrap wood until the insert fits perfectly, 
thus eliminating all guess work. 


"baede  ARL 





In the Russell Jennings Expansive Bit, 
the cutter is not clamped on the side of the 
head, but screws through it. It can, never 

‘ snap off. 


Adjustment is made with a screw driver. 
One complete turn enlarges the diameter 
1g”, a half turn 1/16”, and so on to close tol- 
erances. This bit is made of the same fine 
steel as all other Russell Jennings Auger 
Bits and carries the same guarantee. It will 
pay you to feature it in your displays and 
to your customers. The perfect Christmas 
Gift! 


Your jobber can supply you 





we 


AUGER BITS 





THE RUSSELL JENNINGS MFG. CO., CHESTER, CONN. 
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Build Business 
and Profits 


WITH 


SIMONDS 


Crescent Gro 
CROSS-CUT 


SAWS 


100% Simonds quality-control ... 
from melting steel to finish grinding 
. .. dictates a guarantee to your cus- 
tomers that Simonds Crescent Ground 
Crosscuts will cut more timber with 
less elbow-grease, and stay sharp 
longer, than any other saw. This is the 
quality looked for by every logger, 
contractor and farmer. Give it to them 
with Simonds Saws... and sell them, 
too, Simonds special Red Tang Cross- 
cut Saw Files... a profitable accessory 
line. Your customers will keep com- 
ing back for plenty more of both. 


SIMONDS SAW AND STEEL COMPANY 
FITCHBURG, MASS. 








\W THE PROFIT-BUILDING 


LINE OF QUALITY CUTTING TOOLS... 


CROSS CUT SAWS « FILES © HACKSAWS «¢ SOLID-TOOTH CIRCULAR SAWS 
BITS © SHANKS 



















ComPARATIVE CHART OF BuiLDeRS 
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wOyYARE Comperstive Chart of Double-Hung Window Hardware 
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Was $399—NOW $228 


eer enranes Suggestion List - Office and Apartment Buildings Starses 








Save $1.00 by ordering your copy today 


“Taking the Mystery Out of Builders’ Hardware” 
is your only source of complete, authentic easy- 
to-read information on all phases of Builders’ 
Hardware. 

It's a handy book you will constantly refer to, 
especially the comparative charts which will save 
you many times the cost of the book, in time and 
trouble. 

You will get a better understanding of Builders’ 
Hardware from reading this book and help in sell- 
ing this line. It will also help you train your clerks 
to become better salesmen, more alert to the profit 
possibilities this line carries. 

You will find use for this book now and during 
the years to come. 


Order your copy today — use the coupon below. 


gee a coupon TODAY om my 
10-15 8 
| HARDWARE AGE ' 
: 100 East 42nd St., New York, N. Y. 1 
§ Please send me. .. copies of "TAKING THE MYSTERY OUT OF } 
# BUILDERS’ HARDWARE" by Adon H. Brownell. | will pay the Postman : 
. $2 each, plus a few cents postage. (Canada and Foreign Countries $3.50). ; 
a 
! NAME a. 
r 
| ADDRESS Jarek ey ‘ 
Oe ee PO as 
; (0 Check here if you enclose payment, in which case we pay postage : 
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Check This 
PARTIAL LIST OF CONTENTS 


60 Chapters 
220 Pages—size 8!/2 x | 1!/,—cloth bound to 
withstand hard use 
Working Blue Print—size 25 x I1!/5 inches 
Glossary of more than 300 Technical Builders’ 
Hardware terms—Cross Reference Index 
38 inch pull-out chart comparing 61 Builders’ 
Hardware Manufacturers’ finishes with 
U. S. Standard Symbols 
Comparative Charts which show you how 
to match other manufacturers’ products 
which may be specified, with the items of 
the line you handle, such as: 
Butts 
Jamb-Floor and Checking Floor Hinges 
Mortise Bit Key Locks and Latches 
Mortise Cylinder Locks and Latches 
Trim for Mortise Locks 
Double Hung Window Hardware 
Liquid Door Closers 
Floor Hinges—concealed and semi-concealed 
door closers 
Lavatory Hardware 
Suggested Lists of Locks for Use in: 
Office and Apartment Buildings 
School Buildings 
Hotels 
Hospital and Asylum Buildings 
More than 600 illustrations, Charts and 
tables 
27 Illustrations of Different Builders’ Hard- 
ware Display Rooms 
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1. BE ALERT FOR NEW PLANTS 2. SERVE WAR WORKERS AND FARMERS 
Expanding war production plants, new branch Many war workers buy their own tools. Farmers, 
plants, converting consumer goods industries, too, buy tools. Both have a preferred war status. 
and home workshops going into sub-contract jobs You can sell to them and maintain adequate 
. any or all of these in your community may stocks if you consistently use forms P-100, 
need your service as a supply source. And they PD-1X, etc., set up for you by WPB. They are 
can back their orders with priority ratings. your best guarantee of continuing sales. 7 
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4 an 4 7" 
eo [CEiLinG ee | 
’ . \ a | 
> om t) f\ | 
(Sh Z, 5 ss ah 
~“ \ We Vy a pone 
RY Vis fry 
3. ENCOURAGE CARE OF TOOLS 4. FOLLOW THE RULES OF THE GAME 
Strengthen the country’s war effort by promot- Ceiling prices are this country’s only current 
ing proper care of tools. Tools should be kept safeguard against destructive inflation . . . as 
clean, sharp, dry, oiled . . . and not abused. Sell real a danger as Hitler himself. Post your ceil- 
oil, whetstones, tool-boxes, locks. Stress proper ings, and keep customers aware of them. You’ve 
tool care every time you sell a tool. everything to gain . . . nothing to lose. 
L an) 
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5. BUY AND SELL QUALITY TOOLS 6. GET BEHIND THE WAR DRIVES 
It takes just as much steel to make a good screw Make your store the community leader in War 
driver, for example, as it does to make a poor Bond and Stamp sales, scrap collection, and 
one. You can help conserve the nation’s vital other drives that develop as the war goes on. 
stocks by choosing quality tools that are long- Help shorten the war, earn a secure position in 
lived, efficient, best, cheapest in the long run. your community, ready for better days ahead. 
ia. S 








Precision Tools, Portable 
Tools, and Hack Saws. 





Manufacturers of Fine Hand Tools, 
Electric 












Iustrated: the Wood 
“Stuart” Brand 
Closed Back Shovel 

with steel |-Beam 
handle reinforcement. 


Get in the scrap. . . Join 
the Scrap Drive--Now! Do 
your part to provide our 

—, war industry with 


~~ vitally needed 
scrap metal. 
NS 
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WOOD, SHOVEL Cima 


Looking backwards over 40 years of business opera- 
tion, we believe that the success which our business 
has enjoyed has been due to our strict adherence to 
an unvarying standard of high quality. Wood Quality 
has been Quality throughout—in Materials, in Man- 
power, in Manufacturing Methods, in all Human and 
Business Relationships. 


Looking confidently forward to a new and vigorous 
future after the war is won, we plan new and even 
better products bearing our name and the name of 
our brands. ‘‘The Way Wood Makes It and the Way 
Wood Sells It . . . will continue—as it has in the past 
—to Make the Wood Shovel and Tool Company.’’ 


A national organization specializing exclusively in 
Shovels * Spades * Scoops 
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Reading Time: 35 seconas 


“VLL SUPPLY YOU NOTHING BUT 


@ Tremendous demand for goods 
regardless of quality—there’s a test 


of business character! 


Hardware distributors and retailers 
are more than measuring up to the 


situation. 


As a group they have maintained 


‘ 


their personal integrity and their 


standards of merchandise. 


At a time when unworthy substi- 
tutions would be easy they tell the 


buyer the truth even if it costs sales. 


When the customer insists on in- 


ferior goods rather than none, they 


AMERICAN CHAIN DIVISION 
York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, San Francisco 


AMERICAN CHAIN & CABLE COMPANY, Inc. 
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BRIDGEPORT - CONNECTICUT 


FIRST CLASS MERCHANDISE!” 


let him know exactly what he’s get- 
ting. 
Their service and repair coopera- 


tion is saving America millions. 


We believe this good work will not 
be forgotten by the public when mer- 
chandise is again available in quantity. 





ESSENTIAL PRODUCTS... AMERICAN CABLE Wire Rope, TRU-STOP Emergency Brakes, TRU-LAY Control Cables, AMERICAN Chain, 
WEED Tire Chains, ACCO Malleable Iron Castings, CAMPBELL Cutting Machines, FORD Hoists and Trolleys, HAZARD Wire Rope, 
Yacht Rigging, Aircraft Control Cables, MANLEY Auto Service Equipment, OWEN Springs, PAGE Fence, Shaped Wire, Welding Wire, 
READING-PRATT & CADY Valves, READING Electric Steel Castings, WRIGHT Hoists, Cranes, Presses... In Business for Your Safety 
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War-Time Small 
Business Problem 
Studies:— 


One of the most active and 
vital present day studies is the 
one being carried on by the 
Senate Small Business Com- 
mittee. Its hearings, following 
considerable preliminary in- 
vestigation with help from 
various agencies, have been 
under way for more than three 
weeks and are expected to con- 
tinue for two months or more. 
Earlier considerations of the 
“small business problem” 
necessarily centered around 
the plight of small factories. 
Production was the first war- 
time need—and, in war time, 
“first things must come first.” 
The Senate’s special commit- 
tee, however, is giving consid- 
erable thought to the problems 
of the distributing trades. It 
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is recognizing the fact that the 
vast majority of small busi- 
nesses are in that classification 
and that their activities do not 
lend themselves to “all out war 
needs conversion” in the usual] 
sense of the term. One healthy 
sign, brought out in the early 
stages of the committee’s press 
releases, is recognition of the 
fact that small retailers cannot 
comply with regulations re- 
quiring elaborate and compli- 
cated bookkeeping. This fact 
has been stressed in these pages 
for many months, particularly 
in connection with OPA price 
control requirements. The 
work of this. Senate committee 
seems to be headed in the right 
direction and will merit inter- 
est and support from small 
business everywhere. As part 
of the committee’s program. 
various trade associations are 
going to be requested to ask 
their members for ideas. opin- 


ions. etc. Every hardware man 
is urged to cooperate in this 
effort to obtain vital informa- 
tion. If you do not contribute 
to this fact-finding study you 
will have no right to complain 
afterward if the committee 
does not succeed in obtaining 
full and accurate information 
on which to build its program. 


Priorities! :— 

Even at this late date there 
are complaints that wholesale 
and retail hardware distribu- 
tors are slack or indifferent in 
obtaining and using priorities 
for critical goods. It seems 
almost incredible that such a 
condition should exist after all 
that has been said on the sub- 
ject. As merchandise becomes 
more scarce, you will definite- 
ly not be able to replace the 
goods you sell without proper 
priorities. and. without these 
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ratings to pass along, you will 
he out ef business on the lines 
affected. Manufacturers can- 
not obtain raw materials with- 
out adequate and proper prior- 
ities covering the fabricated 
goods they have sold and they 
will be fully as “hard boiled” 
as their own sources of raw 
materials. Wholesalers and re- 
tailers must realize that there 
is nothing optional about this 
priority system. It must be 
observed or you will not get 
the goods. 


Christmas 1942:— 
All advance signs indicate 
that this year’s Christmas gift 
selling season will be extreme- 
ly active and that a heavy vol- 
ume of sales may be expected. 
There is more money to spend 
and, under the circumstances. 
a considerable inventory of 
gift items will be available. It 
is possible that many lines will 
run short and will be irreplace- 
able, either for this season or 
perhaps any holiday season 
for the duration, due to the 
fact that the factories produc- 
ing many gift items in normal 
times are now going full blast 
on war work. Hardware deal- 
ers who moved quickly and 
early were able to obtain a 
substantial and fairly varied 
stock of toys and games, but 
wholesale stocks did not last 
long when their availability 
was announced. Colored string 
and wrapping paper will be 
available, as such materials 
are neither scarce nor on the 
critical list. Due to the fact 
that most major appliances 
and bieyeles are not available, 
many more sales will have to 
be made for smaller unit 
umounts to offset the lost vol- 
ume on those goods. There is 
no disposition on the part of 
government, or of public opin- 
ion, to curtail 1942 Christmas 
gift selling activities. The feel- 
ing appears to be that civilian 
morale needs the impetus of 
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the Christmas spirit and a 
touch of its tinsel and gaiety. 
A year from now conditions 
may be different. We will be 
much deeper in the war and 
our losses may be much great- 
er. More men will be in ser- 
vice and more of them will be 
overseas. Merchandise will be 
scarce and our new and higher 
tax program will undoubtedly 
be under way and in high gear. 
More families will be person- 
ally affected by the war and its 
casualties. This Christmas may 
he the last for the duration of 
the war in which there will be 
any aggressive merchandising 
of gift goods, other than pack- 
ages for men in service and a 
few essentials for civilians. 
Under these conditions, hard- 
ware dealers should do the best 
kind of a job possible with 
their available merchandise. 
manpower and display and ad- 
vertising facilities. Many sim- 
ple, practical and successful 
ideas are suggested in this is- 
sue ina special 16-page section 
heginning on page 31. These 
ideas were used profitably by 
other hardware dealers and 
can be utilized in your store 
for the 1942 Christmas gift 
selling season. 


“Streamlined 
Retailing” :— 

At a recent Washington re- 
tailing conference, OPA off- 
cials called for “complete 
streamlining of American re- 
tailing” and for “stripping re- 
tailing of the frills and furbe- 
lows of 1940-1941 retailing 
practices.” This must be done 
in order that our entire re- 
sources may be released for 
essential war work. Same day 
deliveries; c.o.d.’s on small 


Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 66 


packages: liberal credit terms: 
sending of purchases on ap- 
proval; liberal policies on re- 
turned goods including the 
pick-up of such returns, and 
the general system of frequent 
delivery services, were among 
the services under considera- 
tion. These are luxury ser- 
vices which might well be cur- 
tailed for the duration of the 
war. Broadly speaking, none 
of them are typical of hard- 
ware store operations, with the 
possible exception of same day 
deliveries on certain kinds of 
merchandise. Many of these 
extravagant habits have actual- 
ly been competitive advantages 
which hardware stores found 
difficult to meet or circumvent 
in normal times. Most of the 
retail groups that pursued such 
costly methods should welcome 
their curtailment and possible 
elimination and hope _ that 
many such “plus” costs of re- 
tailing will never return. 


“Get inthe Scra p:— 


The gathering of scrap is 
falling short of requirements. 
Everyone must pitch in and 
“get in the scrap” or some of 
our steel producing units may 
have to cease operations at an 
early date. We need our maxi- 
mum of producing facilities 
for our own uses, and for those 
of our allies. Every hardware 
store and every home contains 
some accumulation of metal 
scrap. If your community 
hasn’t an organized scrap gath- 
ering unit and a specified place 
for dumping it for collection— 
get busy with other good citi- 
zens and organize a scrap pile 
and a steering committee to en- 
courage the gathering of every 
possible piece. If your com- 
munity has been organized. 
then contribute your scrap 
from both your store and home 
and ask your employees, cus- 
tomers and everyone you meet 
to do the.same. “Get in the 
scrap!” 
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ou can be his local supply 


source... for 


Lockwood 






Officers . . . thousands of them . . . supervising essential build- 
ing construction . . . 

These men have a prime responsibility: to get things done 
right! And you, as an expert in building supplies and equip- 
ment, can be of great service... /f you try. 

Your business—and ours—is to help win this war. Your 
business—and ours—is more and more within the war effort. 
But don't expect anyone to come looking for either of us- 
we've both got to be useful if we expect to get paid! 


Lockwood is ready to serve you promptly on all priority 








orders—to help you all we can in interpreting this necessary 





“paper work’’—and to continue after the war is won with new 
and better builders’ hardware for a new and better America. 


. and that’s a promise! 





It will fly above our plants for the 
duration, not to boast of what we have 





done, but as a reminder to every one of us 
of how much, how very much more there 
is left to be done and how little time there 
is left to us in which to do it 





From an address by Morris Falk, President 
of the Independent Lock Company and 
Lockwood Hardware Mfg. Co. at the 
presentation ceremony, September 14, 1942. 


LOCKWOOD HARDWARE MFG. CO., Fitchburg, Mass. 


Division of Independent Lock Company 
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FRANK J. WILSON’ 


+ 
VERY year, agents 


of the United States Secret Service 
seize many thousand dollars’ worth 
of bogus nickels. dimes, quarters. 
half-dollars and silver dollars 
home-made coins produced in 
some attic or cellar or hobo jungle, 
in competition with Uncle Sam. 
For example, during the year 
ended June 30th, 1942, the Secret 
Service confiscated counterfeit 
coins with a total representative 
value of $39,806.56. Of that 
amount, $28,767.81 represented 
money which had been lost by 
men, women and children who 
were victimized by passers of the 
“phoney” coins. Small shopkeep- 
ers, restaurant cashiers, ticket 
sellers in movie houses, boys sell- 
ing newspapers, and perhaps even 
babies with piggy banks, were 
among those who received the 
counterfieit coins which made up 
that $28,767.81. 


The Penalties 
Don't get the idea that these 
private mints made their owners 
wealthy. Instead, consider the 
other half of the story. During the 
time they were turning out their 
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worthless coins, 200 of the counter- 
feiters were arrested, and there's 
no fun in being “pinched” for that 
kind of work. because the law pro- 
vides punishment to the maximum 
extent of 10 years in a Federal 
penitentiary and a maximum fine 
of $5,000 for such amateur crafts- 
men. 


Violators Are Young 

The average age of those ar- 
rested during the year was 32 
years, and, unfortunately, there 
were more arrested in the 17-year- 
old age group than in any other 
classification. These ‘teen-age 
violators are old enough to know 
right from wrong, but they cannot 
realize the extent to which they 
are disgracing themselves and 
their families, and ruining their 
lives . . . all for a few pieces of 
imitation silver. It is toward the 
elimination of such temptation to 
engage in “easy money” criminal 
careers that the Secret Service is 
directing its program of crime 
prevention through education. 

This program began in a small 
way in 1937, in an effort to teach 
Americans to know the difference 
between good and bad money, so 
that they would not continue to 


By FRANK J. WILSON 


Chief, 


United States Secret Service 


lose an average of $771,000 every 
year through acceptance of coun- 
terfeit paper money as they had 
done from 1933 to 1936. Five 
years of this education brought 
counterfeiting losses to a new low. 
and during the year ended June 
30th. 1942, victims of passers of 
bogus bills had lost only a little 
more than $48,000. The Secret 
Service program of crime preven- 
tion through education is being 
carried into the high school class- 
rooms of the country for study 
purposes. and through news- 
papers, magazines, radio, motion 
pictures and other mediums, it is 
being brought into the American 
home in every one of the 48 States. 

A unique and interesting 32- 
page booklet published by the 
Secret Service, entitled “Know 
Your Money,” tells in simple 
language how to detect counterfeit 
bills and coins, and how to avoid 
loss through acceptance of forged 
Government checks. It shows how 
counterfeit money has been used 
in the past as a weapon of war. 
and the potential danger of such 
a weapon today. By special per- 
mission of the Secretary of the 
Treasury, the booklet is illustrated 
with photographs of counterfeit 
money and of Japanese “invasion” 
currency circulated in Malaya and 
the Philippines. Copies may be 
obtained by sending 10 cents in 
coin or stamps to the Superinten- 
dent of Documents, Washington. 
D. C.. and asking for “Know Your 
Money.” 

The program of crime preven- 
tion through education has done 
much to eliminate the crime of 
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| Curb Counterfeiting! 


Many hardware dealers, unwittingly, sell materials 
and equipment that are used to produce spurious 
coins representing a value of many millions of 


dollars annually. 


In a recent 12-month period, 


victims of such illegal coinage lost $28,767.81. 
This article tells you how you can aid by keep- 
ing the U. S. Secret Service informed regarding 


any suspicious sales. 


counterfeiting, but it is not ex- 
pected that it will entirely wipe 
out that crime. Many foolish 
people will continue to plan to 


make money by making their own 
money, and will eventually find 


themselves in a prison cell where 


they can meditate over their mis- 


How to Detect Counterfeit Coins 





FEEL ALL COINS 


“4 Most 
counterfeit 
‘nite 
; feel 


greasy 


COMPARE questionable coins with known 


genuine coins of the seme denomination 


DROP COINS 
ON A HARD SURFACE 


[ Genuine coins have « 
/ 





bell-like ring. 











Most counterfeit Goins sound dull. 








CORRUGATED OUTER EDGE 


of genuine coins is even 
and regular. 


Edge of counterfeits 
Is uneven, crooked, 
or elssing in 
spots. 


CUT EDGES 
of questionable coins. 


Most counterfeits can be easily cut 
with a knife. 





Genuine coins are not easily cut. 








TEST CO!tWS WITH ACIO 

A drop applied to cut edge, or on a 

scraped portion, will blacken aost 
counterfeits. 


4ci4 will not discolor 
geruine silver coins. 


._ <6 = 
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FORMULA—SILVER TEST 


Silver Nitrate..... 10 Gr. 
Witric Acid....e ee 1 CC. 
Distilled Water....30 CC. 


You can buy this solution for 





@ few cents in any drug store. 
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It is your duty to do so. 


fortune. When a man makes conn 
terfeit money he not only injures 
himself. He is committing a crime 
against the Government and the 
people of the United States—a 
crime directed against the very 
economic structure of the country. 
and therefore a crime which. in 
time of war, is close to treason. 
The Secret Service needs the co- 
operation of every law-abiding 
citizen of the country to stamp out 
this evil, and in particular we 
urgently ask the help of every 
hardware dealer in the country to 
fight the makers of counterfeit 
coins, whose crooked fingers reach 
into the tills of small shopkeepers 
and little by little sap the profits 
which represent long hours and 
hard work. 


You Sell the Supplies 

The hardware dealer is impor- 
tant to every home-made coinage 
factory, because he sells the sup- 
plies used by the counterfeiter to 
manufacture the phoney coins. Of 
course, the dealer may get some of 
his materials back in fabricated 
form when the counterfeiter buys 
more supplies and pays him with 
counterfeit half-dollars and quar- 
ters—but business is business. 
Secret Service agents visit many 
hardware dealers to ask their as- 
sistance in capturing coin counter- 
feiters, but with the thousands and 
thousands of hardware stores in 
the United States it is virtually 
impossible to call at all of them. 
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Therefore. i am giad to have the 
opportunity to appeal to hardware 
dealers through the medium of 
Harpware Ace. and I will tell you 
how you can help your country 
and your community by cooperat- 
ing with the United States Secret 
Service. 


Remember These Items 
Here is a list of various mate- 
rials used in the manufacture of 
counterfeit coins, many of which 


are obtainable in hardware stores: 





Antimony 
Acetate of lead 
Aqua regia 
Ammonium 
citrate 
Bar tin 
Borax 
Bisulphate of 
soda 
Bisulphate of 
carbon 
Blue stone 
Cyanide of 
potassium 
Caustic potash 
Chloride of 
sodium 
Calcined soot 
‘lamp black) 
Chloride of 
sodium 
Cyanide of 
sodium 
Cyanide of gold 
Crystallized 
phosphate of 
soda 
Copper sulphate 
crystals 
Copper chloride 
neutral 
Crystalline gold 
chloride 
Graphite 
crucibles 


Hydrochloric 
acid 
Hydrocvani 
acid 
Juice of squills 
Lead 
Mercuric 
chloride 
Modelling 
dental clay 
Melting furnaces 
Metal ladles 
Marine glue 
Milk sugar 
Nitrate of 
mercury 
Nitrate of silver 
Nitric acid 
Plaster of paris 


Pewter 
Potash 
Platinum wire 
Powdered silver 
Pulverized nitre 
Perchloride of 
gold 
Solder 
Sulphuric acid 
Sulphate of zin 
Stearine wax 
Saltpeter 
Spirits of sal 
amoniac 
Tongs (glass. 
copper, zine 
and iron) 


Of course. every one of these 


items may be used in legitimate 


ways. and the 


hardware deale: 


cannot say to his customer: “Are 


you going to use this stuff for 


counterfeiting ? 


stances the dealer 


In many in- 
knows his 


customer and knows that he is 


thoroughly 


when strangers 


reputable. 


However. 


purchase these 


supplies. the dealer should always 


consider that there is a possibility. 


remote as it may be. that such 
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purchases are intended for use in 
counterfeiting. for although not all 
strangers are counterfeiters. all 
counterfeiters are likely to be 
strangers. Therefore. the Secret 
Service asks all hardware dealers 
to keep this list of supplies in a 
convenient place for reference. 
If a stranger seeks to purchase 
any of the items named, the dealer 
should make an effort to obtain 
the purchaser’s name and address. 
This may be done in several ways. 
such as informing him that the 
dealer intends to mail calendars. 
or advance notices of sales. or 
similar material. to his customers. 
and that he is building up a mail- 
ing list. Whether or not the pur- 
chaser’s name and address is ob- 
tained. the dealer should write 
down a list of the materials pur- 
chased. and should write down a 
description of the customer—ap- 
proximate age, height. weight. 
color of hair and eyes, color of 
clothes, and apparent nationality. 
If he leaves the store with his pur- 
chase. the dealer should make an 
effort to observe whether the cus- 
tomer enters an automobile. and if 
so. the dealer should try to obtain 
the license number and wrife u 


down. 


Notify the Authorities 
As soon as possible after such 
information is gathered the dealer 
should communicate with his local 
police department, or with the 
nearest office of the United States 
Secret Service. giving his informa- 


tion to the police or to the Secret 
Service. in order that a careful and 
discreet investigation may be con- 
ducted to determine whether or not 
the supplies in question are being 


used for counterfeiting. Informa- ‘ 


tion so supplied will be treated in 
confidence. and any subsequent 
action will be taken with a view 
to avoiding any embarrassment to 
the hardware merchant. 


Rewards for Information 


Let me here point out that the 
Secret Service pays rewards for 
information which leads to the 
arrest and conviction of makers of 
counterfeit coins and bills. If any 
hardware dealer supplies informa- 
tion which leads to such action, 
he will receive a reward com- 
mensurate with the extent of the 
seizure. 

Every storekeeper in the coun- 
iry, whether he is in the hardware 
business, the grocery business, the 
drug business or any other legiti- 
mate trade, owes it to himself, to 
his family. and to other merchants 
in his community to assist the 
Secret Service in every possible 
way in capturing the criminals 
who. by debasing their country’s 
money. are the little Benedict 
Arnolds of the Twentieth Century. 
All the dealers have to do is watch 
the purchases, watch the purchas- 
ers and notify the Secret Service. 

In other words, with regard to 
sales of material which may be 
used for counterfeiting—if. you 
sell it. tell it! 


How You Can Help Stamp Out Counterfeiting 


Keep the list of supplies given on this page in a con- 
venient place where you can refer to it at any time. 


Consult the list when a stranger seeks to purchase any 


of these items. 


Try to get the name and address of the purchaser and, 
if you cannot do this, write down a list of the materials 
purchased and a description of the purchaser. 


If he leaves in a car be sure to get its license number. 


Communicate at once with the police or with the near- 
est office of the United States Secret Service and give 


them all of the details. 
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Sells 100 Ski Outfits a Year 


The Westport Hardware Co. 
finds display best aid to 
winter sports goods sales 


ARIED stocks and 


the manager’s personal interest in 
skiing have long helped the West- 
port Hardware Co.’s store in West- 
port, Conn.. to enjoy the sale of 
about 100 complete ski outfits each 
year. Last year, additional im- 
petus to ski business was given by 
the installation of a cypress wood 
ski hut background, in the depart- 
ment. As Nat Greenberg. manager 
of the store, puts it, “This display 
is the thing to sell accessories on 
the spot. Because I ski myself and 
belong to a ski club, people come 
to see me about their skiing needs. 
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\s long as there is snow within 
reach, business in this department 
is good. If the weather is right 


about one-quarter to one-third of 


the ski business is done in Decem- 
ber.” 


Complete Stock 


Westport, a town of 8300, is 
about 90 miles from really good 
skiing centers. Even so, at least 
100 complete ski outfits are sold 
each year, the store handling all 
ski needs excepting parkas. Skis 
are stocked at prices from $2.50 
for a few juvenile numbers up to 
$30. The average skis sold in the 


store range from S10 to $12. per 
pair. Harness is mounted for $1, 
but the store does not install edg- 
ing, and skis are sold with and 
without edging. Ski boots are 
good sellers and the store stocks 
several grades and takes special 
orders on numbers priced up 
to $20 a pair. Youngsters who 
do not ski will buy ski boots, usu- 
ally at $5 per pair for regular win- 
ler use, just as soon as the weather 
gets bad. Although business is 
mostly with people from 18 to 35 
years of age, a number of boys, 
averaging about 15 years, are cus- 
tomers of the department during 
the season. 
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The purpose of this club is to 
exchange ideas and information. 
Take part by submitting your 
successful ideas for publication. 
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Letters From Members 


EMBERS of the Harp- 
M WARE AGE Retail Sales 

Idea Club frequently 
write us telling how helpful and 
valuable it has been to them in 
their work in retail hardware 
stores. Sometimes an employer 
writes us and expresses his appre- 
ciation of the job the club is do- 
ing in encouraging his employees 
to take more interest in their jobs 
and his business. We at Harp- 
WARE AGE appreciate these letters 
of commendation. Following are 
several which we have received 


recently: 


From a Dealer 


“We are pleased that two of 
our salesmen have each been 
awarded First Prize in your June 
“Selling Sentence” Contest. 

“Our boys are also very happy 
and are looking forward to seeing 
their articles in print. We send 
with this letter their photographs 
which you requested. 

“We shall continue to urge ou 
employees to avail themselves of 
salesmanship opportunities and 
studies such as these.” 


F. C. NOLTING, 
West Side Hardware Co., 
Elgin, Ill. 


From a Member 


“Just a line to tell you how 
much I enjoy HaRpware Ace. I 
have been a reader of your maga- 
zine for years and certainly like 
it. | have been associated in the 
hardware business for almost six 
years and enjoy it 
very much. My 
father was in this 
business for 27 
years, 80 | have 


practically been reared in a hard- 
ware store. 

“I like to read the pages of the 
Harpware AGE Retail Sales Idea 
Club, and find them very helpful 
in my work. I am enclosing my 
“selling sentence” for this month’s 
contest. 


NADYNE BALDWIN, 


Baldwin Hardware, 
Milan, Mo. 


Thanks. Nadyne Baldwin! 


A Member Writes 


“You will be interested to know 
that all the prize money which I 
have received from the HARDWARE 
AcE Retail Sales Idea Club is be- 
ing invested in War Saving 
Stamps.” 

HELEN M. DOUGLAS, 
W. H. Douglas Hardware, 
Commerce, Texas 
Note: Miss Douglas has won a 
total of $15.00 to date. 





Winners of the September 
“Selling Sentence’ Contest 


Contestants in the August “Selling Sentence’ 
Contest were required to build selling sentences 
about the following merchandise items: 


1. Roaster 
2. Canvas gloves 


3. Carving set 
4. Kerosene lantern 


5. Padlock 


The Editors op HARDWARE AGE, acting as judges, 


have selected the following winners. 


First prize 


awards of $2.00 each have been paid to these mem- 
bers for the best selling sentence in each merchan- 


dise group: 


ROASTER 
FIRST PRIZE—$2.00 


Won by 


LENA DAY 


DeVore Hardware Co., Inc., 
Monongahela, Pa. 


“Your roasts will be browned 
perfectly if you use this roaster. 
It heats evenly and is self basting. 
due to the concave top construc- 
tion. This makes for tender juicy 
roasts. The bottom of this roaster 
has heen stamped so that there 





LENA DAY 
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You receive $1.00 for each idea 
considered worthy and accepted 


pages of successful ideas. 


Odea Club * * : for publication. Watch these 








will be no burning or scorching 
of the food. And it is impossible 
for tastes or flavors of previous 
foods to be carried over, due to 
the non-absorbing surface inside 
it. You will find it very econom- 
ical to use because it saves time 
and fuel and you will have less 
shrinkage in meats. The roaster 
is rust proof and will last a long 
lime.” 
* * 
CANVAS GLOVES 
FIRST PRIZE—$2.00 
Won by 


JOHN P. FEROGLIA 
Kellogg Hardware Co., 
Kellogg, Idaho 

“These canvas gloves will give 
you the utmost in protection. The 
fleece lining serves as a buffer and 





JOHN P. FEROGLIA 


protects the hands. They can be 
laundered easily, will hold their 
shape and are also inexpensive.” 


* * 


KEROSENE LANTERN 
FIRST PRIZE—$2.00 
Won by 
RUSSELL R. MILLER 
Porter's Hardware, 
Ogallala, Neb. 

“This lantern will stay lit in any 
weather and will take plenty of 


abuse. It is absolutely wind-proof 


| tf 





and the dome is constructed so as It has a hardened shackle that 
to keep out rain and dirt. The makes it burglar proof. It doesn’t 
globe is easily raised for instant need oil, because it is rust proof. 


If handled properly, it is a life- 
time padlock.” 


* 2 
CARVING SET 
FIRST PRIZE—$2.00 
Won by 
HAROLD A. STIMMEL 


Worthington Hardware Co., 
Worthington, Ohio 
“With this carving set you can 
cut your roasts wafer thin and 
carve your fowl without the dan- 
ger of breaking or damaging the 
blade of the knife. They are made 
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RUSSELL R. MILLER 


lighting. The entire lantern is 
heavily constructed of the finest 
grade of tin plate and the bottom 
is double seamed, lead coated, and 
rust proof. I know you will be 
pleased with the performance and 
the durability of this lantern.” 





* * 
PADLOCK 
FIRST PRIZE—$2.00 
Won by 
: LENA DAY 


DeVore Hardware Co., Inc., 
Monongahela, Pa. 


HAROLD A. STIMMEL 


“You won’t have to worry about of high grade steel and are hollow 
vour tools being stolen if your tool ground. This carving set should 
hex is locked with this padlock. answer vour needs for a lifetime.” 

* *k * 


Honorable Mention 


The judges award the rating of “Honorable Mention” and a payment 
of $1.00 to the following contestants whose entries, though not win- 
ning one of the major prizes, were considered worthy of publication: 


ROASTER will enable you to do either dry 
HELEN M. DOUGLAS, W. H. or moist roasting. A_ rust-proof 


Douglas Hardware, Com- tray with sturdy 
merce, Texas handles is sup- Pe 
“This roaster is large enough to plementary equip- 
hold an average-size turkey. It has ment which will 
a self-basting lid with a vent which enable you to re- 




























move the roast or turkey easily 
without tearing the meat. Notice 
these stout handles. All corners 
have been rounded so as to make 
the cleaning job an easier one. A 
roaster of this quality should last 
you a lifetime.” 


* * 
CANVAS GLOVES 
HELEN M. DOUGLAS, W. H. 


Douglas Hardware, Com- 
merce, Texas 


Here is a pair of canvas gloves 
that you will find very comfort- 
able. They have fitted fingers de- 
signed to fit 


snugly. Bulging 


seams, which often hurt your 
hands when you work, have been 
eliminated. The bright blue knitted 
wrist helps keep the gloves on and 
enables you to find them should 
they be dropped in a dark place. 
Launder these gloves occasionally 
and they will last longer.” 


* * 
KEROSENE LANTERN 


TEDESCO, Perth Amboy 
Hardware Co., Perth Am- 
boy, N. J. 

“You will secure an 
abundance of clear white light from 
the excellent, popular priced kero- 
sene lantern with the giant size 


always 


mantle. For all practical purposes. 
it is wind, storm, and bug-proof 
because the mantle is protected by 


Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 66 


an unbreakable glass globe. Never 
will you have to look for the pump 
for it is built into the tank. The 
lantern has fuel capacity of two 
pints, sufficient for seven to nine 
hours of continuous service. You 
can also use either kerosene or 
gasoline in it, a fact which sim- 
plifies the fuel problem. It is beau- 
tifully finished and well made in 
every respect.” 
* * 
CARVING SET 


STANLEY SAFIER, Yellow Front 
Hardware Co., Baltimore, 
Md. 


“Holiday carving will be a real 
pleasure to you if you use this 
stainless steel carving set. The 
knife has a keen edge and it will 
hold this edge for a longer time 
because of the hollow grinding. A 
genuine bone handle which will 
not chip or crack is securely fast- 
ened to each item in this set. They 
are large enough to give you a 


YOU PAY NOTHING 
Any Retail Hardware Employee May Take Part 


strong hand hold for the carving 
job.” 
* * 


PADLOCK 


LEONARD NELSON, West Side 
Hardware Co., Elgin, Ill. 


“Here's a padlock you can trust 
because it stays locked until the 
right key is used to open it. The 
case-hardened shackle and_ the 
laminated steel body resist all at- 
tempts at sabotage. It just cannot 
be opened by hacksaw or by ham- 
mer blows. You can readily see 
why such a padlock will give you 
protection for a long, long time.” 

” * 
Idea Sells Cleaning Fluid 

“We have found that a good 
way to advertise and sell cleaning 
fluid is to keep a small can of it 
on the wrapping counter. After 
a customer has made a purchase 
you can easily show her the clean- 
er and demonstrate it by cleaning 
a piece of soiled cloth kept there 
for this purpose. When this is 
done, customers have more con- 
fidence in the product for they 
have actually seen what it will do. 
They are completely satisfied and, 
therefore, buy the new item.” 


Lena Day. 


DeV ore Hardware Co.., Inc.. 
Monongahela, Pa. 


Copy this form on a penny 
post card if more than one 
form is necessary. 


Just Register—Paste Coupon on Penny Postal Card—Mail Today 


REGISTRATION FORM 
HARDWARE AGE 
Retail Sales Idea Club, 
100 E. 42nd Street, New York, N. Y. 


| hereby register for membership in the Hardware Age Retail Sales Idea 
Club. | am a reader of Hardware Age and would like to take part in the activ- 
ities of this club, as often as | can. 


USE THIS 
FORM T0 
REGISTER 


Name_ ai 
-— 
State 


Firm__ 


. 2 a 





lam submitting the following question or subject as worthy material for dis- 
cussion by this organization. 
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Christmas Merchandising Plans 
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roofs 


the front of The G. M 
Conn., last Christmas 
laus’ sleigh going over 

I > building added to the Yuletide 
Reid Hudgins, general manager, says, 
ide frills depending for atmosphere on ex- 
papers and radio spot 
our Christmas goods 
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Last year the Westport Hardware Co., Westport, Conn 


decorated its store front with garlands, Christmas 
tree lights being used to brighten the green frame 
at night This window, bordered with cardboard 




















icicles,’ showed ski clothes, etc., on a simulated hill 
made from strips of corrugated paper 
; 
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1 painted white or with a landscape painted 
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r r t will stand out against it Install 


ghting equipment that will withstand the weather 
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Spruce boughs and a decorated Christmas tree gave 
a holiday spirit to the Reinman hardware store, Bur- 
lington, Wis. The boughs framed the doorway while 
the tree was at the edge of the sidewalk. An un- 
usual decoration was used on the plate glass of the 
windows which were divided into diamond-shaped 
panes with white tape with snow showing in the 
lower corner of each diamond. The “snow” was made 
of stale beer and epsom salts 
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This attention-getting ; > 
decoration is easily developed with 
cut-out letters spelling out the 
greeting ‘Merry Christmas Let 
ters should be displayed against a 
brightly illuminated background in 
order to create a silhouette at night 
The attention value can be greatly 
increased by using flashers Use 
red, green and white lights to il 














luminate the background 
A prilliantly illuminated wreath and 
lecorati ‘fastened to the building 
above the Ov dows, was used eff 
y by the J. Kornely Hardware Co., Mil 
ke Wis The large wreath was 
everarese boug] and was illuminated 
Christmas tree lamps woven through th 
foliage red candle decorat Wo 
in the he wreath, a colored lamr 





of the candle 


An unusual store front decoration, used by 
Cussins & Fearn Co., Columbus, Ohio, show- 
ed Santa Claus and reindeers jumping over 
the moon. It attracted youngsters and was 
a thrilling sight when it was illuminated at 
night. Atop the marquee was a decorated 
Christmas tree covered with many blink- 
ing lights. The word “Gifts,” in large cut- 
out letters, appeared on three sides of the 
marquee while ‘Merry Christmas” signs were 
hung below it on three sides 





Seely’s Hardware, Columbus, Ohio, told the 
entire town that it carried toys and gifts by 


painting those words in large letters on the 
plate glass windows. It was a very effec- 
tive way of announcing the fact that the 
store carried holiday merchandise to people 


riding by in automobile 








































































* the post s° An inexpensive and attractive dec- 


seen oration for the top of fixtures can 
{ the store be achieved by using Christmas red 
on alter- corrugated board to make a large 


candle. An orange or yellow elec- 
tric lamp bulb can be used as the 
flame. White corrugated board on 
which yellow light beams have 
been air-brushed makes an _ ideal 
reflector and background. Small 
pedestals placed on either side of 
the decorative piece permit of the 
display of many Christmas items. 


Large wreaths were 
used as post deco- 
rations at Rousseau- 
Halliday Co., Detroit, 
Mich., to bring a touch 
of Christmas atmos- 
phere to the store. This 
type of decoration does 
not interfere with the 


lighting of the store but . 
it, creates the desired 
effect. Wreaths were 
of holly and were deck- 
ed with large red bows. 
* * 


Cordial holiday greetings were extended to 
customers of the J. Kornely Hardware Co., 
Milwaukee, Wis., by using a large sign on 
the front of the balcony. This balcony was 
located at the rear and the sign could be 
seen from any spot in the store. The sign 
had a large red candle in the center and 
the sparkling words “Season's Greetings” 
stood out on the dark background. More 
Yuletide atmosphere was added to the sign 
through the use of artificial white icicles 
which were along the top. 
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The G. A. Butter Co., Milwaukee, Wis., 
decorated the six posts in the middle of 
the store in an effective manner. They 
were covered with wallboard on which 
traditional Christmas scenes were paint- 
ed. Evergreen boughs completed the 
decorations around the tops of the posts 
Large, cutout stars sprinkled with arti- 
ficial snow were hung over the aisles 
The decorations were developed and ex- 
ecuted by Alphonse Gastreich, an em- 
ployee of the company 


Wilson's Hardware, Washington Court 
House, Ohio, installed this Christmas in- 
terior trim, consisting of decorations for 
posts and lighting fixtures, right after 
Thanksgiving. Billie Wilson, son of the 
owner, and Homer Henry, display man, 
prepared months in advance and pur- 
chased materials with a view to using 
them, with some changes, for two sea- 
sons. A snow man and pine tree shelf 
display, also used in the windows, was a 
part of the post trim. Above it were arms 
covered with poinsettia flowers and leaves 
extending from each side of the post 
Large, red Cellophane balls were attach- 
ed to the ends of these arms. Each 
lighting fixture was decorated with red 
cord, bells and stars 


Large candy cane post decorations, 
placed on alternate side of the posts run- 
ning down the center of the floor were 
used in the fifth floor toy department of 
the Vonnegut Hardware Co., Indianapolis, 
Ind. These canes were made of red and 
white cardboard strips wound around 
basic wood strips. Evergreen boughs 
completed the post decorations. Large 
sized, twisted, red Cellophane ribbon was 
strung between the posts while green 
paper wreaths bearing large, red Cello- 
phane bows were hung on the walls. On 
the wall above the game and top dis- 
play was a “Mother Goose Land” mural 
featuring all of the nursery rhyme char- 
acters. On the opposite side-wall were 
lithographed murals of trains, airplanes 
and other boys’ toys. Fixtures used to 
display all toys and games were finished 
in bright yellow trimmed with blue 


¥ ¥ 


Henry Bock’s hardware store, Oak Glen, 
Ill., created a holiday atmosphere by 
means of a colorful ceiling effect. Red 
and green decorative ropes were strung 
alternately across the width of the store 
about 2 ft. apart. Wires running the 
length of the store supported them and 
made it possible to drape the material. 
Tinsel was scattered along each strand 
Simple decorations of the same material 
were devised for each lighting unit. These 
added to the effect and did not reduce 
the illumination to any great extent. 
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Pottery novelties make ideal, useful gifts 
ind for that reason they were featured in the 
window at Wilson's Hardware, Washington 
C. H., Ohio, last Christmas. The background 
of the window was red and white Cellophane 
fringe. The center piece and side decora- 
tions with the cutout figures were made 
of pine boughs which were painted white 


Gift merchandise show cards were 
used in the window backgrounds at 
Pickering’s, Cincinnati, Ohio. Red, 
green and black lettering on the 
white cards carried out the Xmas 
idea. Toys and gifts were shown 


This unusual background helped sell gift 
goods and housewares for Barrett's, Inc., 
Joliet, Ill., during the holidays in 1941. Cor- 
rugated paper background materials of green, 
white and blue were used for this Christmas 
scene. The large, yellow moon, red house and 
black trees were also of the same material 
Fixtures on which merchandise was displayed 
were covered with red and green paper. 


This attractive window was used by The G 
M. Williams Co., New London, Conn., last 
year. Two formally attired cutout figures stood 
yn “snow” beside mo ily decorated Christ- 
mas trees. Between them on the snow were 
gift iiems, many in m p 

in the garlanded 

tree and gift package 

message, “The Old Fashi 

Date,” which was an adaptatior 

slogan, “The Old Fashior 

ware Store.’ Edgar Brace 

iow, using bleached cornfl 

and wallboard for 
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Primarily 
York City, 


for women 
all merchandise was from regular stock 
Harold Klosty, display manager, designed 
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men, this holiday window of 


Inc., 507-509 W. 125th St., New 


also showed a number of items 


Save for the electric trains, 


this scene orn meal and 


on cloth provided the snow 


effect hills being built of packing 
cases The “skiers’’ were pliers which 
were mounted on “skis” of ceiling dryer 
clips holiday greeting was applied 
on a galvanized sheet Red paint was 
sprayed the background while all of 


white letiering was stencilled 
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Simple and easily made 
display fixtures were 
used in this window of 
the Wattles Hardware 
Co., Battle Creek, Mich 
0 A colorful background 
piece was used in the 
center and each item 
of giftwares or house- 
wares was individually 
priced with a_e small 
attractive price card 


rt |) POP*RE Fob stan fe 
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This window, finished in red; white and green, featured Pas 
gifts for the Westport Hardware Co., Westport, Conn., oO | 
during the 1941 holiday season. Wall units, the tree f 4 Ay 
display unit and garlands made a very colorful show- y ——— 
ing. Note the giant candle which is at right > os , - 
af y at 
“# vy here é GP « 
ay) ot : 
: | 
The Curtis Hardware Co. of a os = 
Goshen, Ind., made excellent = - —_ 
use of wholesalers’ display tJ 7 + ee . Hy 
material in Christmas ool ff rhs 
window. The plate glass was Ye ; > 
divided into small panes by 
means of black Scotch Tape on 
Alls kinds of toys and games 4 
were shown in this display ” 
m_ 
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Modernistic shelves at- 
tached to the background 
of this open sidewall fix- 
ture enabled the Union 
Hardware & Supply Co.. 
Ashland, Ohio, to achieve 
an unusual arrangement of 
Christmas gift items. White 
corrugated paper was used 
on the background. Pine 
boughs along the top pro- 
vided a Yuletide touch. 
Display spots in the base 
were illuminated. Another 
fixture featuring gift goods 
resembled a Colonial shop 
window. This effect was 
secured by fastening nar- 
row vertical wood strips 
about 12 in. apart on the 
front edge of the shelves. 








The Pierce Hardware, in Taunton, Mass,, converted its 

steel goods display into a playthings section at Christmas 

time, with this result. Trimming some of the auxiliary’ 

shelving with crepe paper simulating icicles gave authen- 

tic Christmas atmosphere to this section as did the 

Santa Claus, snow and decorative column effect which 
may be seen above the top shelf. 


Below—Glass building blocks served as 

pedestals and supported glass shelves on 

modernistic display tables in the store of 

the Union Hardware and Supply Co. Popcorn 

sets and Tom and Jerry jars and mugs were 
also featured there. 
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Below—In order to attract customers to a table of 
games, Taylor's developed this special half-circle 
.background. Two wood shelves across it provided 
additional display space. Decorations for the half- 
circle background consisted of the words “Merry 
Christmas” which were made of decorative rope in 
holiday colors. The top of the table and the step-up 
fixture are covered with red crepe paper. A varietw 
of games, pull toys, etc., were shown. 





1942 


Decorative wire wall racks 
for shelves and flower pots 
were featured on the back- 
ground of this fixture in the 
Taylor Hardware Co., Three 
Rivers, Mich. Pottery and 
dinnerware gift suggestions 
were presented on the 
ledge. Background and 
base of the section were 
covered with monk's cloth 
while white sateen was 
used on the ledge. Holiday 
atmosphere was provided 
by the icicles cut out of 
white corrugated board 
along the top of the fixture. 








The Taylor Hardware Co. also showed popular priced 

housewares on tables and in sidewall fixtures at the 

front. Icicles cut from white corrugated paper deco- 

rated the fixture tops. Step-up display fixtures and, 

glass displayers on tables were used to show off the 

merchandise to better advantage and they succeeded 
in doing it in admirable fashion. 
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Dolls and teddy bears of all types were shown in glass-covered sidewall 
fixtures and show cases at Vonnegut's, Indianapolis, Ind. Customers 
start early to select these gift items so make use of the company’s lay- 
The mural on the wall above the fixture was a part of the 
Gooseland 


described elsewhere in this section 


















There was an entire table devoted to the 
display of Christmas tree decorations at Von- 
negut's, Indianapolis, Ind. Decorations for 
the most part were shown in their original 
packing boxes. Show cards on the table 
reminded people of the lay-away service 




















Gift suggestions for sports enthusiasts were suggested in this side- 
wall open case display in the Curtis Hardware Co., Goshen, Ind 


A flashing overhead sign ad- 
vertised tree lights and di- 
rected shoppers to this com- 
plete display of tree lighting 
accessories at the Curtis 
Hardware Co. Different types 
of sets were shown on arms 
on the supporting posts. To 
make the display more of an 
attention getter, these and 
other sets were connected to 
flasher devices. Surplus stock 
was below the table 


This wire rack showed a wide : wh Ne Wheeled 3 
variety of Chistmas tree deco- AE 1eele goods 
rations in the Curtis store y ge). « ee | and other bulky 
Sales were stimulated when P| Ae hg toys were dis- 
the display was placed at the t . played in an in- 
front of the store facing the > : . teresting manner 
entrance doors if = \ on this square fix- 

™~ ture located to- 

: ward the rear of 

the Curtis store 





fixture helped Henry Bock’s show a popular as- 
rtment of wheeled toys. The fixture occupied a space 
by 7 ft. and was located at the front of the stor 


























Tools, usually shown in this open sidewall case at 


the Allen R. Blacker store, London, Ohio, were removed 
so that this attractive display of Christmas tree decora- 
tions could be installed. The background of the fix- 


ture was covered with white crepe paper and various 


decorations were displayed against 


it. The ledge 


was covered with artificial snow on which the Yuletide 
decorations were shown to great advantage 
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item, but William K. Socke, pe 
tucket, R. I, displayed am so 
them last Christmas. ‘. Epo = 
.m that people will buy 10 “4 
a and the better grades a, = 
or sellers, says Frank Toole. Fre “ 
iy 12 sets were sold last Chris 
x © with the mass display between 
— :uvenile furniture items 


Croquet sets ar 


This mass display of popu- 
lar priced dolls and teddy 
bears boosted sales at 
Cussins & Fearn Co. A 
step-up fixture on the two 
tables made it possible 
to build the display to a 
greater height and attract 
more attention. Show cards 


in holiday colors gave the 
customer complete price in- 
formation on merchandise 








Allen R. Blacker also used metal 

stands to support dolls in an up- 

right position. By using a step-up 

fixture on the table, dolls were 

shown at different elevations so 

that those at the front did not hide 
those in the rear 
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Dolls were popular items with the Horn Hardware Co., 
Toledo, Ohio, at Christmas time. Show cases, sidewall 
cases, shelves and tables were used to present this 
line. All dolls were placed in Cellophane covers 
Doll houses and traveling cases were also carried. 
If a doll department is to be successful a wide 
variety must be stocked, says Mrs. Henry F. Horn 





Educational toys of 
ll types were dis- 
on low tables 
in the Horn store 
within easy reach = 
youngsters. Severa 
of these sets were 
opened and chau 
upon the top shell. 

























Display space for 
toys was tripled 
at the Ace Hard- 
ware & Paint Co., 
Chicago Heights, 
Ill., with a unique 
super-structure for 
tables. Decora- 
tions for the fix- 
ture were of crepe 
paper in holiday 
colors and white 
paper icicles at 
the top 


Small pull toys of various types were in 
this fixture at Horn’s. These were shown 
on the three lower shelves, the bulkier items 
being shown on the top shelves. Three arches 
with flashing lights illuminated the top of the 
shelving here 






































Henry Bock’s of Oak 
Glen, Ill, featured 
more toys by using 
this step-up unit 
Steps were about 15 
in. high and 7 in 
wide and fixtures 
were back to back 
Two of them occupy 
a space 5 ft. wide 


and from 5 to 7 ft 

long. In these sizes 

they can be substi 

tuted for regular 
table 


nan 
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Building shelves along the backs 
of display tables up to a height 
of 7 ft. above the floor increased 
toy display space for the Ace 
Hardware & Paint Co. of Chicago 
Heights, Ill. Tables were arranged 
back to back. Although the view 
was obstructed, this disadvantage 
was offset by the space gained 
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The Barrette Hardware Co., F 
displayed stuffed toys, do 
over year ‘round displays. This crepe paper 
covered auxiliary shelf, fastened to wall 
elving, showed many juvenile gifts. Thi: 
ice encouraged seekers to circulate 
ugh the store and obviated the need 


all River, Mas 
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ls, ete., right 














of moving large quantities of stock. Di: 


lays like this were throughout the stor 


oe ‘ ios 
700 Christmas trees are shown at Yuletide 


Hardware, Taunton, Mass., and are dis- 
areaway of the store. Although adver- 
etimes call attention to this merchandise 


the section know the firm handles trees 
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Extra space for showing Yuletide 
merchandise was obtained at the 
Allen R. Blacker store at London, 
Ohio, by means of this auxiliary 
fixture. It fitted on the table 
top and was so designed that it 
furnished display space at two 
different levels. It can be used 
on tables with step-up units 























The City Hall Hardware Co., Providence, 
used unfinished auxiliary racks for 


items such as shooflies, juvenile 


and doll furniture in 1941. As the 
were perfectly plain, the prospect's atten- 


tion was focussed entirely on the 


themselves 





mum space. The units 


that 











This device made it possible to 
show ample stocks of these items in a 
strongly made sc 
alespeopie could step up on 





It's an easy matter 
to create a_ pleas- 
ant snow effect in 
your window by just 
pasting small tufts 
of cotton to the in 
side of the glass 
These tufts should 
be arranged in ir 
regular fashion and 
should be sufficiently 
mall so that they 
won't obstruct the 
view of variou: 
items on display 


The “Hutchoscope,’ advertised 
Co., Lynn, Mass., was used by the company to permit people 
on the street to get a view of 
partment on the second floor. It was, in reality, a two-way 
periscope constructed of mirrors 
wave to the youngsters on the 
through a public addres: 
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santa Claus in the toy de 


c 


stock. Santa would 
sidewalk and talk to them 
‘Hutchoscope” was 


mounted in a black box which eliminated street reflection: 


and gave the suggestion of a stage 
was cut through the second floor and the ceiling of the win- 
dow. On the stage itself was a 12-in 
high. This promotiona 


image of Santa was 


A 36-in. square hole 


mirror in which 


stunt’ was used from the day after Thanksgiving until 





stmas Eve. It collected 
prohibited its 


crowds that the rv 
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The Swint-Reineck Co. 


“Fremont’s Big Gift Store” 


ei 
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A large number of gilt suggestions 


can be made when items are listed 
he Gwint-Reineck 


in this manner 

Co., Fremont, Ohio, finds advertise- 
ments of this type Ver etfective 
toward the end © Christmas 
season his ad told its story 1 
a space 4 in wide bY 67/g in. hig 
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The G. M. Williams Co. 


North Bank Street 
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se last year by the Gu. 
— Co., New London, 
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strations of items 
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Chimy NAILER 


THE NAIL HOLDING HAMMER 








CHENEY NAILERS, THE NAIL HOLDING HAM- 
MERS, ARE PLAYING A VERY IMPORTANT 
PART IN OUR COUNTRY’S WAR: PRO- 
GRAM. IN NEW CONSTRUCTION, 
REPAIR AND MAINTENANCE 
WORK, AT HOME OR 
ABROAD, CHENEY 
NAILERS ARE DOING 
A FINE WAR JOB. 

FASTER NAIL- 

ING WITHA 
CHENEY— 

ALWAYS. 


Help America along to Victory. 
Buy War Bonds and Stamps every day. 


HENRY CHENEY HAMMER CORP. 


Factory: Little Falls, N. Y. 
Sales Office: 302 Broadway, New York 
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4 American Row — Near State St. — Telephone 2-4171 


GIVE HIM GOOD TOOLS 
This CHRISTMAS 


Ultra DeLuxe HANDEE 
Electric Craftsman Outfit 


The witimate in quality equip- 
ment. A tool for every conceivable 








aod. puntee, sanding. 
polishing. cutting, carving, etc 
45 accessories packed $ 00 
im metal case. ~ 


3 Electric Drills, 
DeLuxe HANDEE Outfi¢ | OUD Electric Drie, os up 


Zime terted and selenite. £m out, Gocaen- Prats Electric, Drills 
7 50 


t 
cmon. complete with 19.95 up 
accessories § f metal “ 
bes. Other Quality Tools 
Casco Electri-craft © Millers Falls @ Stanley 
A power tool for the mechanic and @ Diston e@ Yankee Tools 
hobbyist a whole shop full of 


@ Starrett Mechanics’ Tools 
@ Gerstner & Kennedy 
@ Machinists’ Tool Cases 


tools in one. Complete 
with 35 accessories. 











Clapp & Treat, Hartford, Conn., went after 
; } n 4) wi into 
the homeworkshor in 1941 with this 





for 


advertisement which was 37% in. square 
Solid lines of type were offset by the 
use of two “carpenters” who carried large 
hand tools. Each of three items was com- 


pletely and concisely described Names 
of several well known manufacturers were 
also mentioned to emphasize the value o! 
lires offered. The caption “Give Him Good 
Tools This Christmas” called particular 


' 7 
atiention to the important quality angle 
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TOYS have NOT inaeased in PRICE 


ot the HYANNIS HARDWARE 


HUNDREDS mm 
to choose from G53 

Ow Deller toys 

ere still $1.00 cou 
Our Filly Cont toys 

ere still SOc 


Phe 


FAT ROWS $1.50 we $ 6.95 


Harvey's Hardware 
of Falmouth, Mass., 
used concise copy 
and prices on in- 
dividual and dif- 
ferent groups of 
items in its 194i 
holiday advertis- 
ing. Designed for 
both children and 
adults, this par- 
ticular ad offer- 
ed lines priced 
even as low as 10 
cents All items 
were illustrated 
clearly although 
the sizes varied 
This ad appeared 
in a tabloid and 








This full page, 


15% in. in size, 


Hyannis, Mass 
illustrations . 
to names 
figures at the 
hristmas story 
tures and 
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Copy 
and prices 


compared 
Of previous years 
attention... for most 


tabloid paper ad 10% 

, b 
gave Hyannis H 4 
Pportunity to use |] 
generally limited 
four Santa Claus 
Store's 194) 
to services and fea- 
Offerings with 
mes received 
featured items. 
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was 8 in. wide by 
15%, in. deep 
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FREIGHT TRAIN 99.95 


Electric tron set realistically designed comes 
« ith trock ond transformer 


* TRAIN ACCESSORIES 
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50c to $4.95 
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Whot better gift than a gift of something 
electrical When you give on electrice! ap- 


phonce you give beauty plus procticabrlity 











HAR 
HARDWARE 
Main Street 


- Falmouth 
(OPEN EVENINGS) 
(USE CUR CONVEMEENT “LAT.4-WAT” PLAN 
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A new miracle in Screen Cloth 


Insects won't know the difference... but designers will... 


; 


Another miracle has been created out of the exigencies 


of war times. 


It is a lustrous, translucent, plastic screen cloth—the 
first of its kind ever produced. It is the product of a 
company which. for more than 50 years, has manufac- 


tured quality screen cloth. 


Perfected in the laboratories, PlastiScreen has been 
rigidly tested under severe conditions. Tomorrow — 
PlastiScreen will be yours—yours for more freedom 


and beauty in home design! 


Neutral in color and with a lustrous sheen, Plasti- 
Screen harmonizes with all colors. Translucent, it lets 
light through. It has a mesh opening that lets air 


through and gives maximum protection against 


disease carrying insects, thus protecting health! 


Resilient, it resists dents. Rugged and durable, it gives 
long service. Stainless and non-rusting, it keeps its 


good looks! 


PlastiScreen is easy to apply; any rust-proof fastener 
is satisfactory. It will be supplied in a limited number 
of standard widths. For full particulars now — about 
this screen cloth of tomorrow—address New Y ork Wire 


Cloth Company, 500 Fifth Avenue, New York, N.Y. 
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Hardware Stores Can Supply Over 
50 Per Cent of Service Men's Gifts 


Survey lists 51 items desired by Army 
and Navy men for Christmas and 22 of 
them are obtainable in hardware stores 





\ ' HAT does the 


service man want for Christmas? 
That is a question that is in the 
minds of many civilians, both 
male and female, as the holiday 
season approaches and as the time 
for sending gifts to the men in uni- 
form grows shorter. Obviously, a 
gift that would have been accept- 
able to a man who was at home 
a year ago would be useless to the 
same man who is now in the armed 
forces. He wants something that 
is useful, practical and, generally 
speaking, small in size. And the 
hardware store, according to a re- 
cent survey, can supply fully 50 
per cent of the things he needs. 

This survey was undertaken by 
the Department Store Economist, 
one of the papers in the Chilton 
Co., Inc., group of which Harp- 
WARE AGE is a member. The 
checking was done by a trained 
investigator who interviewed 1,000 


50 


men of the Army, Navy and Coast 
Guard at the headquarters of the 
Defense Recreational Committee 
in New York City. This cross- 
section of the types of gifts the 
service men prefer was taken with 
the full approval ‘and cooperation 
of the proper authorities. 

This Christmas gift quiz listed 
51 items that were particularly 
desired by the service men. Of this 
number 22 are sold in hardware 
stores. For purposes of classifica- 
tion, the Army totals include the 
Air Force and Marines, the Navy 
includes the Coast Guard. Accep- 
tability of these items by the men 
were rated as “swell.” “fair” and 
“junk.” Of the 22 items obtain- 
able in hardware stores, 15 rated 
over 50 per cent in the combined 
classifications of “swell” and 
“fair” by both Army and Navy. 
In other words, approximately 
one-third of the items listed in 
the entire group and almost three- 
quarters of those sold by hardware 


(Ewing Galloway Photo 


stores are accorded a better than 
50 per cent acceptability by the 
men who are serving in the 
armed forces. 

Tops on the list for the Army 
was a pocket knife with a com- 
bined percentage of 90.3. The 
Navy rated it at 72.5. Top rating 
for the Navy was given to the 
waterproof wrist watch with 97.7. 
The Army held this pretty high, 
too, and gave it a combined aver- 
age of 89.7, which was second on 
the list. Windproof cigarette 
lighters, portable radios, polished 
metal mirrors, sunglasses, flash- 
lights and over-night bags stood 
extremely high in the ratings. 
There were other items, not men- 
tioned in the official quiz, which 
were also in considerable demand. 
Chief among these from a hard- 
ware store standpoint were electric 
razors, electric irons and cameras, 
although a number of posts have 
regulations prohibiting the own- 
ership of the latter. 
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Homemade cookies, cakes, » etc. 
epar of good eats sen 
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ine subscriptions 


Cotton underwear 
Good r tion rts 
Good tion socks 
roof mo lt 
tte e 
Fitted Toilet Kit 
ilet’ Kit 
ofc e er 
Pen & vencil set (clips at the 
tation 
F 
t to 
Handkerchiefs 
brush 
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New Testament 
88 
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sect lent irin 
Wooden shower clo 
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Portable 
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ernight 
rs flat 
or ess ten 
seconds to keep blades like new) 
oves 
fler in tion 
togra ° or 
unbreakable frame 
Polished metal unbreakable rror 
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ther et on 
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Above are shown the items listed in the Christmas G'ft Quiz. The men voted “swell”, “fair” or “junk” after 


each item and the composite results represent the to'al votes for each item expressed in percentage of 
number of men voting. Where these do not total 100% it is because every man did not answer question. 
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PRIORITIES REGULATION 
NO. 13, which provides uniform rules 
for sales to war industries of frozen 
stocks of restricted materials, was 
amended to exclude any material ra- 
tioned at retail levels and to permit 
intra-company transfers of material 
under the same conditions as govern 
sales. A change in Schedule A to the 
regulation permits sale for authorized 
uses, on ratings of AA-2X, of single 
lots of carbon steel of more than five 
short tons. 

x * * 

IT IS EXPECTED that fourth- 
quarter PRP certificates will be re- 
turned to companies with major war 
contracts before Oct. 1, and that all 
fourth-quarter applications which were 
received on time will be returned by 
Oct. 15. Meanwhile, a modified interim 
procedure will govern the application 
of preference ratings by PRP units 
which have not received their certifi- 
cates. As before, such companies may 
order up to 40 per cent of their esti- 
mated fourth-quarter requirements for 
delivery in October. Under the new 
procedure, however, they may not apply 
preference ratings before receiving their 
certificates to more than 70 per cent of 
their estimated fourth-quarter require- 
ments, and may not apply ratings to a 
greater volume of material than they 
actually put into production during July 
and August. 

x * * 

BECAUSE OF A SCARCITY 
due to the rubber shortage, certificate 
rationing of men’s rubber boots and 
rubber work shoes has been ordered to 
insure necessary supplies of this foot- 
wear for men working on jobs essential 
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By L. W. MOFFETT 


Washington Representative 


of Hardware Age 
x wk 


to the war effort or to the protection 
of public health or safety. 
2 8 


WPB’S SMALLER WAR 
PLANTS DIVISION picked up 
about $6,000,000 worth of business in 
the last half of September. This is 
chicken feed when measured against 
the billions that are being poured into 
war contracts. But, as pointed out by 
Frank Smith, head of the Division’s En- 
gineering Section, it is a start. He said 
that “It demonstrates the fact that we 
are getting cooperation from the pro- 
curement officers—not just talking about 
it—and it gives us a chance to prove 
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that the cooperation is merited.” Under 
the policy of the Division prime con- 
tractors are required to farm subcon- 
tracts to small plants. 


2 2 2 
LOU E. HOLLAND, Deputy 


Chairman of WPB on Smaller War 
Plants, has announced the appointment 
of five deputy regional directors who 
will have full responsibility for the 
Division’s activities in their respective 
areas. The deputy directors and offices 
to which they have been assigned are: 
William G. Morrison, Dallas, Tex.; 
Robert W. Gordon, Denver, Colo.; Hugo 
A. Weissbrodt, Detroit; Roy W. Webb, 
Kansas City, and A. G. Daggett, Min- 
neapolis. Messrs. Weissbrodt, Morrison 
and Webb have been working for some 
time in the WPB regional offices. Mr. 
Gordon came to the Government ser- 
vice from private industry in the engi- 
neering field, from which he recently 
had retired. Mr. Daggett was president 
of the National Battery Co., St. Paul. 


= & 
HIGH PREFERENCE RAT- 


INGS for deliveries of material needed 
for emergency repairs to air condition- 
ing and commercial refrigeration equip- 
ment have been extended until Oct. 31 
under the terms of Amendment No. 2 
to Preference Rating Order P-126. The 
amendment is retroactive to Sept. 30, to 
which date the original rating was ex- 
tended to P-126, issued June 30. Order 
P-126 assigns ratings ranging from 
A-l-a to A for various types of 
emergency repair service undertaken by 
designated emergency service agencies. 
It also permits suppliers of these 
agencies to use the ratings. 
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“DEVGE WALLPAPER 
LINE IS PROFITABLE” 


say the STEWART BROTHERS. 


HAROLD& GLEN 

i STEWART 
Wallpaper 

merchants who 

| are making money. 







J. E. Stewart & Sons Company of Wamego, Kansas, conducts a 





; thriving furniture and hardware business under the aggressive 
: management of the two brothers, Harold and Glen Stewart. 
Here’s what they say about the Devoe Wallpaper line: offer and a merchandising plan already successfully 


Seah. 


@ When everybody selling hardware and furniture, 
as we do, felt priorities pushing business out the win- 
dow, we looked around for another profitable depart- 
ment to take up the slack. ; 


@ We had heard that Devoe had exclusive papers to 


DEVOE & RAYNOLDS 


NEW YORK CHICAGO 





In New England, Charm and 
Giant Value Wallpapers are 
also distributed by 


WADSWORTH, HOWLAND i 


= (A) CE case 
BOSTON, MASS. i i DEVOE & RAYNOLDS CO.,INC., Ist Ave. & 44th St., N.Y.C. 


and in the Southern States by 


Please send complete details about the Devoe 1943 Wallpaper Profit Program HWP-3 


tested in their own stores. 


@ Last year we investigated and bought their Charm 
line. One thing that sold us was the small investment 
needed to start this department and the small amount 
of store space it took up. Another thing was the 
overnight service Devoe gives anywhere in the coun- 
try from its 50 strategically located warehouses. 


@ The wallpaper business has brought us so many 
new customers, new sales of items such as paint, 
brushes,‘ varnishes,.etc. that we want ‘more—so we're 
putting in the Devoe Giant Value line this year, too. 

You, too, can make monéy from this new profit 
line of Devoe Wallpapers. Find out how simple it 
is by tearing out and mailing this coupon. Today. 








PEASLEE-GAULBERT NAME 
PAINT & VARNISH CO. SRE 
LOUISVILLE, KY. IS il ADDRESS 
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8 Ss Deserve « Uduable Marka 


These Savage-Stevens advertisements, directed to the vast audience of 
hunters, target, trap and skeet shooters, farmers and boys, have a three- 
fold objective : 


1. To help keep active the national interest in hunting and shooting 


2. To remind the public that skill in marksmanship—an American charac- 
teristic since frontier days, fostered and preserved by shooting for sport 
—has been and again is a vital aid to the nation at war 


3. To maintain a high public regard for the Savage-Stevens-Fox brands of 
sporting arms. 


All of which seeks to preserve and enhance a valuable market for the 
future benefit of all concerned. Savage Arms Corporation, Utica, N.Y. 


TEV YS - FOX 
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WINTER SPORTING GOODS 


MERCHANDISE: Shoe skates for men and women in both hockey and racing styles. 
clamp ice skates, double runner ice skates, sleds both large and small sizes, ski poles, 
hockey sticks, pucks, ski shoes, ski bindings, wax for skis, wood skis, ski clamps. 


BACKGROUND: Center panel of white corrugated board sprinkled with artificial snow 


or wallboard panel painted white and treated in similar fashion. 


corrugated buard. Cut-out letters of dark blue and white. 


Side panels of blue 


Show Sporting Goods for the 
Outdoor Sport Enthusiast 


D EVELOP interest 


in winter sporting goods by creat- 
ing some unusual displays in this 
department of your store. Many 
dealers make a practice of com- 
pletely redesigning the layout in 
the sporting goods section each 
season. 

This is not as difficult to do as 
it sounds. Frequently the key dec- 
oration theme can be worked 
around a feature item of mer- 
chandise in the department. For 
example, a dealer might work out 
a log cabin atmosphere as a back- 
ground for a display of hunting 
goods. This can be achieved by 


using half log siding in the back- 
ground on fixture uprights, or 
along the fixture top. Siding of 
this type can be purchased at most 
lumber yards and it is not ex- 
pensive. 

Log siding material can also 
be used in creating something dif- 
ferent in a display for skis and 
other outdoor sporting goods. Use 
this material in your background 
or, if you have sufficient space, 
build a trading post section in 
which the log siding can be used 
to carry out the backwoods theme. 

These ideas simply provide a 
new atmosphere for showing your 
merchandise. This is necessary to 


add new flavor to sporting goods 
of this type which does not change 
a great deal from one year to an- 
other. A new atmosphere in this 
department will help stimulate in- 
terest in the merchandise and in 
winter sports. You can build new 
customers and increase your busi- 
ness in this manner. 
Early Window Displays 

Install your display featuring 
skis, skates and related items early. 
Show them even before the snow 
is on the ground. Start your cus- 
tomers and the people in the com- 
munity thinking and talking about 
this merchandise and you will find 
that many people will have become 
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ita! 
DY Con to your questions about 
TAYLOR INSTRUMENTS AND THE WAR 


1. How long will | be able to buy Taylor Instru- 
ments? 
Frankly, we don’t know. It depends on how 
long the war lasts—and right now, like most in- 
dustrial plants, we’re devoting all our energies 
toward ending it as soon as possible. 
2. Does this mean that Taylor home Instruments 
are “out’’ for the duration? 
No. It means that production has stopped on 
nearly all of our “commercial” line except for 
such essential health instruments as Taylor 
fever thermometers and sphygmomanometers 
—and except for certain raw materials and al- 
ready fabricated parts, now in our possession, 
which we may or may not be permitted to as- 
semble into finished products for you. 


3. What about stocks on hand at Taylor? 


Stocks on hand are not yet alarmingly low 
except for certain items, but sales have been so 
unexpectedly large that stocks which we ex- 
pected would last for a year or more may be 
exhausted long before that time. Consequent- 
ly, in order to discourage hoarding, we have 
recently been forced to make drastic reduc- 
tions in orders we have received, ahd in some 
cases we have been unable to promise delivery 
at all. 

4. What about wholesalers? 

Your wholesaler is your best bet to keep you 
supplied with Taylor Instruments. Many 
wholesalers still have good stocks on hand, 
varying, of course, from zero in some items to 
a plentiful supply in others. Our advice is, 
figure out your normal needs, then get your 
order in to your wholesaler at once. 


5. Then the picture isn’t as bad as it might be? 


No! But let’s face the facts. When present 
stocks are exhausted (with the possible ex- 


ceptions referred to before) that’s all there is, 
there isn’t any more! Your wholesaler has been 
far-sighted enough to put in what he and we 
agreed would be an adequate stock, subject to 
government restrictions and limitations. Don’t 
blame him if we guessed wrong! 

6. O.K. I can take it. But what about Taylor In- 
struments after the war? 

Now you're talking! Confidentially, our ex- 
perience in making Taylor Instruments for 
war industry—for the production of high- 
octane gasoline, synthetic rubber, dehydrated 
foods, explosives—is turning up dozens of new 
materials, new processes, new shortcuts which 
are bound to be reflected in new and exciting 
Taylor Instruments for the home as soon as 
the war is won. In fact, we have ideas in our 
head now which will produce instruments as 
much better than today’s as today’s are super- 
ior to Taylor Instruments of years ago! 

1. Will the Taylor salesman still be around to call? 
Yes, if he isn’t more useful in some phase of 
the war effort. If you don’t see him, you'll 
probably hear from him—and in any case 
he’ll be around after*the last shot is fired with 
a full line of new and better Taylor Instru- 
ments for you. Take our word for it, they’ll be 
well worth waiting for! Taylor Instrument Com- 
panies, Rochester, N. Y. and Toronto, Canada. 
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interested in one or the other of 

! these outdoor activities. When the 
weather turns cold, or when the 
first snow falls, install another 
trim. Tie-up your window show 
card copy with the weather if 
possible. 





Window Streamers 


Window streamers improve the 
sales punch of any display. Use 
them in all fall windows. Stream- 
ers should be placed on the inside 
of the plate glass. Advertise pop- 
ular selling merchandise and be 
sure that each item is competitive- 
ly priced. 

One advantage of window 
streamers is that they enable the 
merchant to bring special or sea- 
sonal merchandise to the attention 
| of customers promptly. They make 
it possible to shift selling efforts 
quickly from one line of merchan- 
dise to another and today this is 
very important. Weather plays 
a very important part in mer- 
chandising. When it changes quite 
suddenly, the successful merchan- 
diser looks upon it as an oppor- 
tunity to sell merchandise brought 





into demand as a result of the 
change. Window streamers always 
can be used to bring this merchan- 
dise to the attention of shoppers. 

Window streamers should be 
placed on the inside of the plate 
glass in order to obtain best re- 
sults. Ordinarily they are made 
of light weight paper and, there- 
fore, will not withstand severe 
weather. Streamers sometimes are 
used on the outside of the glass, 
but this is not the best practice. 


Winter Driving Needs 


In spite of restrictions on sales 
of tires and related items, the deal- 
er with an auto accessories depart- 
ment still has a lot of seasonal 
merchandise to sell. Dealers with 
stocks of tires can make sales to 
customers who present proper cer- 
tificates from local rationing 
boards. Some volume of tire busi- 
ness is still available even though 
it is very small by comparison. Let 
your customers know that you 
have a stock of tires and make an 
attempt to secure more of this type 
of business. 


Plan your selling program 
around seasonable items such as 
anti-freeze, tire chains, and other 
goods that make winter driving 
safe and comfortable. There is a 
wide variety of maintenance ma- 
terials that also can be featured. 


Mass Displays 

Spots 12 to 15 in. wide across 
the end of cross aisle tables are 
ideal for mass displays of seasonal 
merchandise. The articles shown 
in these spots can be related to the 
other goods shown on the table. 
but this is not essential. Items se- 
lected for such spots should be of 
the popular selling variety. They 
should also be competitively 
priced. 

In most hardware stores, several 
of these mass display spots can be 
changed each week. A schedule of 
items to be displayed and the time 
they should be shown should be 
prepared. By following such a 
schedule, merchandise will be 
shown for an adequate time and a 
more interesting and better mer- 
chandise store will result. 
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WINTER DRIVING NEEDS 


MERCHANDISE: Auto tires, tubes, tire chains, emergency tire chains, auto enamel, 
paint brushes, auto cleaners, auto waxes, radiator anti-rust compound, radiator cleaning 
compounds, hydrometers, tube patching kits, motor oil, frost shields, small electric fans, 

| sponges, polishing cloths, spark plugs, anti-freeze, fire extinguishers, storage batteries. 
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BACKGROUND: Center panel of white corrugated board sprinkled with artificial snow 
or painted wallboard panels treated in similar fashion. 
gated board. Cut-out letters of dark blue and white. 


Side panels of dark blue corru- 
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Today — every day — out of the wire mills 
go thousands of tons of steel. It goes to war in 
the form of billets, rods and wire. This steel 
is “drafted for the duration” in such forms as 
marine cable, ship chain, bolts, communication 
wire and hundreds of other items. It’s just as 
essential to the complete assembly of tanks, 
planes, guns, and field equipment, too. 


That’s why there is .. . and will be .. . a short- 
age of fence on your sales floor. Your farmer 
customers know whereof they speak when they 
keep telling you that fence is urgently needed 
as a tool essential to “‘all out’’ food production. 





But the ones who have sons or brothers in the 














service realize most vividly that the need for 
Victory — soon — is even more urgent. 


iti 2° ears, KEYSTONE STEEL & WIRE CO., PEORIA, ILL. 
eet! Satistaction 
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ai Fence Users will continue to 
| ee “Look for the Top Wire Painted RED” 
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Program Details of Joint Convention of 
Wholesalers and Manufacturers, Oct. 18-21 


The war-time joint gathering 
of the National Wholesale Hard- 
ware Association and the Ameri- 
can Hardware Manufacturers 
Association, to be held in the 
Palmer House, Chicago, IIl., Sun- 
day, Oct. 18, to Wednesday, Oct. 


21, inclusive, will, as previously | 


announced, have no entertain- 
ment program. With emphasis 
on war-time regulations — this 
meeting marks the 85th conven- 
tion of the manufacturers and 
the 48th annual convention of 
the wholesalers. Registration will 
start Sunday morning and _ all 
meetings of this year’s conven- 
tion will be open to all dele- 
gates, 

Monday morning at 10 o’clock 
there will be a joint meeting of 
beth associations. A. D. Mace- 
Intyre, chief, Production Code 
Branch, War Production Board, 
will discuss “Priorities Regula- 
tion No. 10 and the Production 
Code.” The General Maximum 
Price Regulation will be the 
topic of A, pi Kwitek, chief, 
Hardware and Mill Supply Unit, 


OPA. The subject of “Priori- | 


ties” will be taken up by Henry 
P. Nelson, chief of System Plan- 
ning, Bureau of Priorities Con- 
trol, WPB. 

A joint meeting of the Na 
tional Wholesale Hardware Asso- 
ciation and the National Associ- 
ation of Sheet Metal Distributors 
will be held Monday afternoon, 
to be addressed by Roy Hal- 


quist, chief, Small Tools Branch, | 
WPB, on “The Distribution of | 
|“What Steps Have Been Taken 
| to Replace Drafted Employees?” 
| and “Our Experience in Handling | 


Small Tools.” Russell C. Dun- 
can, Materials Redistribution 
Branch, WPB, will talk on the 
“National Perpetual Inventory 
System.” Dean C. Gallagher, 
chief, Emergency Rating Branch, 
WPB, will speak on “Repair, 
Maintenance and Operating Sup- 
plies.” 

Monday evening a joint ses- 
sion of the manufacturers and 
wholesalers will be addressed by 
Clifford Hood, president, Ameri- 
can Steel & Wire Co., Cleveland, 
Ohio. 

Tuesday morning there will be 


60 


individual sessions of the manu- | 
facturers and the wholesalers. | 
The manufacturers’ association 
will be addressed by Walter C. 
Groce, assistant chief, Produc- 


tion Requirements Plan Branch, 
WPB. Henry T. 
tant chief, Appeals Division, 
WPB, will talk on Iron and Steel 
Regulation M-126. Standardiza- | 
tion and Simplification will be 
the topic of Howard Coonley, 
chief, Simplification Branch, Bu- 
reau of Industrial Conservation, 
WPB. Concentration of Industry 
will be discussed by Henry A. 
Dinegar, assistant chief, Indus- 
trial Programs Branch, Office of 
Civilian WPB, and 
T. Spencer Shore, chief, Industry 
Advisory Committee, WPB, will 
talk on Industry Advisory Com- 
mittees. There will be no after- 


Bourne, assis- 


Supply, 


noon manufacturers’ session. 
Glenn E. Jennings, Wright & | 
Wilhelmy Co., 
president, N.W.H.A., will deliver 
the president’s address at the | 
Tuesday morning 


Omaha, Neb.. | 


wholesalers’ | 
session and the report of George | 
A. Fernley, Philadelphia, Pa., 
secretary-treasurer, will be given 
at the same session. Henry J. 
Allison, Glasgow-Allison Co., 
Charlotte, N. C. Limitation Or- 
der L-63 and Application Form 
PD 1-X will be discussed by 
Lewis Herndon, Sen‘or Hard- 
ware Consultant, Distributors 
Branch, WPB. There will also be 
discussion on “The Extent to 
Which the Activities of Traveling 
Salesmen Have Been Curtailed,” 


New Lines.” 

Tuesday afternoon the Sheet | 
Metal Association will be ad. | 
dressed by A. J. Becker, Ohio 
Valley Hardware & Roofing Co.., 
Evansville, Ind., president of that 
group, and Thomas A. Fernley, | 
Jr., secretary-treasurer, will g've 
a report on association activities. 
I. R. Stuart, head, Warehouse 
Unit, Iron and Steel Branch, | 
WPB, is to speak on the “Distri- | 
bution of Iron and Steel Prod- | 


ucts Under the War Program.” 
“Repair and Maintenance of 
Heating Equipment” will be the 


| subject of Joseph T. Kelley, Jr., 


| chief, Distributors 


Section, 
Plumbing and Heating Branch, 
WPB. Guy P. Norton, unit chief, 
Copper Branch WPB, is to talk 
on the copper situation, and 
E. L. Wyman, chief, Warehouse 
Section, Iron and Steel Unit, 
OPA, is scheduled to talk on 


|“Iron and Steel Resale Prices.” 


Wednesday morning the man 
ufacturers will hold their annual 
meeting and election of officers. 
The wholesalers will also hold 
their annual meeting and election 


|on Wednesday morning. 


HIATT MADE DIRECTOR 
OF FRENCH RELIEF UNIT 

Burrit M. Hiatt, on leave of 
absence from his duties as sales 
manager of the Irwin Auger Bit 


| Co., Wilmington, Ohio, has been 
| appointed director of relief work 


in France for the American 
Friends Service Committee. 
Mr. Hiatt resigned from the | 


| Consumers Durable Goods Indus- 


try Committee of the O.P.A. to | 
accept this responsibility. He had 


| been in Washington since Dec. 


1941. 

Mr. Hiatt will have his head- 
quarters at 29 Blvd. D’Athne, 
Marseilles, France, and is sched- 
uled to leave shortly for France 
by clipper. 
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BURRIT M. HIATT 
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A. WESSEL SHAPLEIGH 


President of the Shapleigh 
Hardware Co., St. Louis, Mo., 
wholesale hardware jobbers, 
was elected a member of the 
board of the Wabash Railroad 
at the annual meeting of the 
stockholders held recently in 
St. Louis, Mo. 


NATIONAL BRASS CO. 
CONTINUES WARRANTY 


Dexter Tubular locks and 
latches. manufactured by Na- 
tional Brass Co., Grand Rapids, 
Mich., now made in steel and 
plastic, continue to have the “life- 
This warranty 
covers the lifetime of the build- 
ing in which the Dexter Tubular 
lock or latch is used. It also pro- 
vides for either repair or replace- 
ment at the option of the manu- 
facturer without charge. The 
warranty reads: “This certifies 
that the genuine Dexter-Tubular 
Lock or Latch, herein, has been 
carefully inspected and is war- 
ranted to give satisfactory ser- 
vice. Properly installed in any 
residence building, it is uncon- 
ditionally guaranteed, except 
against abuse, to operate satisfac- 
torily during the Life-Time of the 
building. Should failure occur, 
it will be repaired or replaced, at 
the option of the manufacturer, 
without cost.” 

The lifetime warranty also 
covers the cabinet hardware line 
of National Brass Co. which in- 
cludes cabinet hinges, _ pulls, 
knobs and catches. 
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AGE WHILE IT’S NEWS 


THE TRADE 


Gibson Carey, Jr., a Colonel 


1943 Housewares Show 
Cancelled by Board 


in the Army Specialist Corps’ The Chicago Housewares 


W. 


Gibson Carey, Jr., presi 





W. GIBSON CAREY, 


COL. JR. 


has been appointed a colonel in + 


He 


the Army Specialist Corps. 


is Director of the Second Service 


Command of the Army Specialist 
Corps. During the first World 
War he was in France as a lieu- 


tenant and later as a captain in | 


the 307th Field Artillery, U. 
Army, in the Toul 


Se 


sector, St. 


Mihiel drive, and in the Argonne. | 
The year following the previous | 
pulp and | 


war he entered the 
paper business and was elected 
secretary and treasurer, Philadel- 
phia Paper Mfg. Co. in 1923. 


- | the 
dent of The Yale & Towne Mfg. 
Co., New York City, since 1932, | 


From 1926 to 1929 he was gen- | 


eral manager, Philadelphia Divi- 
sion, Container Corp. of America. 
Col. Carey was appointed as- 
sistant to the president of The 


Yale & Towne Mfg. Co. in 1929, 7 


later becoming vice-president and 


treasurer and subsequently presi- | 


dent of the company. 

He is a director of The Yale & 
Towne Mfg. Co.; Irving Trust 
Co., New York City; Colgate- 
Palmolive-Peet Co., and the New 
York Telephone Co. In addition 
he is a trustee of the Mutual Life 
Insurance Co. of New York and 
of Union College, Schenectady, 
N. Y., and a governor of New 
York Hospital. From May, 1939, 


| 
| 
| 
| 
| 





United States Chamber of 
| Commerce and is now a member 
of the Senior Council of | the 
| Chamber. He also serves, at the 
| present time, as vice-chairman of 
lthe National Industrial Confer 
| ence Board and as a director of 
the Commerce and Industry As- 
American Arbitration Associa- 
tion. Col. Carey is a member of 
| the Business Advisory Council 
| for the U. S. Department of Com 


| 
| 
} 
| 
| 


merce, 


OFFICERS RE-ELECTED 
FOR SUPPLEE-BIDDLE 


At recent meetings of the stock- | 


| ° 
holders and board of directors 
of the Supplee-Biddle Hardware 


| Co., wholesale hardware distribu- | 





WM. GEO. STELTZ 


Phila., Pa., the following 


officers re-elected. Wm. 


were 
| Geo. Steltz, president; Charles 
M. Biddle, Jr., vice-president; 


Louis B. Dreifus and Roy Gep- 


pinger, assistant vice-presidents; | 


Llewellyn A. Hoeflich, secretary; 
Laurence S. Adams, treasurer; 
M. Z. Fagan, assistant secretary, 
and W. Leroy Groom, assistant 
treasurer. The directors re-elect- 
ed to serve another term are: 
Mr. Steltz, Martha McL. Biddle, 
Mr. Biddle, Marshall S. Morgan, 


J. Carl De La Cour, Philip L. | 


to May, 1940, he was president of | Corson and Mr. Hoeflich. 
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sociation of New York and the | 


Association, Inc., Chicago, Ill., 

|has announced that the 1943 
Chicago exhibit has been can- 
celled. At a recent meeting 
of the board of directors this 
|decision was made on the 
| basis of the government's de- 
| sire to conserve transportation 
| facilities for our armed forces 
|and war materials. 


JOHN SLEZAK PROMOTED | 


TO RANK OF LT. COL. 

Major John Slezak, head of the 
tank branch of the Chicago Ord- 
nance District and 
|chief of the industrial 
|has been promoted to the rank 


now acting 


division, 


of lieutenant colonel, as announc- 
ed by Brig. Gen. Thomas 5S. 
| Hammond, I. N. G. (Ret.) depu- 
| ty district chief. 
Lt. Col. Slezak is on leave of 
absence from his _ position 
president of The Turner Brass 
Works, Sycamore, Illinois. 


as 


Commissioned a second lieu- 
|tenant in the Ordnance reserve 
jin 1924, Lt. Col. Slezak was 


|called to active duty with the | : - 
| enter business for himself. 


in 
first 


District 
He 


| Chicago Ordnance 
| January of this year. 
chief of the 


| 
| ammunition branch and in March 
| he was promoted to chief of the 


served as assistant 


| his 


tank branch. In this assignment 
work the procure? 
ment of tanks, combat cars, ar- 
mored scout cars, self-propelled 
mounts, armored personnel and 
arms carriers and special ord 
nance vehicles and gun mounts. 


involved 





| 








LT. COL. JOHN SLEZAK 


| cently 





| facturers 








SAMUEL S. HART 


SAMUEL S. HART NOW 
HAWKINS CO. MANAGER 


Samuel S. Hart, formerly 
sistant secretary of the Hawkins 
Co., South Britain, Conn., manu 
of traps, has 
been named and 
eral manager of the company. He 
E. Marble, who re- 
resigned after holding 
these positions for the past 13 
years. Mr. Marble is planning to 


as- 


game 
secretary gen- 


succeeds C, 


TWO DIRECTORS ELECTED 
BY KEYSTONE STEEL 

The Keystone Steel & Wire Co.. 
Peoria, Ill., recently announced 
the of 
Theodore C. Baer, counsel of the 
firm, was elected for a three-year 
term and A. H. Sommer, super- 
intendent of the steel mills, was 
elected to fill the unexpired term 
of one year of the late Charles 


W. LaPorte. 


election two directors. 


X CLUB LUNCHEON 
OCT. 19th 


The Hardware X Club 
hold its luncheon meeting, Mon- 
day, Oct. 19, at the Palmer 
House, Chicago, Ill., during the 
joint convention of the hardware 
wholesalers and manufacturers. 

This will be the 13th gathering 
of the X Club, the 48th annual 
convention of the National Whole- 
sale Hardware Association and 
the 85th semi-annual convention 
of the American Hardware Man 
ufacturers Association. 


will 














Hardware Golf Association 
Holds 17th Annual Meeting 


The 17th Annual Hardware 
Golf Association tournament and 
meeting held at Excelsior Springs, 
Mo., Sept. 17-19 was attended by 





W. W. WITHINGTON 


ipproximately 175 jobbers, manu- 
facturers and representatives. 
The tournament was held as 
the regular tro- 
phies were awarded this year. In 


usual but only 
place of the usual merchandise 
prizes for golfers, a donation of 
$800.00 was given to the U.S.O. 
Golf penalties were collected on 
two holes and this money, to 
gether with additional donations 
totalling $100.00, was turned over 
to the American Red Cross. 

W. W. Withington, American 
Fork & Hoe Co., Cleveland, Ohio, 
president for the 
coming year. Henry Hoeynck, 
Shapleigh Hdwe. Co., St. 
Mo., was elected 


was elected 


Louis, 
vice-president 
and A. J. Eggleston, Richards- 
Wilcox Mfg. Co., Chicago, was 
re-elected secretary and treasurer. 
Six new directors 
to serve for a term of three years. 


Kuehlke, 


were elected 


They are: Herman 


Richards & Conover Hdwe. Co.;: 


Harper, Harper & McIntyre, Ot- | Steel & Wire Co.; George Hopf, 


tumwa, lowa. Hi Myers, Ther- 
moid Rubber Co., Kansas City, 
was the runner-up and winner of 


| the Al Wright trophy. 


Ray Slack, Huey & Philp; D. V. | 


Williams, Marshalltown Trowel 


Co.; Ralph Hollingsworth, P. & | 


F. Corbin; Dietz Lusk, 
Disston & Sons Co., and 
Holmes, Holmes Hdwe. Co. 

The directors having two more 
years to serve are: Ward Walker, 
Isaac Walker Hdwe. Co.; J. W. 
Anderson, Sheffield Steel Co.: 
Ralph Williams, Ray-O-Vac Co.: 


Henry 
John 


Herb Megran, Starline, Inc.; 
John Mize, Blish, Mize & Sill- 


man; Henry Hoeynck, Shapleigh 
Hadwe. Co. The following direc- 
tors have one year to serve: J. W. 
Patterson, American Steel & Wire 
Co.; E. P. Altemeier, National 
inameling & Stamping Co.; A. J. 


Eeeleston, Richards-Wilcox Mfg. 





HENRY HOEYNCK 


Co.; Charles A. Anderson, Harp- 
er & MelIntyre; Owen Newby, 
Stowe Hdwe. & Supply Co.; and 


| ville, Conn. 


The Richard A. Sundvahl 
Flight trophy winner was Lee 
Murphy, Eagle Lock Co., Terry- 
This flight was es- 


| tablished this year as a memorial 


to Richard A. Sundvahl who for 
many years was active in the or- 
ganization. 


Low Gross Score and the Hard- | 


ware Retailer cup went to R. W. 
Harper. The Farm Town Hard- 
ware cup for past president’s low 


net score was won by Herb Me- | 


cran, Starline, Inc., Harvard. Ill. 
Flight A winner was Henry 
Darby, Inland Steel Co., Chicago 
with Robert Startzell, 
Steel Co., Kansas City, runner- 
up. Ray Zwisler, E. H. Ebert 
Co., Kansas City, won B Flight 
with A. J. Eggleston, Richards- 
Wilcox Mfg. Co., Chicago; run- 
ner-up. Flight C was won by Ed 
Knudson, Henry Disston & Sons 
Co., Minneapolis, with runner-up 
Henry Rice, Star Mfg. Co., Car- 
pentersville, Ill. Fred Manley, 
Minnesota Mining & Mfg. Co., St. 
Paul, won Flight D. with Frank 
Daugherty, Richards-Wilcox Mfg. 
Co., as runner-up. Lester John- 
con, Harper & McIntyre, Ottum- 
wa, Iowa, won the E. Flight with 
I. J. McHugh, Stanley Works, 
Chicago, runner-up. Flight F. 
was won by A. J. Wurzbach, 
Sargent & Co., with W. A. Way- 
man, Kansas City, runner-up. 
The entertainment was con- 


| tributed by the members of the 


W. M. Baldwin, Rogers & Bald- | 


win. 


The Hardware Golf Association | 


champion and 
Championship Plaque was R. W. 


winner of the | 


association. Walter Tripp, Hen- 
dr'e & Bolthoff Mfg. & Supply 
Co., Denver, Col., acted as master 
of ceremonies. The Hardware 
Harmony Four, consisting of Ken 
Warner and Ole Bergersen of 
Harpware Ace, Phil Embury, 
Embury Mfg. Co., and Hi Myers, 
Thermoid Rubber Co.,  enter- 
tained with barber shop melodies. 
R. W. Chamberlain, Stanley 
Works: Walter Floto, American 





Left to right: Retiring president, John Holmes, Holmes Hdwe. Co.; Hi Myers, Thermoid 

Rubber Co., championship runner-up and winner of the Al Wright Trophy; The Hardware 

Harmony Four: O. B. Bergersen, HARDWARE AGE, Phil Embury, Embury Mfg. Co., K. C. 

Werner. HARDWARE AGE, Hi Myers, Thermoid Rubber Co., and R. W. Harper, Harper & 
McIntvre, winner of Championship Plaque. 
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Sheffield | 





| Henry Disston & Sons Co., and 
| Fred Manley, Minnesota Mining 

& Mfg. Co., also entertained the 
| audience with specialty acts. 





COL. ROBERT H. BAKER 


Vice-president of Fones Bros. 
Hardware Co., Little Rock. 
Ark., hardware wholesalers. 
and past president of the South- 
ern Hardware Jobbers’ Associa- 
tion, has been promoted to the 
rank of colonel in the Army. 
Col. Baker is attached to the 
Second Ferrying Group, Air 
Transport Command at the 
New Castle Army Base, Wil- 
mington, Del. 


APPLICATION DENIED 
FOR COLSON VELOCIPEDE 


J. C. Struthers, vice-president 
of sales, The Colson Corp.. 
Elyria, Ohio, has written a letter 
informing the trade that the plan 
for manufacturing the war model 
velocipede has been abandoned. 

This model, constructed of 
wood, was first shown at the 1942 
Toy Fair in New York City where 
it met with considerable ac- 
ceptance and approval. An actual 
sample of this wood velocipede 
was submitted to the War Pro- 
duction Board and the undertak- 
ing was praised as a_ patriotic 
and constructive step in the de- 
velopment of substitute items 
that could be made using a mini- 
mum of metal. 

After receipt of this permission 
to proceed, application was made 
to the WPB for allocation of a 
small amount of metal necessary 
to manufacture these velocipedes. 
The application was denied and 
the appeal that was filed was also 
denied after further considera- 
tion. 





In view of the decision handed 
down by the WPB, the company 
will not be in a position to fill 


| any orders for the Colson Victory 


type velocipedes. 


HARDWARE AGE 
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Ray-O-Vac employees grouped outside the building at the War 
Production Rally. 


Demonstration and Rally Staged 
for Ray-O-Vac Employees 


U. S. Army officials, labor 
leaders and company executives 
addressed a rally and gave a dem- 
onstrat‘on of how batteries win 
battles before the 1200 employees 
of the Ray-O-Vac Co., Madison, 
Wis., makers of dry cell flashlight 
batteries. This followed an in- 
formal inspection of production 
f these batteries. 

Employees, more than a fourth 
# whom are women, took a half- 
hour. off from work to assemble 
in front of the factory. After the 
demné@nstration and speeches they 
pledged to increase war produc- 
tion and win the coveted Army- 
Navy “E” pennant before the end 
f the year. 

The demonstration showed use 
£ the “Walkie-Talkie” in the 
battle line. Overalled workmen 
then strapped on the 27-lb. port- 
able radio outfit and talked back 
and forth. Batteries are used in 
field telephones, “Walkie-Talkie,” 
and headquarters communications 
centers, Capt. J. J. Peot, of the 
U. S. Army Signal Corps, ex- 
plained. “A weak battery may 
mean the life of a soldier or the 
lack of vital information,” he de- 
slared. 

Col. H. H. Lewis, commandant, 
University of Wisconsin Reserve 
Officers Tra‘ning Corps, called 
the employees “comrades in 
arms” and told them that they 
have just as much a part in the 
show as the men in the front 
lines with bayorets. Al Breitzke, 
president, Ray-O-Vac Union, in- 
troduced David Sigman, regional 
representat've, American Federa- 
tion of Labor, who declared that 
labor is in the battle to win. Don 
W. Tyrell, company vice-presi- 
dent, and J. V. Conlin, chairman 
of the company’s war production 
committee, were other speakers. 

During the factory production 
inspection, Army men saw scores 
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of women and men mixing raw 
materials, making holders for bat- 
teries, assembling minute parts 
and testing the finished products. 

Running 19 hours a day and 
seven days a week, the Ray-O- 
Vac Co. is employing 30 to 40 
per cent more workers than in 
normal times. 


JONES TO CLEVELAND 
FOR WESCO 


Wesco Waterpaints, Inc., East 
Boston, Mass., has announced 
that Gordon G. Jones will hence- 
forth make his headquarters in 
Cleveland, Ohio, and will serve 
the company’s customers in that 
area. 

Mr. Jones has been with Wesco 
for several years, acting as sales 
manager for defense materials at 
the company’s headduarters in 
Boston. He will assist Wesco 
customers in the handling of gov- 
ernment contracts as well as 
trade sales, and will be available 
for consultation at all times. 





G. G. JONES 














YOUR CUSTOMERS WILL BE SEEING 
AND READING ABOUT MY LINE 
OF GAMES, BECAUSE I’LL BE NA- 
TIONALLY ADVERTISED* THIS FALL. 
MAKE SURE YOUR SHELVES AND 
COUNTERS ARE WELL STOCKED. 





Hardware wholesalers and retailers can still 
have orders filled for the holiday game sea- 
son. Act now—and stock a full line of S. & R. 
games. Such outstanding leaders as Parcheesi, 
Snake Eyes, Elsie (you know — the famous 
cow) and Salute (the game that will be hot— 
‘cause it’s new and up to the minute) will lead 
your full line of games iin sales. 

Reports are in that this coming season will 
be the greatest indoor-game season ever. You 
and I know folks back home won’t be going 
far—gas, tires and such being a little scarce— 
so follow the trend and stock the games that 
will sell faster, easily and with better con- 
sumer acceptance that comes from national 
advertising. 

We'll be glad to send you our new 1942 
Catalog with descriptions and prices, so you 
can get immediate action. 

*"The Saturday Evening Post,” “Life,” “Collier's” 


and “Time” will carry over 41,000,000 messages 
between Thanksgiving and Christmas. 


SELCHOW & RIGHTER CO. 


(Famous Game Makers for over 75 years) 


200 FIFTH AVENUE ° NEW YORK, N. Y. 
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Speed is the essence of production for Victory and 
speed is “Yankee” Tools’ middle name . . . speed 
and precision and a tremendous capacity for getting 


things done and done right. 


Behind these pre-tested fine mechanics’ tools is a half 
century of know-how. It has made “Yankee” Tools 
the preferred tools in all fields. It accounts for the 
fact that even our all-out effort does not fill every 


demand during wartime. 


In ordering be sure to furnish priority ratings when- 
ever possible. Every effort is being made to meet 
your requirements. At the same time, we are con- 
tinuing to call your market’s attention to these time 


and labor saving tools through national advertising. 


“YANKEE TOOLS 


make good mechanics better 


North Bros. Mfg. Co., Phila., Pa., U.S. A. 
Established 1880 








OBITUARIES 





of Yale 


The hardware trade suffered a 
great loss with the passing of 
John Henry Towne, chairman of 
the board of the Yale & Towne 





JOHN HENRY TOWNE 


Mfg. Co., who died at his home 
at Mount Kisco, N. Y., on Sept. 
29, after an illness of several 
weeks. He was 73 years old and 
the son of Henry Robinson 
Towne who founded the company 
with Linus Yale, Jr., in 1868. 

Mr. Towne joined the Phila- 
delphia office of the company in 
1890, after his graduation from 
the Massachusetts Institute of 
Technology. In 1894 he was 
transferred to the general offices 
of the sales department in New 
York and was elected a d‘rector 
in 1898. In 1904 he was elected 
secretary and from 1922 to 1925 
also held the position of trea- 
surer. He was made chairman 
of the board in 1938. 

For many years Mr. Towne was 
chairman of the board of the 
Fifth Avenue Association and 
was a director at the time of his 
death. He was also an honorary 
vice-president of the Community 
Service Society: and a vice-presi- 
dent and d'rector of the New 
York Eye and Ear Infirmary, both 
of New York. He was former 
president of the Uptown Club, a 
member of the University Club, 
St. Anthony's Club, all of New 
York, and the Mount Kisco Coun- 








try Club. 


John Henry Towne, 


& Towne, Dies 


Chairman of the Board succumbs 
in his Mount Kisco home at 73 


Surviving are his widow, Mrs 
Eleonora Swenson Towne, whom 
he married in 1900, and a daugh- 
ter, Mrs. Eleanor Towne Carey. 
wife of W. Gibson Carey, Jr., of 
Greenwich, Conn., president of 
the Yale & Towne Mfg. Co. 





R. D. HUNT 


R. D. Hunt, executive vice- 
president of the Dexter Co., Fair- 
field, Iowa, passed away recently. 

Mr. Hunt purchased an inter- 
est in the company in 1911, when 
it was located at Dexter. Iowa. 
He was a charter member of the 
American Washing Machine 
Manufacturers’ Association upon 
its founding more than 25 years 
ago and served several years as 
its president. He held various 
other offices in this association 
and in the successor organization. 
the American Washer and Ironer 
Manufacturers’ Association. He 
was also pres‘dent of the Appli- 
ance Mfg. Co., Alliance, Ohio. 

Mr. Hunt is survived by his 
widow, four sons, a daughter, a 
sister and two brothers, Walter 
D., who is secretary of the Dexter 
Co., and Edmund. 





CLARENCE A. EARL 


Clarence A. Earl, 67, former 
president of the Earl Radio Corp 
and the Charles Freshman Co., 
Inc., and former vice-president 
of the Willys-Overland Co., auto- 
mobile manufacturers, died re 
cently. 

Mr. Earl began his business 
career as an office boy for the 
American Hardware Co. in New 
York. Later he became a sales 
man and then sales manager for 
the company’s Corbin Screw Di- 
vision. In 1910 he became gen 
eral manager of the company. 
Mr. Earl became vice-president 
of the Hendes Mfg. Co., Spring- 
field, Mass., in 1914 and the fol- 
lowing year was elected vice 
president and a director of the 
Willys-Overland Co. 

He is surv'ved by his widow, 
Mrs. Mabel Harrop Earl, and « 





HARDWARE AGE 
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A. W. GLESSNER 


A. W. Glessner, 81, president 
and founder of the Excelsior 
Steel Furnace Co., Chicago, IIl., 





A. W. GLESSNER 


died recently. Mr. Glessner had 
been affiliated with the steel in- 
dustry since 1879 and was very 
well known throughout the hard- 
ware trade. 





In 1878 he began his business 
career as a printer and a year 
later he entered the steel business 
at 18 years of age. For two years 
he was steel buyer for N. Haw- 
kins & Co., Chicago, Il., m‘Il and 
elevator supplies manufacturers. 
Soon after his resignation from 


*| the Hawkins organization he en- 


tered business for himself, form- 
ing the Excelsior Steel Furnace 
Co. For more than 45 years, in 
addit’on to his activities as presi- 
dent of the Excelsior company, 
Mr. Glessner had been editor of 
the Galena Gazette, Galena, Ohio. 
In 1900 he was elected vice-presi- 
dent of the Inland Daily Press 
Association, an association com- 
posed of daily papers in Illinois, 
Iowa, Wisconsin, Michigan and 
Indiana. The following year he 
was elected president and re- 
elected unanimously in 1903. In 
1909 he was again nominated but 
refused the nomination. At the 
annual meeting of the association 
in 1941 a special certificate was 
given him as the oldest living 
past president. 





PAINT DEALERS ASS’N 
HOLDS FALL MEETING 


The opening meeting of the 
fall season of the Hudson County 
Paint Dealers Association was 
held recently at Huppert Caterers, 
Jersey City, N. J. The speaker 
was Harry Salzman, Newark office 
of the O.P.A. He dealt mainly 
with price regulations as affect- 
ing paint dealers and suggested 
how to avoid violations. The 
speaker emphasized the fact that 
the price campaign has passed 
the educational stage and has en- 
tered the enforcement stage and 
henceforth violators will be prose- 
cuted for failing to observe the 
rules. 

The members present  sub- 
scr'bed to War Bonds in the sum 
of $1500. Pledges were sent to 
those who were unable to attend 
in an effort to achieve a record 
subscription for a local paint 
dealers’ association. 

Plans are now being made for 
the annual dinner and dance to 
be held during the winter 
months. 


DE JONG SALES CO. 
CHANGES NAME 


The De Jong Sales Co., Inc., 
324 Fifth St. San Francisco, 
Cal., has annoiinced that hence- 
forth the firm will be known as 
Bennett & Johnson Co., Inc. John 
De Jong, formerly with the firm, 
has sold his interest and has no 
connection with the new concern. 
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This firm will continue to act 
as factory representatives and 
distributors in the west, spe- 
cializing in Vernon Kilns dinner- 
ware, Dunbar glassware, Harper 
Ranburg decorated tinware and 
stoneware. It will also continue 
to act as national distributor for 
the “Zippy” vegetable juicer. 


BOOSTERS SEE FILM ON 
PROTECTIVE FINISHES 


The color talking film, “More 
Than Meets The Eye” was ex- 
hibited through the courtesy of 
The Interchemical Corp., New 
York City, at the Sept. 25 meet- 
ing held at the Cornish Arms 
Hotel, 8th Ave. and W. 23rd Sts., 
New York City. Starting with 
color in the home the film showed 
attractive room interiors, in mod- 
ern and colorful arrangements 
and later showed laboratory and 
production department scenes in 
the production of printing inks, 
paint and other outside protec- 
tive finishes. 

The nominating committee’s 
recommendation to be voted on 
at the annual meeting, Oct. 30, 
at the same place, was read. 
The slate is: John Hires, The 
Lufkin Rule Co., for president; 
Tom Crofton, H. B. Sherman 
Mfg. Co., for vice-president; 
Kenneth A. Heale, HARDWARE 
Ace, for secrstary, and H. J. 
Schmitt, H. Blumberg & Sons, 
for treasurer. 








Flash see Read and fact! 


“BOND «av LO-TEMP 


(PERMANENT) ANTI-FREEZES 
HOLD ALL THE YEAR!” 





2 
e 


SAFE-NON-CORROSIVE-ODORLESS 
Priority-struck jobbers, here’s some real 
selling news. One shot of BOND or LO-TEMP 
anti-freeze lasts all the year! But wait— 
that’s not all! These amazing new anti- 
freezes are guaranteed to hold to 90 de- 
grees below freezing! Will not freeze in 
the Winter or boil away in the Summer... 
Full year ‘round protection. Thoroughly 
tested and highly approved in laboratory 
tests, BOND and LO-TEMP anti-freezes are 
safe, non-corrosive and odorless. Contain 


no alcohol, glucose, ethylene glycol or acid. 
Time is the most critical material in the 
BOND and LO-TEMP selling programs. 
There will be only g limited supply avail- 
able, so act now. 





WIRE FOR FULL INFORMATION TODAY 


ENNESSZ£ 
G —Gaaa 
SSOCIATED 


MARKETERS ¢ 


117-119 NINTH AVE., N.. NASHVILLE, TENNESSEE 
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WPB Limits Production 
of Heavy Hand Tools 


Sledges, picks, mattocks, wedges, 
blacksmiths’ anvil tools and other 
forged hand tools included. Sim- 
plification of all lines also ordered. 


Production of heavy forged 
hand tools was limited October 
3, in a new schedule of L-157 
issued by WPB. Schedule No. 4 
of the order states that no heavy 
forged hand tool which does not 
conform to the size, type, grade, 
finish, weight and standard estab- 
lished by it may be produced 
except on approval of WPB. 

Heavy forged hand tools cov- 
ered by the schedule include 
bars; blacksmiths’ anvil tools; 
mauls and hammers or sledges 
| weighing four pounds or over; 
hoes weighing three-and-a-half 
pounds or over; mattocks, picks, 
| railway track tools, tongs, wed- 
ges; mine blasting hand tools, 
, mine breast drills and miscellan- 
| cous other forged hand tools. 





An appendix and table attached 
to the schedule lists the tools and 
the regulations covering them. 
Manufacturers interested in the 
production of these tools should 
write WPB for copy of the order. 
Varieties of heavy forged hand 
tools are reduced from approxi- 
mately 1,150 to 357. It is esti- 
mated that through this limita- 
tion and control program delivery 
of tools to the armed services 
will be speeded and, in addition, 
approximately 5 per cent of the 
steel required will be saved for 
other use in the war effort. This 
amounts to about 2,400 tons. 
Parts manufactured for repair 
and maintenance of heavy forged 


hand tools are not subject to the | 


limitations of the schedule. 


OPA Forming Retailer 


Assistance Program 


Designed to help retailers cut 
deliveries and frills, reduce costs 
without violating price ceilings. 


Price Administrator Hender- 
son announced Sept. 22 that a 
“retailer assistance” program is 
being formulated so that retail- 
ers may reduce deliveries and 
eliminate “frills” from their op- 
erations as a means of lowering 
the cost of doing business under 
OPA ceilings. 

The Administrator disclosed 
he had designated a committee 
of retailers from all parts of the 
country to meet in Washington 
with OPA’s retail trade and ser- 
vices division and industry coun- 
cil Sept. 29 and 30, to assist in 
development of the program. 

There are many services given 
by stores which are not essen- 
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tial; in faet, are not even desir- 
able under wartime conditions. 
It is these superficial services— 
holdovers from pre-war days— 
that can and should be elimi- 
nated. The buying public does 
not expect their continuance; 
the Government does not want it. 

GMPR requires retailers to 
continue to offer the same ser- 
vices that they did in March— 
the base month for ceiling 
prices. The reason for this pro- 
vision is obvious—it is intended 
to prevent hidden price increases 
that result when customers are 
compelled to pay extra for 
things formerly given free. This 
basic reason still holds. OPA 


| 


| 





does not intend to relieve re- 
tailers from continuing to supply 
essential services if they have 
done so in the past. 

OPA has been working on the 
problem for sometime. Private 
discussions have taken place 
with small groups in the mer- 
chandising field and _ sufficient 
basic information has been ac- 
cumulated to permit work to be- 
gin on a definite “retailer as- 
sistance” program. 


MANUFACTURE OF 
ARMORED CABLE 
HALTED 

Manufacture of armored cable 
after 30 days from Sept. 19 has 
been prohibited by WPB in order 
to aid in the conservation of steel. 





Set as 


(Washington Bureau 
of HARDWARE AGE) 


The quota of new adult bi- 
cycles for rationing in October 
has been set at 88,000, the Office 
of Price Administration an- 
nounced Sept. 27. This compares 
with the September quota of 
90,000. Neither figure includes 
State reserves held for supplying 
any demand that may develop in 
excess of the assigned quota in 
any locality. These reserves are 
26,400 for October, against 30,000 
for September. 


State quotas and reserves for 
October follow: 
October October 
Bicycle Bicycle 
State Quota Reserve 
Alabama 1800 540 
Arizona 230 69 
Arkansas 489 147 
No. California. .3112 934 
So. California. .4895 1469 
Colorado 844 253 
Connecticut 2065 620 
Delaware 420 126 
Florida 1301 390 
Georgia 2112 634 
Idaho 222 67 
Illinois 4478 1343 
Indiana 2742 823 
Iowa 1238 371 
Kansas 1052 316 








IRON AND STEEL 
LIMITATIONS ON 
HOUSEWARES EXTENDED 


(Washington Bureau 
of HARDWARE AGE) 

Existing limitations on the use 
of iron and steel in certain kitch- 
en and household utensils have 
been extended for the month of 
October by the War Production 
Board. 

Order L-30, as amended, pro- 
vides that the 70 per cent limi- 
tation on use of iron and steel 
in Group 1 products and the 50 
per cent limitation for Group 2 
products continue in effect. The 
action was taken pending issu- 
ance of permanent supplemen- 
tary orders. 





88,000 New Bicycles 


October Quota 


Kentucky 944 288 
Louisiana 1046 314 
Maine ... 460 138 
Maryland 1752 526 
Maszachusetts 4075 1222 
Michigan 6521 1956 
Minnesota 987 296 
Mississippi 1084 325 
Missouri 1740 522 
Montana 217 65 
Nebraska 736 221 
Nevada 130 39 
New Hampshire 415 124 
New Jersey 3094 927 
New Mexico 199 60 
New York 6919 2076 
North Carolina 2500 750 
North Dakota 197 59 
Giile.....:..... eae 1504 
Oklahoma 1151 345 
Oregon ..... 698 209 
Pennsylvania ..7413 2224 
Rhode Island 540 162 
South Carolina. 1297 389 
South Dakota .. 244 74 
Tennessee .....1444 4338 
Texas .........2968 890 
Utah ... .. 495 148 
Vermont . .. 14 43 
Virginia ...... .2327 698 
Washington ...1396 419 
West Virginia .. 612 184 
Wisconsin .... .1822 547 
Wyoming ...... 121 36 
Dist. of Col. 300 ‘ 90 


HARDWARE AGE 
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Maximum Price 


Regulation 210 


Amendment Provides Option 


To permit retailers and whole- 
salers of “fall and winter seasonal. 
commodities” to avoid costly de- 
lays in determining maximum 
prices, the Office of Price Ad- 
ministration set forth, Oct. 5. 
circumstances under which they 
may use a simplified pricing for- 
mula provided by Maximum 
Price Regulation No. 210. The 
amendment was effective as of 
Oct.9. The regulation establishes 
retail and wholesale prices for 
specified fall and winter seasonal 
commodities, (including items 
generally sold by wholesale and 
retail hardware dealers as indi- 
cated on page 41 of the Sept. 17. 
1942 issue of Harpware ACE). 
It calls upon a seller to set his 
ceilings by applying the “initial 
percentage mark-up” he _ used 
during the last six months of 
1941 to the cost of the article 
being priced this season. 

Because the use of Rule 1 “has 
proven burdensome for many 
sellers whose organizations are 
not set up to permit them to 
meet the requirements of Rule 1 
in the time remaining before the 
fall selling season,” OPA permits 
through Amendment No. 3 the 
avoidance of costly delays in de- 
termin‘ng ceilings by using Rule 
2, but only under circumstances 
set forth in the amendment. If a 
seller uses Rule 2, the amend- 
ment expressly prohibits evasion 
of the regulation through the de- 
vice of shifting commod'ties from 
one department to another if the 
result is to obtain a higher per- 
centage mark-up. 

Rule 2 permits a seller who 
dealt in the same commodity 
during July-December, 1941 to 
use the average of the “initial 
percentage mark-ups” taken dur- 
ing the last half of 1941 on all 
commodities sold in the same 
department. If he did not sell 
by departments, he then uses his 
average store or establishment 
mark-up. 

There are three cond'tions, as 
set forth in Amendment 3 under 
which a seller, who could use 
Rule 1 may choose Rule Z. They 
are: 

1—His records must satisfac- 
torily show the average of “the 
initial percentage mark-ups” 
which he took during the last six 
months of 1941 on all commodi- 
ties sold in the same department 
in which he sells the commodity 
being priced; 

2—Rule 2 must be used in 
pricing all fall and winter sea- 
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sonal commodities to be sold in 
this department; and 

3—The commodity must not 
have been sold during the last 
six months of 1941 in another 
department which had an aver- 
age “init'al percentage mark-up” 
lower than that of the depart- 
ment where the commodity is 
now to be sold. 


OPA APPROVES RAISING 
CEILING PRICES TO 
FAIR TRADE LEVELS 


Conditions under which retail- 
ers will be permitted to bring 
their maximum prices under 
OPA regulations into line with 
minimum prices generally in 
effect during March 1942, under 
state Fair Trade laws, were for- 
mally established in an amend- 
ment to the General Maximum 
Price Regulation issued Septem- 
ber 20 by OPA 

The amendment No. 27 pro- 
vides that OPA will raise the 
maximum retail price of any 
commodity established under the 
GMPR to the minimum price in 
effect during March, 1942, under 
a state Fair Trade contract, if 
the retailer can show: 

1. That his maximum price is 
below the Fair Trade minimum 
price ; 

2. That the commodity was 
sold generally at retail during 
March 1942, at the minimum 
price in the locality where his 
establishment is operated; and 

3. That he has been perman- 
nently enjoined by a court from 
selling the commodity at less 
than the minimum price. 

Retailers’ applications for ad- 
justment under the new amend- 
ment are to be filed w'th OPA 
field offices in accordance with 
Procedural Regulation No. 2. 


STEEL DRUMS FOR 
LACQUER AND PAINTS 


The container branch of WPB 
pointed out Sept. 19 that lacquer 
is not included among the paint 
products for which the use of 
steel drums will be prohibited by 
Limitation Order L-197. 

Paints covered are dry powder 
paints and water type paste 
paints. 

Oil and varnish type paints 
may be packed in new or used 
drums in the hands of the pack- 
er on the date of issuance of the 





order, Sept. 14, 1942. 











| To Speed Production 
Facilitate Maintenance or Repair 


Here are a few representative answers to individual problems . . . 
solved by Walden Worcester. Where our standard sockets, wrenches 
and tools did not meet the particular requirement these were 
specially designed to do the job, quickly and efficiently. 

Our experienced engineering staff stands ready to serve you . . . 
to help you lick that special tool problem . . . backed by a plant 
with over 36 years experience in “Knowing how”. Send us a 
print . . . or tellus your problem . 

Let us get to work on it. No obligation, 
of course. 


STEVENS WALDEN, INC. 
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_ CLINCH THE SALE... 
| AND KEEP IT SOLD 
WITH WHITNEY’S 
SUPERIOR 
CONSTRUCTION 


The Only Nationally Advertised 


HAMPERS 


ORDER FROM YOUR JOBBER OR WRITE DIRECT TO 


F. A. WHITNEY CARRIAGE CO. 


Box 100, LEOMINSTER, MASSACHUSETTS 
SAN FRANCISCO 666 LAKE SHORE DRIVE, CHICAGO 





A temporary order prohibiting 
the sale of new farm machinery 
and equipment became effective 
September 17 and will be fol- 
lowed soon by a permanent order 
governing the release of this 
equipment in 1943. A rationing 
system applicable to the release 
of such equipment now was also 
included in the temporary order 
issued by the Department of Ag- 
riculture. 

The temporary rationing pro- 
gram is designed primarily to 
control distribution of the lim- 
ited supply of farm machinery 
and equipment now on hand so 
as to ascure its greatest possible 
contribution towards meeting the 
goals in the Food for Freedom 
program. 

The regulations provide for the 
establishment of county ration- 
ing committees to administer the 
plan in the counties. The Chair- 
man of the County AAA Commit- 
tee in each county, who is also 
Chairman of the U. S. Dept. of 
Agriculture War Board, will be 
chairman of the county ration‘ng 
committee. County USDA Boards 
will appoint two other farmer 
members, and their a!ternates. 

The temporary rationing plan 
classifies farm machinery and 
equipment in three groups. 

Items in the first group, 
(Group A), include farm ma- 
chirfes vitally essential to current 
agricultural needs and which 
may not be sold by a dealer 
unless the farmer has obtained a 
purchase certificate from his 
county rationing committee. 

The types of machinery in thi: 
group for which a farmer must 
have a purchase certificate in- 
clude: beet lifters, beet loaders. 
combines, corn pickers, disc har- 


Farm Machinery Rationing by 
Department of Agriculture 





spreaders, grain drills, grain ele- 
vators, hay balers, lime spreaders, 
manure spreaders, milk coolers, 
milking machines, pickup balers, 
potato diggers, shredders, and 
tractors (including garden trac- 
tors). 

In general, the farmer will be 
required to show that his pres- 
ent equipment is not adequate 
to handle his production, that he 
cannot meet his equipment needs 
by repairing existing equipment, 
by purchasing or renting used 
equipment, by custom work or 
other means. He must also show 
that failure to approve his appli- 
cation wlil result in a substan- 
tial reduction in production of 
commod'‘ties essential in the war 
effort, and that the machinery 
will give better than average ser- 
vice for similar equipment in the 
community. 

Items in a _ second group, 
(Group B), include most other 
farm machinery and equipment 
not in the first group, and which 
may be sold upon cert'fication 
by the farmer to his dealer that 
the equipment is essential for 
current agricultural production 
needs. 

Items in the third group in- 
clude such items as some hand 
tools and the smaller _horse- 
drawn equipment, which may be 
sold without restriction. 

The temporary rat‘oning plan 
does not apply to repair parts, 
and excludes such items as auto- 
mobiles, trucks, tracklaying trac- 
tors, or equipment ordered by 
Governmental agencies 

Where an applicant is denied a 
purchase certificate by the county 
committee an appeal may be 
made to the Secretary of Agri- 
culture through the special War 





rows, feed grinders, fertilizer 


Board Assistant. 








WPB Urges Business Men 
To Get Information in Field 


The WPB Sept. 22 again urged 
bus‘nessmen that whenever they 
wished to obtain information 
from WPB they should go to 
their regional or field offices be- 
fore coming to Washington. 

Twelve regional and 127 field 


offices are scattered throughout 
the country. These were estab- 
lished in order to save bus‘ness- 
men the trouble of coming to 
Washington, and also to prevent 
an overload of work in Washing- 
ton. 
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Vacuum Cleaner Dealers May 


Seek Adjustment of Ceilings 


Dealers in vacuum cleaners 
and attachments who seek an 
adjustment of ce‘ling prices in 
sales to consumers will apply to 
the OPA for an order of adjust- 
ment instead of petitioning for 
an amendment to MPR No. 111, 
OPA announced Oct. 2. The 
change in procedure is effected 
through the issuance of Amend- 
ment No. 5 to MPR No. 111 and 
was made to conform it with 
the procedure for obtaining re- 
lief in cases of hardship under 
GMPR. The amendment is ef- 
fective Oct. 7. 

Procedural regulation No. 1 
dealing with the procedure of 





obtaining orders of adjustment 


is to be followed by vacuum 


cleaner dealers who wish to ob- 
tain an order of adjustment. 
These are available at OPA re- 
gional offices. 

To obtain relief the dealer 
must show that the maximum 
prices established by the regula- 
tion for models he sells are sub- 
stantially below the prices he 
charged during Oct. 1-15, 1941. 
He must also be able to submit 
proof that selling these models 
at the specific ceiling prices has 
lowered his margins to the point 
where it may be considered a 
genuine hardship. 








Zinc for Glass Fruit Jar 
Lids Banned for Duration 


The glass fruit jar, fixture of 
home canning since front‘er 
days, became a casualty of war 
today with the prohibition on 
the use of zinc in the manufac- 
ture of closures for glass con- 
tainers after Oct. 10, 1942. The 
action was taken in Amendment 
No. 1 to Conservat‘on Order 
N-1l-b, issued by WPB. 

But housewives can convert to 
war standards in this case with 











relatively little difficulty, for an 
excellent substitute for the zinc 
jar tops is available in the 
porcelain closure with a steel 
rim. 

The zine shortage grows more 
acute daily as war production in- 
creases. To maintain supplies of 
zinc flowing into war plants at 
an increasing rate, increasing re- 
strictions on civilian uses are 
necessary. 


WPB Lifts Production Curb 


on Gas Unit Heaters 


(Washington Bureau 
of HaRDWARE AGE) 

Restrict‘ons on production of 
gas unit heaters, adaptable for 
economical heating of war plants, 
have been removed by WPB. In 
an amendment, No. 1, to Gen- 
eral Limitation Order L-173, the 
WPB excepted from provisions 
of the order the production limi- 
tations previously imposed on 
gas unit heaters. L-173, issued 
Aug. 5, curtailed production of 
domestic space heaters using 
fuel oi] and gas. 

It is not expected that the ac- 
tion will make heaters available 
to anyone but the armed forces 
and war plants in vicw of other 
WPB orders affect'ng di tribu- 
tion and operation of the heaters. 
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Unit gas heaters use less criti- 
cal materials than other types in 
relation to their heating capacity 
and are particularly effective in 
heating large floors or sheds. 


10 NEW DEFENSE 
HOUSING CRITICAL 
AREAS ESTABLISHED 


The WPB has added the fol- 
lowing 10 areas to the Defense 
Housing Critical Area List. 

Camden, Ark.; Mar‘anna, Fla.; 
Port Huron, Mich.; Courtland, 
Ala.; Newport, Ark.; Bainbridge, 
Ga.; Gulfport, Miss.; Altus, 
Okla.; Frederick, Okla.; and 
Tampa, Fla. 














DEALERS REPORT: 


“WHITNEY ister 


BASKET 


GOING GREAT!” 


GASOLINE SHORTAGES... TIRE SHORT- 
AGES AND THE NEED TO RESORT 
TO THE “OLD SHANK’S MARE’ MAKE 
THE WHITNEY MARKET BASKET THE 
“ANSWER TO A MAIDEN’S PRAYER’ 

.. AND IT’S GOOD LOOKING, TOO! 





























IT’S WELL DESIGNED 
... STURDILY MADE 
AND PRICED TO SELL 


The urgent need for some convenient 
method for “lugging home the grocer- 
ies” has brought a number of different ‘| 
shopping baskets or carts on the mar- 
ket. We looked them all over and now 
believe the Whitney Market Basket is 
the finest buy of them all. It is woven 
of a wide, maple- stained, quality fibre 
over a rigid frame. Its dimensions (17 

x 104%” x 2214”) allow ample space for 
practical shopping needs. It is priced to 
ap eal to the thousands of women who 
will want a better market basket for no / 
more money. 

It comes 
packed two 


in a_ Carton. 
Shipping 
weight, 21 Ibs. 










IF YOUR OWN 
JOBBER CAN- 
NOT SUPPLY YO 
WRITE FACTORY 


El 


Whitney’ MARKET 


BASKETS 


ON PERMANENT DISPLAY arPuaeoes | 666 LAKE SHORE DRIVE - CHICAGO 


Dept. 24, F. A. Whitney Carriage Co.,- Leominster, Mass.,- San Francisco 
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THESE CHISELS 
ARE ALL ALIKE 


UNION chisels, made in a variety of styles 
and sizes, are all well designed, all made with 
the finest materials, a// produced by expe- 
rienced craftsmen in wood and metals. Rust 
resistant, tough and durable, they all hold a 
keen edge. Selected second-growth all-white 
hickory handles are all perfectly contoured 
and finished for use as well as beauty. Like 
the entire UNION line of tools—which in- 
cludes high grade screw drivers and hack saw 
frames—UNION chisels a// produce repeat 
orders and do credit to any hardware stock. 


meV EE . & w! 
HARDWARE COMPANY 


aS eviaviv 
TORRINGTON. CONN. 


NEW YORM OFFICE IS|I CHAMBERS 











WPB Limits Quantities of 
Oil for Use in Paints 


Limitations on uses of oils, to 
permit building of a reserve sup- 
ply of these vital war materials, 
was ordered Sept. 24 by WPB. 
This action which is a revision 
of Order M-71, establishes new 
controls over oils used in the 
manufacture of paints, varnishes, 
lacquers and other protective 
coatings. 

The order restricts the amount 
of oils that may be used in the 
manufacture of these products 
to 80 per cent of the amount 
used, by quarters, of the average 
of the corresponding quarters of 
1940 and 1941. Linoleum, oil- 
cloth, oil or oleo resinous coated 
fabrics and pyroxylin coated fab- 
rics received a 70 per cent quota. 

To round out the restriction 





program, wholesale sellers of lin- 
seed oil were restricted in total 
deliveries to 80 per cent of the 
amount delivered in the corre- 
sponding base period. 

The order is retroactive t 
Sept. 1, 1942, in that the first pe 
r'od is from Sept. 1 to Dec. 3). 
1942. After Dec. 31, the order is 
applicable to regular calendar 
quarters. 

A blanket exemption is grant- 
ed to all manufacturers using 
less than 6000 lb. of oils in a 
quarter. None of the restrictions 
apply to Lend-Lease orders. In- 
ventory restrictions on finished 
products heretofore in effect are 
continued. There are no restric- 
tions on inventories of raw ma- 
terials. 


and Commercial Refrigeration Units 


Production of additional types 
of air cond‘tioning and commer- 
cial refrigeration equipment has 
been prohibited by WPB with 
the issuance of General Limita- 
tion Order L-38 as amended, 
Sept. 26. 

Production of the following 
equipment is now prohibited, in 
addition to previous restrictions: 

Non-mechanical water coolers 
(with less than 25 lb. ice capac- 
ity); low temperature mechani- 
cal refrigerators (farm freezers) 
having a net capacity of more 
than 8 cu. ft. but not over 24 cu. 
ft. used for the freezing and stor- 
age of farm foods; evaporative 
coolers rated at 2000 c.f.m. or 
less. 

Immersion type milk coolers 
for farm use are no longer re- 
stricted by L-38, but are still 
subject to provisions contained 
in L-26, as amended, wh'ch con- 
trols production of certain types 
of farm machinery. 

Sales of the following items by 
producers to dealers or other 
persons are now prohibited, ex- 
cept for specified war agencies: 

Low temperature mechanical 
refrigerators having a net capac- 
ity of 8 cu. ft. or less; self-con- 
tained air conditioners (room 
coolers), and window-type air 
conditioners having a rated ca- 





pacity of less than 2 hp. or a re- 
frigerating capacity of less than 
two tons (ASRE  Specifica 
tions) ; evaporative coolers rated 
at 2000 c.f.m. or less. 

Previously, sales of only some 
of these items were restricted. 

Dealers and other distributors 
can now sell without restriction 
the following items, regardless 
of when they were put in stock: 

Low-temperature mechanical 
refrigerators having a net capac- 
ity of 8 cu. ft. or less; self-con- 
tained air conditioners (room 
coolers) and window-type air 
conditioners having a rated ca- 
pacity of less than two horse- 
power or a refrigerating capacity 
of less than two tons; non-me 
chanical water coolers w'th an 
ice capacity of less than 25 Ib.; 
evaporative coolers rated at 2000 
c.f.m. or less; low temperature 
mechanical refrigerators (farm 
freezers) having a net capacity 
of more than 8 cu. ft. but not 
over 24 cu. ft. 

Previously only certain of these 
products could be sold if they 
had been in the dealer’s posses 
sion June 18, 1942. Appeals from 
any provisions of paragraph (e) 
of the order—that which halts 
production — must be made on 


Form PD-520. 





HARDWARE AGE 








t pe 


: wa, 
er is 


ndar 


‘ant- 
sing 
n a 
ions 
In- 
hed 
are 
Tic- 
ma- 


ts 
re 
lan 


red 












In war as in peace, 
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shipments travel by 


Even-burning R/M Woven Glass 
Wicks do away with cat-eared, saw- | the sky route—AIR 
toothed flame. They light at once and | sinieee 
extinguish just as quickly when turned 
out, reducing smell. They improve any © 
stove’s performance, get more out of | 


| 
the fuel. Better combustion makes a | 





minimum of carbon which can be | 


wiped away. Naturally, they last | 


° ene ti i 
longer than ordinary wicking and doa | a Sne 
are given air transpor- 


better job. People come back again | filed octorite. “Pec 
and again for this patented R/M | details phone Railway 
Woven Glass Wicking. Packed in 5/2- | Express Agency, Aik 


. , Express DIVISION, oc any 
or 6-foot lengths, in attractive blue-— pee 
and-grey boxes; also in 100-foot rolls . 


OW IN ITS 16th YEAR 


EXPRESS 


in dispenser-cartons. Sell the pick o’ 


N 
the wicks, R/M. | IR: 
Ask your jobber. 


Division of RAILWAY EXPRESS 
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RAYBESTOS-MANHATTAN, INC. 


MANHEIM, PA. NORTH CHARLESTON, S.C 
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Manila Cordage to Be 
Purchased From Dealers 


Under date of Sept. 24, A. L 


Henderson, Deputy Director 
General for Industry Operations, 
WPB, issued form WPB-1099 on 
which wholesalers and retailers 
should report idle and excessive 
inventories of Manila cordage. 
According to Mr. Henderson’s 
letter, this cordage will be pur- 
chased through Murray Cook, 
agent for Metals Reserve Co. at 
“10 per cent more than the net 
price which prevailed in the 


market in which the cordage was 
purchased.” 

It is understood that the plan 
will be in effect for only a lim- 
ited period of time, therefore 
companies who have not received 
the forms and instructions should 
apply for these at once. Re- 
quests for these forms should be 
directed to War Product'‘on 
Board, c/o Murray Cook, agent 
for Metals Re-erve Co., 155 E. 
44th Street, New York, N. Y. 








$$$ 





Used Machine Tool Dealers 
to Be Licensed by OPA 


Automatic licensing of 
dealers selling used aI. 
tools or extras, or second-hand 
machines or parts, was an- 
nounced Sept. 21 by the OPA. 

Supplementary Order No. 20, 
effective Sept. 26, 1942, also re- 
quires every second-hand ma- 
chine tool or second-hand ma- 


chinery dealer to register with 
the OPA, Washington, D. C., on 
or before Nov. 2, 1942, by fill- 
ing out OPA Form No. SO20:3. 
This form is obtainable at the 
Washington office of OPA or at 
any OPA regional State or dis- 
trict office. 





Supplementary Order No. 20 








does not apply to retail sales of | sion of Supplementary Order No. 
second-hand machine tools or | 20 or any price schedule or regu- 
extras, or second-hand machines | lation covering such machine 


or parts. 


A dealer’s license may be sus- 
pended if he violates any provi- 


tools and machinery. The dealer 
thereupon loses his privilege to 
do business. 








Dealers May Purchase Repair 


Materials for 


(Washington Bureau 

of HARDWARE AGE) 
Priority assistance in the pur- 
chase of repair-shop materials for 
the maintenance of home rad‘os 
may be applied for on Form 
PD1X by distributors and deal- 
ers who buy direct from manu- 
facturers, it was explained Sept. 
21 by Linford C. White, chief of 
the WPB’s distributors’ branch. 
This procedure does not im- 
pose any requirements upon the 
consumer or the repair-shop op- 
erator, but by making it easier 
for the large distributor to obtain 


Home Radios on PDIX 


parts it maintains established 
links between producer and home 
set owner. 

Mr. White pointed out, how- 
ever, that preference ratings 
would be assigned by his branch 
only to items necessary to the 
functioning of receiving sets. No 
fancy, non-essential rad‘o gadg- 
ets and no phonograph parts will 
be rated on Form PD-1X, nor 
will repair parts for Army, Navy 
and other government-owned ra- 
dios. Assistance in acqu‘ring the 
latter is available through other 
established procedures. 
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FIBRE WASTE BASKETS 


ig Be 12" oblong basket. 

doz. sets to a case. 
Assorted colors, in plaids 
and solids with prints. 
Approx. retail 39¢ ea. No. 
C 2/1-3. 
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BICYCLE BASKET 





colorful 


WRITE 


Ash splint, —_ er 


FIBRE SILVER CHEST ir shoe, Now one. 
Lined with tarnish repel- . - WARE 
loth flock. HARD 
apacity “104 pes. 4ia"s ASH SHOPPER PROMOTE THESE TOETTERS 
Capac . Featuring a Maple-stained basket with STORE SALE 


pat. hinge cover. Approx. 
retail $1.19. No. C 1 
$1.00. 





BROADWAY 


drop handles. 
He + ~< Approx. retail 
» 0 o 


18'/2"'x12""x 







NEW 


YORK 


TRUNDLE STICK 
Scientifically 
shopper. Water repellent, 


bag. Weighs less than 2 
nds — but carries a 
to 60 pound load. 

Hardwood wheels. Approx. 

retail $1.98. No. 10. 










designed 


awning striped 


FOR CIRCULARS AND PRICE LISTS! 
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‘SALES OF 1,340 INDEPENDENT RETAIL HARDWARE 
DEALERS IN UNITED STATES 


August, 1942 Comparisons 








SUMMARY 
Aug.’42 Aug.’42 
No. Stores vs. vs. Aug., 42 Aug., 41 July,'42 
Aug.’41  July’42 
Total. ... 1,340 —2 +i $8,588,207 $8,775,344 $8,541,898 





First eight months, 1942, showed 14 per cent gain over 1941. 
1942—$83, 099, 375; 1941—$72,692,568 














Per cent Change Dollar Sales 
Number Aug. 42 Aug.’42 
of firms vs. vs. 

States by Regions reporting Aug.’41 July 42 Aug. °42 
New England . 73 —9 — 1} 629,314 
BE oe hick weiss 10 —4 +9 76.603 
New Hampsh‘re & Vt. 4 —18 — 5 176,898 
Massachusetts ...... 37 —l1 +1 251,581 

Rhode Island ...... bd ep 
Connecticut tes STR esees 24) Se cee 
Middle Atlantic 140 —) + 1 876,498 
Pennsylvania 140 —1 +1 876,498 
East North Central 422 — ] ~2 2,381,051 
ho ...... 114 +3 +1 703,014 
Indiana ..... 62 +7 +1 296,157 
Illinois ; 107 +1 — 3 603,362 
Michigan ....... 47 — 6 —4 325,369 
Wisconsin ....... 92 — 8 —4 453,149 
West North Central 179 + 2 + 1] 673,144 
, a ee 59 — 6 —2 243,783 
Missouri. 38 +1 -4 129,040 
Nebraska . 39 +27 + 5 104,587 
Kansas ... * 43 +2 + 7 195,734 
South Atlantic 50 - § +14 273.346 
South Carolina ll + 2 +36 92,028 
GOMES. 6.56.5. 21 —9 +12 100,113 
Florida 18 6 ba 81,205 
East South Central 12 —]} +10 68,779 
Alabama 12 —1l] +10 68,779 
West South Central 113 — § +4 710,392 
Arkansas : 20 +19 +15 136,206 
Oklahoma . 37 — ] -o 150,680 
Texas 56 -13 + 3 423,506 
Mountain 98 —5 —2 843,179 
Montana 22 — 7 — 1 186,182 
Idaho .... 21 —]3 — 3 122,056 

Wyoming * ; 
Colorado .. 28 + 8 -9 126,582 
New Mexico 8 -17 — $ 162.585 
Arizona 6 — 6 —2 122,506 

Utah ° 
Nevada ° 

Pacific . 253 -% +1 2,132,504 
Washington 39 . + 7 + 6 309,569 
Oregon 27 +4 +5 337,526 
Californ‘a 187 —§ — ] 1,485,309 
Chicago, Il. 25 +7 + 3 74,633 
Los Angeles 24 +16 +5 394,979 
Portland, Ore. 8 +34 +15 46,107 
San Francisco . 25 +13 + 6 148,024 





* Note while stores in these states are included in grand total, figures for 
these states are not shown in this chart because of insufficient data. For states 
marked # the change was less than 0.5 per cent. Compiled by the Bureau of the 


Census, U. S 


. Department of Commerce. 
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ELMER THE BULHORG SAYS: 


Help the 
Farmer Out 


(and help your own business) by 
showing farmers how to make 


their fences go farther with 


Electric Fence Controllers 


Livestock mgr isup. Stocksof farm 
fence are down. And the farmer is in the 
middle . . . You can help him lick this 
tough problem by pointing out this fact: 


One mile of four-strand barbed wire 
fence, plus a Prime Controller, makes 
four miles of easily-moved, one-strand 
electric fence. One ton of steel does the 
job of four, enabling the farmer to pas- 
ture volunteer growth in stubble, oe 
down corn, etc..... Of course, the 
single wire should be properly insulated 
and splices free from rust. And the con- 
troller should be a good one, like the 
famous Prime — safe (hi-line models 
approved by Underwriters’ Lab.), de- 
pendable (freeing you from service wor- 
ries) . . . Go after extra business with 
Prime hi-line and battery controllers 
this Fall. See your-jobber now. Prime 
sells only through jobbers. 


The Prime Mfg. Co. 


1669 S. First Street Milwaukee, Wis. 





























October 15, 1942 





Advances 


Silver. Silver scrap. 
Semi-fabricated silver products. 





Fertilizer price ruling—Clari 
fication of the method to be followed in 
establishing maximum prices for new 
grades of mixed fertilizers, superphos- 
phate and potash, are contained in an 
amendment to OPA regulation No. 135. 
Ceiling prices are established on the 
basis of the seller’s average or schedule 
prices in effect during Feb. 16-20, 1942. 
Where a fertilizer cannot be priced by 
this method, the published price of any 
manufacturer during the same period is 
applicable. 

e . * 

Vacuum cleaner prices— Dea- 
ers in vacuum cleaners and attachments 
who seek an adjustment of ceiling prices 
in sales to consumers will, after Oct. 7. 
apply to the Office of Price Administra 
tion for an order of adjustment, to con- 
form with the procedure for obtaining 
relief in cases of hardship under the 
General Maximum Price Regulation. To 
obtain relief the dealer must show that 
the maximum prices established by the 
regulation for models he sells are sub- 
stantially below the prices he charged 
during Oct. 1-15, 1941. He must also 
be able to submit proof that selling 
these models at the specific ceiling 
prices has lowered his margins to the 
point where it may be considered a 
genuine hardship. 


* * * 


Ceiling for reusable pipe 
Dollars-and-cents maximum prices to 
consumers, for reusable iron and steel 
pipe, placing ceiling quotations back to 
the levels of Oct. 1-15, 1941, have been 
established by OPA, in price regulation 
No. 230. Prices for reusable pipe other 
than oil country tubular goods are 70 
per cent of the jobbers’ resale price of 
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the lowest grade of new pipe having 
the same diameter and weight per foot. 
Prices for reusable oil country tubular 
goods are 75 per cent of the list price 
of the lowest grade of new oil country 
tubular goods having the same diameter 
and weight per foot. 


* ” * 


Silver price raised—On Sept. 
22, OPA increased the maximum prices 
for silver bullion, other than newly- 
mined domest’e silver, by 95s cents per 
ounce, bringing the price to 45 cents. 
The maximum price for newly-mined 
domestic silver remains at 71.111 cents 


= a | 





» his na 


tween the United States and Mexican 
Governments, the maximum price for 
imports of silver bullion, and for metal 
refined here from foreign ores was in- 
creased from 33% cents an ounce to 
45 cents. Semi-fabricated articles in- 
clude silver alloys, grain, shot, powder, 
wire, sheet, blanks, circles and special 
bars from which finished silver products 
are fashioned. 
. * - 


Rationing rubber footwear— 
Rationing of rubber boots and rubber 
work shoes began Oct. 5 with the lifting 
of an OPA “freeze” order which pro- 
hibited all sales of such footwear for 
five days. Sales of the rubber boots 
and rubber work shoes to workers hold- 





an ounce. A similar increase also was ing jobs essential to the war effort or 
provided for semi-fabricatcd articles to public health or safety may be made 
containing silver, and for silver scrap. hereafter only upon presentation of a 
Previously, maximum prices for such rationing certificate. Local ration boards 
silver were tied to the bullion price of have begun accepting sellers’ inventory 
33%% cents an ounce, prevailing in forms, and applications for purchase 
March, 1942. The higher prices are certificates from consumers and from 
retroactive to Aug. 31 of this year, employers wishing to buy the footwear 
when, pursuant to an understanding be- for the use of employees. Ordinary ci- 








Over All Controls Adopted 


The government's fight against rising living costs “which threaten our military 
effort and our domestic economic structure’ was climaxed October 3 by an 
executive order establishing unprecedented controls over nearly all phases of 
the national economy. Using the powers conferred on him by Congress in the 
anti-inflation bill, President Roosevelt imposed drastic curbs over all wages and 
salaries, farm prices, civilian purchasing, rents and profits. 

Wages and salaries and farm prices were frozen at the levels prevailing Sept 
15, with a top limit of $25,000 placed on salaries for the duration of the war. 
Rent ceilings, previously in force over a limited area, were extended to cover 
the entire nation. 

At the same time, Price Administrator Henderson added emergency price ceil- 
ings, effective Oct. 5, over practically all food products sold by retailers, whole- 
salers and processors. These ceilings will freeze prices at the highest level 
prevailing in the five-day period Sept. 28 to Oct. 2, inclusive. Only a few foods 
of a seasonal nature were exempted. 

With the issuance of the anti-inflation directives, the President created a new 
super-agency, to be known as the Advisory Economic Stabilization Board, and 
appointed as its head, former Associate Justice James F. Byrnes of the U. S 
Supreme Court. 

The AESB is to administer the new specific price regulations, and will have 
complete jurisdiction over the control of consumer purchasing power, rationing, 
profits and similar matters. Director Byrnes will serve as chairman, and the 14 
members will include Leon Henderson of OPA, the secretaries of Treasury, Labor 
and Agriculture, representatives of the War Labor Board and the Board of 
Governors of the Federal Reserve System, and two representatives each from 
management, labor and agriculture. 
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vilian types of rubbers, gaiters, artics, 
and other rubber footwear, which can be 
made largely of reclaimed rubber, are 
not rationed and may be purchased as 


usual. 
+ 7 * 


All-wood sleds—The 
tion against the use of steel has bfought 
development by two or more makers, 
of all-wood sleds, without any use of 
steel, except in the bolting or screwing 


restric- 


together. 
” * * 


Stove pipe—After nearly 5 
months of idleness, with most stove pipe 
sig- 


“go-ahead” 
Iron and 


plants shut down, the 
nal has been given by the 
Steel Branch of the War Production 
Board. Deliveries of pipe and elbows 
are going to be slow, and because of 
the long pile-up of wa‘ting orders, it 
will probably take well into 1943 to 
bring a simplified and limited supply 


into the hands of regular trade dis- 
tributors. 
* * * 
Prepared roofing Advance 


planning by the larger manufacturers 
has kept up the supplies of asphalt roof- 
ing, shingles and building felts for their 
regular trade, with few exceptions. Pro- 
duction and shipping difficulties, and 
limited supplies of tar and asphalt, 
make the outlook for future shipments 
less certain, and distributors are en- 
deavoring to build up stocks accord- 
ingly. 
a * * 


No coatings on soilpipe—Use 


of tar coatings on cast-iron soil 


WPB, 


order 


has been prohibited ‘by 
amendment to limitation 


During 1941 approximately 65 per cent 





pipe | 
in an | 


L-42. | 


of all cast-iron soil pipe was coated with | 


tar, and con-umption for this purpose 
was about 640,000 gallons. 
order, 


By the new 
in addition to a saving of this 


much tar, WPB estimates that 150 tank- | 


cars and box-cars can be 
other purposes. 


* * * 


Revision for insecticides— 
[he copper chemicals order No. M-227, 
has been revised by the War Production 
Board to permit farmers to obtain these 
materials for soil treatment, insecticides 
and fungicides without filing PD-600 
forms. Under the revised provisions, 
the individual buyer must certify in 
writing to his supplier that the amounts 
he obtains will be used solely for the 
cultivation of agricultural crops. The 
same certification system will be used 
by a buyer seeking copper chemicals 
for resale to farmers. 


* * * 


Test used anti-freeze—<Anti- 
freeze saved from last season should be 
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diverted to | 





ANOTHER RB & W BUSINESS-BUILDER ... 
TO BUILD STRENGTH INTO YOUR BUSINESS 


Empire Cold Punched Nuts are in RB & W's 
great demand today by the Army, 
Navy and Maritime Commission. BUSINESS-BUILDING 
Orders placed for this product invar- PROGRAM 


iably carry high priority ratings. Ex- 
tending these high ratings to us in 
re-ordering Cold Punched Nuts for 
your own stock will insure quickest 
possible delivery. 


FOR DISTRIBUTORS 


1, Product Suggestions — 
broadening your war-time sales 
R B & W's large one-purpose nut opportunities. 
plant at Coraopolis, Pa., is now op- 
erating day and night. Its tremen- 
dous productive capacity — greatest 
in the world — assures your custom- 
ers that their needs will be filled. 
Your cooperation in obtaining and 
extending highest available ratings 
is the first requirement for prompt 
delivery. 


2. National Advertising — 
building your future market for 


R B & W products. 


Information Service — 
answering your war-time sales 
and priority questions. 
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States comprising regions in these charts: 
New England—(Conn., Maine, Mass., N. H., R. L., Vt.) 


Middle Atlantic—(N. J., N. Y., Pa 


Fast North Central—(ill., Ind., Mich., Ohio, Wis.) 

West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., 8. D.) 
South Atlantic—(Del., D. C., Fla.. Ga., Md., N. C., 8. C., Va., W. Va.) 
Fast South Central—(Ala., Ky., Miss., Tenn.) 

West South Central—(Ark., La., Okla., Texas.) 

Mountain—(Ariz.. Colo.. Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 


tested for strength, before using it again 
this winter, OPA advi-es. Anti-freeze 
should be of proper strength to avert 
the risk of a damaged motor. Motor- 
ists who must purchase new anti-freeze 
this fall are being asked not to use it 
too early in the season. In mild weather, 
much of it can be wasted through 
evaporation. They are also requested 
to refu-e to pay more than the ceil'ng 
prices. Under an OPA order, each con- 
tainer of anti-freeze must be labeled to 
show its strength, type, trade name and 
maximum retail price. Manufacture of 
anti-freeze compounds has been cut to 
approximately 60 per cent of 1941’s 
sales, in order to meet military and in- 
dustrial requirements. 


* * * 


Brush rulings tightened—A 
leading paint brush maker has advised 
its di tributors about as follows: “The 
War Production Board has just issued 
an Amendment to the General Prefc-r- 
ence Order M-51 (bristle freezing). 
Under this Amendment, dated Sept. 7, 
bristles 2 inches in length and longer 
must now be m'‘xed with at least 45 per 
cent of a substitute, and can only be 
sold under a preference rating of A-10 
or higher. Until the is-uance of this 
Amendment, we have been able to sup- 
ply certain of our shorter mixed brushes 
containing bristle shorter than 3 inches 
in length, without a preference rating; 
in fact, have been furnishing a f-w 
items in the extremely short lengths 
made of pure bristle. We are now 
prohibited from making any pure bristle 
brushes, and ma-t have a preference 
rating of A-10 or higher to furnish 
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brushes containing any bristle whatso- 
ever. This means that the only brushes 
we can manufacture for the present, 
without a preference rat'ng, will he 
made of pure horse hair, or horse hair 
and fiber blends.” 


Planning fiber production— 
Several hundred acres a week in 
Panama and Costa R‘ca are being cut 
from the jungles and seeded to manila 
fiber plants, as one phase of the world- 
wide program recommended by the 
Combined Raw Materials Board to fill 
the United Nations’ war needs [or rope. 
The board has acted on several fronts 
to meet the problem created by Japan- 


Stoct-Seles ratios are ~ercentag btai 





ef an identical group of firms. 


ese occupation of the Philippines and 
the East Indies. It has recommended 20,- 
000 acres of abaca (manila fiber plant) 
for the Panama-Costa Rica project, and 
reports indicate that 16,000 acres will 
be planted by the end of this year. 
The board has also found that sisal 
will grow in Haiti as weil as in Africa, 
and has recommended that the 29,000 
acres previously planted there be 
doubled. Native American hemp, a sub- 
stitute for manila or sisal for some cord- 
age, can be grown almost anywhere, 
and under Department of Agriculture 
direction, thousands of new acres have 
been planted to hemp. 

. . * 

New materials—A picture of 
new discoveries and developments in the 
field of chemistry, which will give the 
country 10 to 100 times as many in- 
dustrial chemicals as it has had before, 
wa; put before a recent gataerin.s of the 
American Chemical Socicty. Dr. Charles 
Stine, du Pont vice-president, stated 
that the war is compressing into the 
space of months, developments which 
might have taken half a century to re- 
alize if necessity had not forced the 
pace. Increased aluminum production, 
he said, will furnish in one year enough 
of the metal to build three times the 
number of passenger cars now operating 
on American railroads. The ameunt of 
fertilizers which will be mad: availnble 
may well change present normal agri- 


cultural trends. 
* . . 


Oil vs. coal heat—Complete 
denial of rations of fuel oil for heating 
in apartment houses, and commercial, 
industrial and institutional estaklish- 
ments which possess the fa:ilitivs to 
convert their furnaces to coal, was ar- 
nounced Sept. 20 by Paul M. O'Leary, 
OPA administrator in charge of ration- 





d by dividing the cost value of stocks by sales 
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ing. .He stated that a large proportion 
of buildings, all heavy uscrs of fuel cil, 
including apartment houses, office bui!d- 
ings and manufacturing plants, have fur- 
naces that can be ea-ily converted to 
coal, and that the fuel oil situation de- 
mands that they do so. The government 
has cleared the way for convefsion of 
heating plants, making arrangements 
for priorities on materials, and for the 
manufacture of shaker bars, grates, 
ashpit doors, ctc. In fact, many of 
these are now made, wa'ting to be u-ed. 
OPA is urging everyone to convert to 
coal who is able, domestic as well as 
commercial users, but the oil saved 
from one large building that converts 
is enough to heat a score or more of 
ordinary homes all winter. 


* * * 


Electric ard gas ranges—The 
War Production Board gave, on Sept. 
25, to utilities blank:t permission to 
install gas or electric range connections 
in private homes which had not been 
wired or piped for range te1vice prior 
to July 1, 1942, and whcre the dwelling 
is not equ'pped with a range of any 
kind. Previously, utilities had to ob- 
tain specific authorization from the gov- 
ernment for such work. Only limited 
amounts of copper for an electric range, 
or of st-el pipe for a gas range, may be 
used. The new action was des‘gned fur 
the convenience of persons moving into 
homes lacking range connections, who 
otherw'se might experience hardships 
while waiting for formal authorizations. 


* ¢ * 


Blackout equipment — Manu- 
facture or sale of blackout and dimout 
lighting fixtures which do not conform 
to specifications of the War Department, 
Navy Department, and the Maritime 
Commiss‘on has been prohibited by a 
WPB order, cffective Sept. 18. Excep- 
tions to the prohibition are: Army-ap- 
proved fixtures containing critical mate- 
rials on A-1l-k or higher rated orders, 
or on A-4 orders, if no critical mat-rials 
are involved. Approved accessories for 
flashlights or approved lanterns may be 
sold to the consumer without ratings it 
WPB has approved their sale by the 
manufacturer, and ha3 approved the 
area in which the fixtures are dis- 
tributed. Appliances for test'ng, with- 
out specifications. Orders by a proper 
military official in an emergency. Or- 
ders in fulfillment of Navy or Maritime 
Commission contracts, for ure on ships 
operated by or under the direct‘on of 
those agencies. Ord-rs otherwise au- 
thorized by the Director General. The 
order also lays down conditions under 
which approved fixtures, strect and 
highway lights, traffic signals, flash- 
light2, lanterns and other equipment in- 
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ANOTHER CHANCE 
FOR WAR-TIME SALES 


Because steel is one of the 
hard-to-get materials, many dis- 
tributors may feel that an item 
like steel rivets is next to im- 
possible to obtain. 

However, R B & W— one of 
the largest manufacturers of 
small rivets (%'’ diameter and 
smaller) in the U. S.—can assure 
7 promptdelivery of EMPIRE- 

rand rivets on orders accom- 
panied by priority ratings. 

It’s another opportunity for 
war-time selling ... with an 
R B & W war-time business 
builder. 


SINCE 1845 
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RB & W's 


BUSINESS-BUILDING 


PROGRAM 


FOR DISTRIBUTORS 


1 Product Suggestions — 
broadening your war-time sales 


opportunities. 


2 National Advertising — 
building your future market for 


R B & W products. 


3 Information Service — 
answering your war-time sales 


and priority questions. 



































































FOR THE DURATION . . . men, 
machines and materials normally 
employed in the manufacture of 
Daisy Air Rifles have been placed 
at the disposal of the govern- 
ment. Meanwhile our research 
department plans ahead for the 
war’s end when Daisy’s 67 years 
of leadership will bring you big- 
ger and better values in 


DAISY 
AIR 
RIFLES 


DAISY MANUFACTURING COMPANY 
PLYMOUTH, MICHIGAN U.S.A 





«Milwaukee: 


BUILDERS' HARDWARE 





The Builder's High Standard 
Milwaukee Original - - - 


“NU-JAMB” 
Double-Acting Spring Hinges 


Proven strength, modern design, simple in 
sta lation (NO HANGING STRIP RE 
QUIRED), make ‘“‘NU-JAMBS" the popular 
hinge on finest building projects. 


MILWAUKEE Hardware . . . Preferred * 
* for Over 40 Yeors 


MILWAUKEE STAMPING COMPANY 
818 SOUTH 72nd STREET 
MILWAUKEE ° WISCONSIN 
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tended for use in blackouts and dimout- 
may be sold. 


Milk can _ limitation—Amer- 
ica’s farms and dairies will make avail- 
able almost 18,000 tons of steel for war 
production in the next 12 months by 
getting along with simpler and fewer 
milk cans, as a result of a WPB order 
issued Oct. 2. The order (M-200) cuts 
by two-thirds the amount of iron and 
steel now used for manufacture of milk 
cans, and imposes on the industry a 
broad simplification program, which will 
reduce the number of types of milk cans 
from 125 to 17. The program will allow 
production of 850,000 milk cans of 
specified sizes in the 12 months ending 
next June 30, as aga‘mst production last 
year of about 2,000,000. It will also 
result in a greater interchangeability 
of milk cans and covers and thinner 
gauge steel in the body of the contain- 
ers. 


Furniture curtailment — The 
nation’s furniture industry will have to 
tighten its belt st‘ll further and survive 
on a civilian supply of lumber rationed 
down to the leanest levels in its history, 
William A. Adams, chief of WPB’s 
furniture industry branch warned a re- 
cent meeting of the Nat‘onal Associa- 
tion of Furniture Manufacturers. Pro- 
duction of mctal furniture and related 
parts has already been reduced to the 
extent that more than 1,000,000 tons of 
steel are being saved annually for war 
use. With the demand for hardwood 
lumber for war purposes increasing so 
rapidly there is little doubt that many 
civilian uses for both soft and hard 
woods will have to be curtailed, and “I 


would be less than frank, if I did not 
tell you that this curtailment will affect 


residential furniture as well as other 
fabricated wooden products,” Mr. Ad- 
ams said. The government's curtailment 
program will have to be executed in a 
manner that will not affect all manufac- 
turers equally, the larger and stronger 
companies probably taking a heavier 
percentage of the eventual curtailment. 


Lumber substitutes — WPB 
has been encouraging development of 
such wood substitutes as brick, tile 
and gypsum. The lumber supply is 
deemed inadequate because of lend- 
lease needs, and the still-heavy con- 
struction programs of the Army and 
Navy. Brick, clay tile, cement or con- 
ercte block and cement brick are used 
in laid-up masonry for wall or floor 
structure. By u ing laid-up masonry, 
concrete floor slabs, roof tile and other 
similar units in place of lumber, it is 
est'mated the lumber shortage will be 
alleviated to a substantial degree. Out- 
standing feature of the concrete prod- 
ucts and clay products industry is plant 
flexibility, for these plant: are generally 
located in areas consuming building ma- 
terials, so that a heavy load can be 
taken off the railroad and trucking 
systems. 


Inventories rise halted—Re- 
tailers’ and manufacturers’ inventories 
rose to new peaks during the first six 
months of 1942, in an apparent effort 
to accumulate stocks against possible 
shortage. However, the U. S. Depart- 
ment of Commerce reported recently 
that these inventories remained prac- 
tically unchanged in July, wh‘le whole- 
sale stocks continued to decrease for 
the fourth consecutive month. The com- 





Collection percentages are obtained by dividing the collections on accounts during the 
month by accounts receivable outstanding at the beginning of that month for an identical 


group of firms. 
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bined holdings of manufacturers, whole- 
salers, and retailers aggregated $29,300,- 
000,000 at the end of July, an increase 
of $2,300,000,000 this year. This com- 
pared with a gain of $2,800,000,000 dur- 
ing the fir:t seven months of 1941. 


* * + 


Price trends—On Oct. 3, the 
Associated Press wholesale pr'ce index 
of 35 commodities stood at 101.18 per 
cent of the 1926 average, a new high 
for 1942 to date. According to the U. S. 
Bureau of Labor Statistics, the general 
level of wholesale prices rose 0.5 per 
cent in Septcmber, to a point 9 per 
cent above the same date in 1941. Aver- 
age farm prices were reported at 107.3 
per cent of the 1926 level. Average 
prices for foods in the primary mar- 


kets stood at 102 per cent of the 1926 
index. 
* * * 

A new department—Several 
wholesalers, and some retailers, are 
following the lead of large city depart- 
ment stores, in establishing a SER- 
VICE-MEN’S CANTEEN section, where 
appropriate gifts and necessities for 
men in the service are conveniently 
assembled. Many items in a regular 
hardware stock are suitable, but usually 
the stores are supplementing these with 
stationery, money-belts, Icather acces- 
sories, etc., and even with non-perish- 
able eatables. A nece-sary service of 
such a department will include suitable 
packing and addressing facilities for 
forwarding purchases to the proper 
destination. 
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In comparison with many hardware items today, there is 
no shortage of Berea Abrasives . 
knowing you will receive what you need. Everyone wants 
sharpeners for their tools these days . 





The Monatch Bench Grinder is needed everywhere 
in defense, the home,-and on the farm. 


Every concrete job creates « need for Berea Rubbing 
Bricks. A display sells contractors quickly. 





. 
Berea sharpeners, files, and stones are necessities that 
are building big profits for hardware merchants. 













scythe stone assortments will do « splendid 
job on your counters or shelves. Try them! 


Send for the new Berea Catalog and Mer- 
chandiser No. 22. It's full of profitable sug- 
gestions that will build more sales for you! 


BEREA ABRASIVES 
Oven at The © 


CLEVELAND, OHIO 


2 about 
yi PROFITS | 


Ch} 





- you can place your order 


. cash in on Berea! 
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These attractive boxed 
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" For Yousr Profits Sake!” 
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New and Improved Merchandise—Display Helps—Sales Literature— 
New Packages—New Colors—Catalogs 


Disney Plaks 


Educational and decorative toy items 
which come in six Disney character 
ideas. These three dimensional novel- 
ties are made of non-critical material. 


ad 


| oe 
ize).4 YOUNGSTERS FROM 6 TO 60 


Plaks are die-cut from 150 point 
Commando board and are _ colored, 
mounted and hung by the buyer. When 
completed, the plak measures 10% 
by 14 in. The fair-trade price is 49 
cents apiece. Regular dealer outlets can 
obtain the plaks at 30 cents each. 
Usually sold in a complete set of six, 
with the following characters—Bambi, 
Flower, Thumper, Mickey Mouse, Pluto 
and Donald Duck. Youngstown Pressed 
Steel Co., Warren, Ohio. 


Plastic Cork Coating 
Bulletin 


J. W. Mortell Co., 508 Burch St., 
Kankakee, IIl., has recently published a 
new bulletin, No. 7-B, entitled “NoDrip 
—Facts About Its Uses and Applica- 
tion.” This bulletin gives instructions 





on the preparation and application of 
plastic cork coat‘ng. It also tells the type 
of equipment on which this coating can 
be used. A copy may be obtained by 
writing to the company. 


Paint Stylizer 
and Displayer 


Stand together with paint stylizer and 
equipment. Displayer made of corru- 
gated board. Stands 52 in. high and 
20 in. wide (at base). Finished in 
three colors with shelves for color 
books, cards, circulars and decoration 
plan blanks. Stylizer has all the im- 
portant features of the 1941 volume 
with a wider range of color charts and 
larger number of let-down and mixture 
color sheets. Keyed sheets make it 
faster to operate than the 1941 edition. 
Equipment consists of 50 Mello-Gloss 
circulars, 10 decoration plan blanks and 
25 color keys books. The Lowe Brothers 
Co., 450 E. Third St., Dayton, Ohio. 





Lace Paper Mats 
and Doilies 


“Milapaco” lace paper place mats 
and doilies can be used as table decora- 
tions for parties, dinners, luncheons. 





The maker states these are accurate re- 
productions of famous “Old World” 
laces, Battenburg, Cluny, French lace, 
Madeira and many others. Packed in 
“Lavender and Old Lace” transparent 
packages. Many patterns are also avail- 
able in bulk lots, suited for gift promo- 
tion in larger sales units, in boxes of 
250 of each size. Milwaukee Lace 
Paper Co., 1306 E. Meincke Ave., Mil- 
waukee, Wis. 


Fire Extinguishing 
Powder 


“Whippet”—a fire-fighting compound 
said to put out fire when a few hand- 
fuls are thrown in it. Manufacturer 
claims that this method is fast and 
effective against all types of fires. Sim- 
ple to handle, no equipment required. 
Said to be non-poisonous and to con- 
tain no noxious gases. Packed in 2% 
lb. containers for home use and in 10 
and 40 lb. cans for industrial use. Halco 
Chemical Corp., 551 Fifth Ave., New 
York City. 
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Write Today For Full Information Weaver Pres-Kloth Company 
Or Ask Your Jobber 4963 CENTER STREET OMAHA, NEBRASKA 
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FOLLOW ME 
| ROLL 
ON BALLS 


‘Acme’ 


BALL BEARING 


CASTERS 
















LD-FASHIONED casters belong to the horse and buggy days and 

are no longer used by people who take pride in their homes. Up-to- 
date casters are ‘‘Geme’’ Ball Bearing Casters which roll smoothly, 
quietly and easily in any direction. They protect floors, rugs, carpets 
and add a modern note to furniture. Sell your trade ‘“‘Acmes’’. Double 
caster sales and profits. Just roll an ‘“‘Acme’’ along the counter or let 
the customer do it and the sale is made. 








THE SCHATZ MANUFACTURING Co. 
20)01e7.1.434-2-1| 2a, ae 


Detroit Office: 2640 Book Tower @ Chicago Office: 902 S. Wabash Ave. 


Cleveland Office: 402 Swetiand Building 
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“Every dime and dollar not 
vitally needed for absolute 
necessities should go into 
WAR BONDSandSTAMPS 
to add to the striking power 
of our armed forces.” 
—President Roosevelt 

















U.S.WAR SAVIN 
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New Goal for 
Payroll Savings Plan! 


Along with increased war produc- 
tion goals go increased costs s ¢ 3 
extra billions which must be raised, 
and raised fast, to win this war. 
That means we must raise our sights 
all along the line, with every firm 
offering every American with a 
regular income the chance to buy 
more War Bonds. YOUR help is 
asked in encouraging employees 
to put atleast 10 percent of their pay 
into War Bonds every payday, 
through the Payroll Savings Plan. 
For details of the Plan, approved 
by organized labor, write, wire, 
or phone Treasury Department, 
Section T, 709 12th St. N: W., 
Washington, D. C. 





GS BONDS 























WHATS NEW 





Choir Boy Candles 

Come in two sizes, 2% in. and 5 in. 
high. Packed in red and gold gift 
boxes in sets of four small or two large 


choir boys. Each has red skirt and tie. 
Suggested retail selling price about 89 
cents for either set. Dealer price for 
case containing 12 boxes of small choir 
boys or 12 boxes of large choir boys— 
$4.79. Socony-Vacuum Oil Co., Inc., 26 
Broadway. New York City. 


Seal for Glass Jars 
Containing Motor Oil 


Apex Oil Products Co., 100 N. 17th 
Ave., Minneapolis, Minn., has developed 
a novel method of sealing glass jars 
so that the customer is assured of 
getting genuine “Film-X” and “Protex” 
motor oil. There can be no _ substi- 
tution or adulteration. Special design 
lithographed seal is placed across the 
top of one quart and one gallon jars 
so that it is necessdry that this seal 
be torn open before the cover can be 





removed. Seal has imprinted on it 
the S.A.E. number of the oil con- 
tained in the jar. Quart jars are packed 
12 in each case, gallon jars four to a 
ease. Gallon jar has wire handle for 
easy pick up and carrying. Carton is 
said to be constructed’ so that these 
glass jars will be protected against 
breakage in shipment. Instructions are 
also included on how to clean these 
jars so that they can later be used for 
other purposes. To enable the con- 
sumer to easily pour the oil into his 
motor, the company has developed a 
handy funnel that folds up and is 
adjustable to fit different sized open- 
ings in different type motors. Free 
funnel packed with each 12 quart 
carton of motor oil. A special display 
card has also been designed and can 
be easily attached to top of carton 











Food Mill 


Has many uses for preparing daily 
meals. Can be used for straining baby 
foods, making apple sauce, tomato juice, 
etc. As a special gift for Christmas, 


a cherry red card is attached reading: 
“A Merry Christmas and a Foley Food 
Mill.” Suggested retail selling price is 
$1.25. Foley Mfg. Co., 4 Main St., Min- 


neapolis, Minn. 
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“Bond” and “Lo-Temp” 
Anti-Freeze 


Made of non-critical materials which 
are said to be available in large quan- 
tities. Maker states that one filling of 
“Bond” or “Lo-Temp” will last all 





winter and will not evaporate nor boil 
away nor attack rubber hose or gasket 
materials. Said to contain rust and cor- 
rosion inhibitors to protect metal parts 
but not to contain alcohol, glucose, 
ethylene glycol or acid. Manufacturer 
claims that these products will g've full 
protection to 90 deg. below freezing 





and that a reasonable quantity will give 
protection against cracked blocks and 
broken radiators. Packed 4 gal. to a 
carton. Tennessee Valley Associated 
Varketers, 117-119 Ninth Ave., N.., 
Nashville, Tenn. 


Window Seals and Tape 
for Home Insulation 


“Heetsaver” seals and tape are de- 
signed to retain the heat in the home 
and to keep out the cold. Seals are 
made of a special material that trans- 
mits light. Maker states that they are 
waterproof and will not shrink or 
stretch. Offered in various sizes to fit 
normal windows. Placed on the inside 
of the upper window sash. Seals look 
like the usual shades from without and 
are not seen from within when shades 
are in half way position. The air space 
between seal and glass is similar to 
that formed when storm windows are 
used. Special gummed cloth tape pcer- 
mits easy attachment of this shield to 
the sash and this tape is used to seal 
out the cold air that normally enters 
through the crack between the sash and 
the frame. Offered in. 100-ft. rolls in 
five popular colors. Soilicide Labora- 
tories, Montclair, N. J. 
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ARE URGING PEOPLE TO SEE YOU FOR REPAIRS ! 





At the same time it is building post-war sales for you, our extensive 


national advertising is urging owners of Toastmaster appliances to bring 


them back to you when they need repairs. This means profit for you, 


whatever your service setup may be! 


IF YOU DO SERVICE WORK you can ob- 
tain the necessary new parts to repair 
the appliance from us or from the near- 
est Toastmaster authorized service station 
listed below—provided you return the 
old parts with your order. 


IF YOU DON’T DO SERVICE WORK, you 
can have an expert repair job done for 
you by sending the appliance— with any. 
parts that have been removed—to a 


Toastmaster authorized service station. 
or to us. Add your normal handling 
charge to the repair cost when you col- 
lect from the customer. 

Either way you handle it, you'll profit 
from repair work done on the Toastmaster 
appliances that are brought to you. And 
in addition, you'll be building good will 
for the time when new appliances are 
available. 


YOU WILL SAVE TIME AND MONEY... 


| If you will check the operation of a Toastmaster appliance before 
starting to repair it or shipping it out for repairs. Failure to operate 
properly is often due to a poor connection because of a faulty outlet. 


? If you will explain that toasting too dark or too light is often due toa 
variation of voltage in the power line. When this is the cause, it can 
often be remedied by changing the setting of the adjustment button. 


3 If—when shipping a Toastmaster* appliance to an authorized service 
station—you willincludeacomplete report of the customer’scomplaint. 


4 If you will pack appliances carefully so that they won’t be damaged 


in transit. 


FACTORY Boston, Mass..... 


Elgin, Ill... . .McGraw Electric Co. 


Farrington Elect. Pittsburgh, Pa...... Quick Service 
°., 18 Boylston St. Elect. Co., Jenkins Arcade Bldg. 





FACTORY BRANCH SERVICE 
STATIONS 


Chicago, Ill. . ..222 W. Adams St. 
Detroit, Mich., 446 Book TowerBldg. 
Los Angeles, Cal. .... 1510 Santa 


e Ave. 
New York, N. Y. . . 196 Lexington 
Ave., 10th fl. 


AUTHORIZED SERVICE STATIONS 


Atlanta, Ga.. .Georgia Power Co. 
75 Marietta 
Baltimore, Md... . . Baltimore Elect. 
Lt. Co., 300 W. Cold Spring Rd. 


Cincinnati, O.. . Whittle Elect. Co. 
431 Hopkins St. 


Cleveland, O..... Elect. Repair & 
onst. Co., 811 Prospect Ave. 
Dallas, Tex. ... Douglas Elect. Co. 
vis 


Denver, Col. .Midwest Wiring Co. 
323 W. Colfax Ave. 
Miami, Fla..... Flarida Appliance 
Sls. & Ser., 751 W. Flagler St. 
Minneapolis, Minn. . . .Kelly Elect. 
Co., 241 S. Seventh St. 
New Orleans, La. .Reliance Elect. 
o., 809 Camp St. 
Philadelphia, Pa. . Joseph T. Fewkes 

Co., 137 N. Twelfth St. 


Portland, Ore. . . Bressie Elect. Co 
909 Southwest Fifth Ave. 
Reading, Pa. . Singer Crockery Co. 
4 inth St. 

San Diego, Cal. if & Zweiner Co. 
229 *B” St 


Seattle, Wash... Appliance Parts & 
Serv. Co., 214 Stewart St. 
Spokane, Wash... . Maxwell-Franks 

; Co., 619 First Ave. 
an Francisco, Cal... . .Radelfinger 
Bros., 544 Natoma St. 

St. Louis, Mo. . .Kaemmerlen Elect. 
Co., 2318 Locust St. 
Washingtcn, D.C.. .Carl W. Daube: 
Elect. Co., 2320 18th St., N. W. 


TOASTMASTER 


**TOASTMASTER” is a registered trademark of McGraw Evectrric Company, Toastmaster Products Division, 
Elgin, Ill. Copyright 1942, McGraw Electric Co. 
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DETACHABLE BLADE 
KNIVES. for HOBBYISTS 


& EVERY ART & 
CRAFT! 








No other item you've ever handled 
returns you so much sound, steady 
profit, or your customer such com- 
plete satisfaction .. . and that’s why 
constant repeats make your profits 
swell. Here’s healthy prosperity just 
waiting to be asked... GRAB IT! 


X-acto Crescent Products Co., Inc. 
440 Fourth Ave. New York City 







Let Sharp- 
Edged Adv 

tising Heip 

A national 
“big push” in 
publications 
reaching the 
very people 
who buy from 


you... plus 
strong, com- 
pelling ‘‘Deal- 


er Helps”’ and 
this handsome 
time - proved 
display cabi- 
net containin 

ample stoc 

e 8.6 Cheap te Kai 
gether make X-acto Knives with 8 interchangeable blade 
types PROFITABLE. Get all the facts today. 











Best Glue for Lazy People 
—and Most People Are! 


A good, liquid fish glue, like Iron Glue, 
ready to use without messy mixing, is what 
most people want. That’s why Iron Glue is 
the largest selling 10¢ glue. Iron Glue holds 
tighter, is more satisfactory for most jobs 
around home or shop, than hard-to-use 
“dry’”’ glues that need special measuring 
and mixing. Your customers know Iron 
Glue—nationally advertised in Lire and 
THE SATURDAY EVENING Post. It pays to 
keep Iron Glue prominently displayed. Ask 
your jobber, or write giving jobber’s name, 
for full information. 


IRON GLUE 


THE McCORMICK SALES CO. 
420 Light St., Baltimore, Md. 







AN ELEPHANT FOR STRENGTH 








ATS MEW 





Dehydrated Paint 


“Dehydray”—a flat wall paint. Easy 
and economical to use, simply by mix- 
ing the dry paint with water from any 








tap. No sizing, thiners or primers 
needed. Said to cover almost any kind 
of interior wall surface, including wall- 
paper, cement, wallboard, paint brick 
and plaster, usually with one coat. 
Available in 12 standard colors. Chart 
also available which shows 12 addi- 
t‘onal colors that can be obtained by 
intermixing two or more of the stand- 
ard colors. Packed in cardboard car- 
toons. Five pound package which 
makes 1 gal. has a suggest-d retail 
selling price of $1.48. Devoe & Rayn- 
olds Co., Inc., 44th St. at First Ave., 
New York City. 


Glass Merchandising 
Manual 


The National Glass Distributors As- 
sociation, Tribune Tower, Chicago, IIl., 
has published a manual entitled, “Glass 
and M‘'‘rrors—How To Use Them.” 
This manual contains full information 
on thousands of sizes of various flat 
glass items. It includes such articles 
as ready-to-hang wall and mantel mir- 
rors, full length door mirrors, table tops 
of plate, tinted or structural glasses, 
plate glass and structural glass shelves 
of various thicknesses, glass flower pot 
tiles, window ventilators, decorative 
plaques and many other similar items. 
Has color illustrations throughout and 
contains instructions on such questions 
as the measuring of doors for full 
length mirrors and the proper method 
of making patterns for table tops. In 
the mirror section of the catalog there 
is information for the selling of mirrors 
in various sizes and covers regular pol- 
ished plate glass mirrors and also mir- 
rors in blue and flesh tinted glass, 
mirrors with or w'thout beveled edges 
and with and without felt backs. 





“Victory” Pad 


This pad, embodying most of the fea 
tures of the same company’s metal and 
asbestos “Pro-Tex” pad, is made from 
materials not needed in the war effort. 
Has soft. fireproof asbestos back and 
air cell insulating filler. Colorful pat- 
tern is applied over a white enamel sur- 
face. Has many uses. protecting sur- 
faces against heat and scratches. The 
Coffee Cup pattern is ready for imme- 
diate delivery in two sizes—l18 by 20 





in. and 14 by 17 in. Colors are red or 
black. Other patterns and sizes te be 
available later. Ballonoff Metal Pred- 
ucts Co., 5800 Kinsman Rd., Cleveland, 
Ohio. 


Asbestos Stove Board 


Made entirely of non-critical materi- 
als, compressed moisture-proofed asbes- 
tos fiber and reinforced with a wood 
molding around the edges. Body of the 
board is grained in a walnut pattern 
and color, and finished with a heat re- 
sistant baking varnish. Molded edges 
to catch oil or ashes that might drop 
from the stove. Made square and ob- 
long, in many sizes.’ The Wabash 
Screen Door Co., 310 S. Michigan Ave., 
Chicago, Ill. 
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Important Notice ! ! 





Attention Contract Builders Hardware Department 
Get in touch with us when you are figuring Government Projects such as: 
CANTONMENTS — TEMPORARY HOUSING — DEFENSE HOUSING, ETC. 
We make a complete line of 
Window Control Springs also Fasteners and Holders 





ernment as coming within the “Or Equal” Clause. 


INTERESTING PRICES. 





for Double Hung Sash to Meet All Specifications. All our items have been approved by the Gov- 


Keep this notice on file and communicate with us when you are figuring any of this type of work. WE WILL QUOTE YOU EXTREMELY 


Circulars for your files and further information will be mailed upon request. 


L. W. KENT & CO. 228 NORTH LA SALLE STREET -:- CHICAGO, ILL 











It’s Easy 


to See — 


Why so many adver- 
tisers use the Classi- 
fied Opportunities 
Section of Hardware 
Age when they want 
to reach Manufactur-,” 
ers, Manufacturers’ 
Agents, Jobbers, Job- 
bers’ Salesmen, Re- 
tailers and Retail 
Salesmen. They reach the very class they 


LSE 
want to reach and get results. That is SS, 
why the— = 


CLASSIFIED 
OPPORTUNITIES SECTION 


of Hardware Age is so well patronized—advertisers know 
they are advertising in the right medium. Hardware Age 
carries their message straight to the “Cream of the trade” 
without waste circulation. Your advertisement speaks the 
Hardware language to the Hardware trade. Send your ad 
with remittance to— 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St. New York City 




















Mating tiga hot for Hitler! , 


A x net ag ~~ 














Yes, the materials that once made quick, healthful heat 
for thousands of Economaster customers are now making 
things hot for Hitler. Naturally we’re proud. But we're 
darn sorry we can’t ship you anymore Economasters now. 
However... 

After we write the peace terms in Berlin, Economaster, with 
its Glo-Heat unit, natural draft circu'ation, and infra red 
rays, will still be the favorite e!ectric heater . . . radiating, 
circulating and reflecting for your customers .. . selling 
for you. 













REE 
YOUR ECONOMASTER 





ECONOMASTER 
PRODUCTS CO. INC. 


A TENNESSEE VALLEY APPLIANCE 
ORGANIZATION 


117-119 Ninth Ave. North 
WHEN PEACE COMES 
Nashville, Tennessee AND LOW COST POWER 
Plant at Shelbyville, Tenn. 1S AVAILABLE TO ALL 
























a BELTS 


HAMMER MILLS A ee ~ 











ni Pepe AND 
TEUSCHER setting co. 


TE-C -CO RUBBER BELTING FOR ALL PURPOSES 


MR. DEALER 


<A STOCK LIKE THIS 


75 Ft. 1Y2°' 3 Ply 100 Ft. 4°° 4 Ply 
75 Ft. 2° 3 Ply 100 Ft. 5*° 4 Ply 
75 Ft. 2V2"' 3 Ply 100 Ft. 6° 4 Ply 
100 Ft. 3°" 4 Ply And a Belt Rack 


COSTS YOU ONLY 5152.32f:2atis 
A FINE PROFIT IS ASSURED 


TE-CO rubber belting is made of finest mate- 
rials and will give much additional service 


"The Test of Time Since '99" 











OCTOBER 15, 1942 



































| 





Keeping the Eagle 
In Fighting Trim! 


Yes, right now, we’re busy 
helping to keep the Eagle in 
fighting trim. Naturally, this 
affects deliveries to our hard- 
ware friends. But we know 
they are as anxious for 
Victory as we—and that, to- 
gether, we can work out the 
problem of dealer supply. 


M. S. Brooks & Sons, Chester, Conn. 


Since 1848 


Sell 


THE HIGH SPEED 
MARKET 











98% More Profit 


. .. because mechan- 
ics pay real money 
for this longer lasting 
TECHNITE blade, 
that cuts tough, alloy 
steel faster. 


FREE Display 


. . . assures fast turn- 
over... big repeat. 
Order Capewell's 
TECHNITE today 





from jobber. 
CAPEWELL 
HACK SAW BLADES 











{ 
| The Capewell M‘g. Co. 
| Hartford, Conn., U.S.A. 
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Retail Merchants and Salespeople 
Can Raise Civilian Morale 


HERE are 1,770,355 retail mer- 
chants in this country. Suppose 
each store has only 20 customers 
per day (absurdly small, isn’t it?) 
and that the salesmen and sales- 
women waiting on these 35,407,100 
customers expressed attitudes such 
as these : “I don’t know when we 
will have any more of this product. 
No ships are bringing in the stuff 
used in the manufacture—and, be- 
sides, the Government won't let 
them make it.” 

“It’s getting worse and worse 
each day. and I don’t know what’s 
going to happen.” 

If talk like that becomes wide- 
spread—and it easily may happen 

-the Axis powers have the equiva- 
lent of an effective fifth column 
working for them. 

But what if these merchants and 
clerks have the optimistic slant— 
the slant that breeds courage and 
confidence—that says: “Yes, we 
have something almost like that—I 
think you will like it. Remarkable 
how we have so many things now 
when we have to build so much 
equipment for the boys on the fight- 
ing line. No other country but ours 
can do it.” 

That kind of stuff will send these 
35.407.100 customers home with 


their shoulders up—with pride in 
their hearts that they are Ameri- 
cans—civilians who will be willing 
to go to all ends to help lick the 
Japs and Nazis. 

It’s true, during the progress of 
this war, it is inevitable that fur- 
ther restrictions will be imposed 
upon industry; that shortages in 
certain lines will occur, and that 
other limitations. which will work 
hardships upon the retailers. will 
appear. 

The burden we carry will be 
small indeed in comparison to that 
which is asked from those of more 
youthful age who are within our 


‘combatant forces. 


Don’t grumble, complain, or be 
despondent to your customers! If 
you do, you will be breaking down 
civilian morale. 

You can play a big part in achiev- 
ing victory. It’s up to you! 

How about it. fellers? The pro- 
duction manager and the factory 
workers are getting the stuff out for 
the boys who must do the real job 
in this war. Here is a real service— 
an important service—that the sales 
end of business can render to our 


country. 
—From a bulletin distributed by 
Supplee-Biddle Hardware Co., Phila- 


delphia, Pa 








Fire Equipment Interests Air Raid Wardens 











This illustration shows a display of fire fighting equipment arranged by 
Wimberiy & Thomas Hardware Co., Birmingham, Ala., for the benefit of a 
class of air raid wardens. The firm provides space on its third floor where the 
class was held and went to the trouble to assemble all of the equipment 
needed including fire extinguishers, fire hose, first aid kits, fireman's axes. 
garbage cans for sand, gas masks and other items. 
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| x, Mister, ¥  insiaies geal YOU CAN PROFIT 


uSE ME_ AND vazoware / with FRANKLIN GLUE 
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INO MORE MIXING € HEATING — SELL FRANKLIN-Guid Hide GLUE | 





WRITE FoR FREE SAMPLE ON Your 
BUSINESS LETTERHEAD 


THE FRANKLIN GLUE CO. 


COLUMBUS, OHIO 


| STANLEY HARDWARE 
OLE TIMER SEZ: _ For Rolling or Sliding Doors 


"Think it's going to rain, Zeke?" 
"Be along, dry spell if it don't.” 


























EDLUND 
——TOP-OFF 


Customers never 
storm over tight 
jar tops if you sell 
‘em on Edlund 
TOP-OFF. More 
likely, they'll say 
EDLUND next 
time they need a 
Modern Kitchen 
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3 Sizes meet all needs 








Tool. 
At Your for Doors up to 1000 Pounds 
i - - ers , Only three sizes, X, Y, and W. of Stanley Hangers have accurate 
Jobb Stanley No. 2641 Track and No. two-way adjusting nut and ball 


2650 Hangers, handle all common bearing swivels. Stanley ‘‘Hold- 
sliding doors weighing up to 350, Fast’ Track Clamps hold sections of 


| 700 and 1000 pounds, respectively. track rigid and perfectly aligned. 
X track is 16 gauge, Y is 14 gauge Send for catalog describing the 
and W is 13 gauge. complete line of Stanley Hardware. 


THE STANLEY WORKS... NEW BRITAIN, CONN. 


Company, BURLINGTON, VT. Ls TA N es EY ] 


| TRADE MARK 
| 













HARDWARE FOR CAREFREE DOORS 














CREWDRIVER J9Z GZ THE AUTOMATIC GRIP 


fuli-teatured: cn.ome vanaai- vowe Of Gh Ghvauy aye 
um blade, tempered entire quality screwdriver — holds, 
length; hand-ground bit; many starts and sets-up screws in 
models have transparent, un- unhandy places. Advertised 
breakable insulating handies in '‘Popular Mechanics’’ and 
plus the patented, exclusive "Popular Science'’ — ready 
Gripper that doubles the sales for you. 
Order Through Your Jobber 


UPSON BROS.,INC., 84 Exchange St.eet, ROCHESTER, N. Y. 
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Good Window Displays « « « « «© «© «© # «© # @# & & H# HH & 


Do you realize that no one factor will d-aw people to your store And many dealers who require their own copy of Hardware 
like attractive window displays of seasonable merchandise? “- find it highly profitable to subscribe to extra copies for their 
; ; 2 ? : sales force. : 
Hardware Age is continually reproducing such window displays The cost, $1.00 per year, is returned over and over in better 
—its representatives are always on the lookout for new ideas. windows and increased trade. 


HARDWARE AGE, 100 East 42nd Street, New York City 
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PRIEST'S CLIPPERS 
A Complete 


Line— 


Ask 
Your Jobber 
75 Years’ Reputation in the Trade 
AMERICAN SHEARER MFG. CO. 


SHUA, N. H. 

















faers 


NEW STREAMLINE 


SUPER VALUE 
NAIL CLIPPER 


Latest member of Gem 10° 





Nall ho pg family. 
Hardened jaws, = 











KEY BLANKS 


OF EVERY DESCRIPTION 


} 


Catalogue on Request 


GRAHAM MFG. CO. 


Dect. W. 


Derby, Conn., U. S. A. 
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rench 


‘GUNSHINE 
cHAMOUI 


MADE IN U.S A 


ASK YOUR JGBBER 
POR GUAR EXTRA VALUE 
SEWED PIECE CHAMOIS 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 

















There’s a Mine 
of Information 


vitally-important 
facts, live merchan- 
dising ideas and 
sales-producing 
methods in HARD- 
WARE AGE. Make 
it a habit to read 
your business paper 
regularly and thor- 
oughly. 

















Bicycle Repair Parts Profitable 


[CYCLE parts and repairs con- 

stitute a profitable new line 
for John W. Sandlin & Son, hard- 
ware dealers of Decatur, Ala., ac- 
cording to J. E. Sandlin, a member 
of the firm. 

“We carry a $500 or $600 stock 
and find a rapidly growing demand 
as more and more people depend on 
bicycle transportation,” says Mr. 
Sandlin. “Items which sell well are 
bearings, tire patches, light gener- 
ators, fenders, tire flaps, mirrors, 
front wheel brakes, V signs and fox- 
tails. We sell both to individuals 
and to bicycle repair shops.” 

Mr. Sandlin said very little 
trouble had been experienced so far 
in getting essential parts and he was 


hopeful that they would continue te 
be made available. Another new 
line handled by this concern is rad:o 
batteries. 


Pioneers Honored 

In the midst of all the coopera- 
tive sales, promotions, celebrations, 
etc., the Traverse City, Mich., mer- 
chants have not forgotten to co- 
operate on another nice gesture at 
the opposite end of the picture. At 
the hour of the funeral of any 
pioneer merchant of the com- 
munity, all business is suspended 
for five minutes. 








STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CONGRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 


OF HARDWARE AGE, published bi- 
weekly at Philadelphia, Pa., for 
October 1, 1942. 

State of New York, County of New 
York, ss. 

Before me, a Notary Public in and 
for the State and county aforesaid, 
personally appeared George H. Grif- 
fiths, who, having been duly sworn 
according to law, deposes and says 
that he is the President of HARD- 
WARE AGE and that the following is, 
to the best of his knowledge and be- 
lief, a true statement of the owner- 
ship, management (and if a daily 
paper, the circulation), etc., of the 
aforesaid publication for the date 
shown in the above caption, required 
by the Act of August 24, 1912, as 
amended by the Act of March 3, 1933, 
embodied in section 537, Postal Laws 
and Regulations, printed on the re- 
verse of this form, to wit: 

1. That the names and addresses of 
the publisher, editor, managing editor, 
and business managers are: Publisher, 
Chilton Company, Inc., 100 East 42nd 
Street, New York, N. Y.; Editor, 
Chas. J. Heale, 100 East 42nd Street, 
New York, N. Y.; Managing Editor, 
none: Business Manager, George H. 
Griffiths, 100 E. 42nd Street, New 
York, N. Y. 

2. That the owner is: (If owned 
by a corporation, its name and address 
must be stated and also immediately 
thereunder the names and addresses 
of stockholders owning or holding one 
per cent or more of total amount of 
stock. If not owned by a corporation, 
the names and addresses of the in- 
dividual owners must be given. If 
owned by a firm, company, or other 
unincorporated concern, its name and 
address, as well as those of each in- 
dividual member, must be given.) 

Chilton Co., Inc.: C. A. Musselman, 
260 Sycamore Ave., Merion Station, 
a.: J. S. Hildreth, York Lynne Manor 
Apts., City Line oo oe er Road, 
Overbrook, Phila., P. H. Griffiths, 
165 Montclair Ave., y AES, RE eS 
Charlotte M. Terhune, 160 E. 48th 
St.. New York, N. Y.; John B'air 
Moffett. Fishers Rd., Bryn Mawr, Pa. ; 

Cc. S. Baur, 69-11 Yellowstone Bivd., 
Forest Hills, N. Y.; J. H. Van De- 
venter, 12 Phillipse Place, Yonkers, 
N. Y.: Mrs. Beulah Fahrendorf, 19 
Tunstall Rd... Searsdale, N. Y.; Mary 
M. Acton, 260 Svcamore Ave., Merion 
Station. a.: Mabel M. Musselman, 
260 Syveamore Ave.. Merion Station, 
Ta.: Dorothy S. Johnson, 1327 N. 
Greenwav Drive. Coral Gables. Fla.: 
Anne FE. Tomlinson, c/o Barkers 
Trust Companv. P.O Box 704 Church 
Street Annex, New York, N. Y.; Ethel 


G. Breen, Trustee u/w of Charles W. 
Anderson, 51 East 42nd St., New 
York, N. Y.—Beneficiaries : Robert C. 
Anderson, Percival E. Anderson, 
Charles W. Anderson, Jr., Annie L. 
Clark: John Blair Moffett, 1608 Wal- 
nut Street, Philadelphia, Pa.—Agent 
for J. Howard Pew, J. N. Pew, Jr., 
Mabel P. Myrin, Mary Ethel Pew; 
Elizabeth J. Bailey and Ellwood B. 
Chapman, Trustees Estate of James 
Artman, Deceased, 930 Real Estate 
Trust Building, Philadelphia, Pa.— 
Beneficiaries: Franklin Artman, Vera 
Watters, Alvin C. Artman, Elizabeth 
J. Artman, Marion A. Pratt, George 
H. Pratt, by assignment, Edwin Moll, 
by assignment: Frederick S. Slv, 149- 
40 35th Ave., Flushing, L. I., 

3. That the known bondholders, 
mortgagees, and other security hold- 
ers owning or holding 1 per cent or 
more of total amount of bonds, mort- 
gages, or other securities are: (If 
there are none, so state.) None. 

4. That the two paragraphs next 
above, giving the names of the owners, 
stockholders, and security holders, if 
any, contain not only the list of stock- 
holders and security holders as they 
appear on the books of the company 
but also, in cases where the stock- 
holder or security holder appears 
upon the books of the company as 
trustee or in any other fiduciary rela- 
tion, the name of the person or cor- 
poration for whom such trustee is 
acting, is given; also that the said 
two paragraphs contain statements 
embracing affiant’s full knowledge and 
belief as to the circumstances and con- 
ditions under which stockholders and 
security holders who do not appear 
upon the books of the company as 
trustees, hold stock and securities in 
a capacity other than that of a bona 
fide owner: and this affiant has no 
reason to believe that any other per- 
son, association, or corporation has 
any interest direct or indirect in the 
said stock, bonds, or other securities 
than as stated by him. 

5. That the average number of 
copies of each issue of this publica- 
tion sold or distributed. through the 
mails or otherwise, to paid subscribers 
during the twelve months preceding 
the date shown above is (This in- 
formation is required from daily pub- 
lication only.) 

GEORGE H. GRIFFITHS, 
President. 

Sworn to and subscribed before me 

this 24th day of September, 1942. 
Mae A. Gatzenmaier. 
My commission expires March 30, 
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Tables and —Table— 
Chair—13"' H, 812“ W, 71% D. Suggested Retoill ........ 
* Lawn Swing—17“ L, 14" H’ 1114“ W. Suggested Retail ..... 1.39 


PLAYPAL TOYS INCORPORATED - 1800 EAST 30th STREET + CLEVELAND, OHIO 


Each item packed K. D. 12 to carton. 


BRIGHT NEW DISTINCTIVE DOLLY DAY DOLL FURNITURE FOR VOLUME S 


Beautiful doll furniture every child who has a doll will want. 
Made of hardboard, tabbed, slotted, in 3 bright colors. 
Write us for complete line catalog and price list now. 








POPULAR-PRICED 


ASK YOUR SUPPLIER ABOUT 


BATHROOM AND KITCHEN FIXTURES 
IN AUTOYRE HY-GRADE QUALITY 


WRITE FOR LITERATURE 


THE AUTOYRE COMPANY, 


OAKVILLE, CONN DESIGNED 
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ACCURACY 
RELIABILITY 
POPULARITY 
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LOOK 


FOR 


rHE NAMI 


AU GREENFIELD 








Handles Easily 


WET .. DRY 


Pre-Waterproofed and Pre-L 
by Exclusive Methods 







Makes Columbian Rope 
more flexible 


C0 LUMBIAN rn 


mbian Rope Co Auburn, fh 


ubricated 


Look for the 
RED, WHITE 
AND BLUE 
MARKER 
when you buy 
rope — your 
customers do 
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ROPE 











DEALERS! 
CHICAGO LOCKS 


Give You 
MORE fo Sell! 


The Famous 


oT oO): 7S wm Melos), fe 
Chicage Padlock 


Herdware Dealers! — investigate 
the CHICAGO LINE—where ALL 
Locks — lock BOTH sides of 
shackle . . . and see how this 
‘Double Locking’’ Security will 
step UP sales—for YOU! ... and 
remember — there’s a CHICAGO 
Lock for EVERY PROTECTION 
need! 


CHICAGO LOCK CO. 
2024 N. Racine Ave., Chicago, Iii. 








xaKeneun 


MECHANICAL 


\ RUBBER GOODS 


BOSTON WOVEN HOSE 
£ RUBBER COMPANY 


CAMBRIOGE, MASS. 





There are no substitutes for quality—buy RED DEVIL Modern-liae 
GLASS CUTTERS, glaziers and painters tools and machines. 


LANDON P. SMITH, Inc. Irvington, New Jersey, U. S. A. 











OCTOBER 15, 1942 


ALES 















*»* Coming Conventions and Events «+ 


Corrected Each Issue According to Latest Data 


American Hardware Manufac- 
turers’ Association meeting jointly 
with the National Wholesale Hardware 
Association, Oct. 19-21, 1942, at the 
Palmer House, Chicago, Ill. Charles 
E. Rockwell, 342 Mad'son Ave., New 
York City, is secretary-treasurer of the 
manufacturers’ group, and George A. 
Fernley, 505 Arch St., Philadelphia, 
Pa., is secretary-treasurer of the whole- 
salers’ group. 


Montana Implement and Hardware 
As-ociation, annual convention, Oct. 
23-24, 1942, at the Northern Hotel, Bil- 
lings, Mont. C. M. Wall, Box 216, 


Helena, Mont., is acting secretary. 


National Wholesale Hardware 
Association, meeting jo'ntly with the 
American Hardware Manufacturers’ As- 
sociation, Oct. 19-22, 1942, at the 
Palmer House, Chicago, Ill. George A. 
Fernley, 505 Arch St., Philadelphia, 
Pa., is secretary of the wholesalers’ as- 


sociation, and Charles F. Rockwell, 342 
Madison Ave., New York City, is sec- 
retary of the manufacturers’ group. 


Ohio Hardware Association, an- 
nual ‘convention and exhibit, Feb. 16- 
19, 1943, in Cincinnati, Ohio. Head- 
quarters, convent‘on sessions and ex- 
hibit all at the Netherland-Plaza Hotel. 
John B. Conklin, 175 S. High St., 
Columbus, Ohio, is secretary. 


Southern California Retail Hard- 
ware Association, annual convention and 
exhibit, Feb. 24-25, 1943, in Los An- 
geles, Calif. Convention headquarters, 
sess‘ons and exhibit at the Elks Club. 
J. V. Guilfoyle, 509 Rives Syrong Build- 
ing, Los Angeles, Calif., is managing 
director. 


Virginia Retail Hardware Asso- 
ciation, annual convention, Feb. 22-23, 
1943, at the Hotel Roanoke, Roanoke, 
Va. G. T. Omohundro, Jr., Scottsville, 
Va., is secretary. 
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Help Wanted. Accounts Wanted Positions Wanted 
P po (Special Rate) set solid, maximum 
Business Opportunities DMG cacdicsicdckuntadanee $1.00 
. Each additional word............... .05 
Sales Representatives Wanted Allow Seven Words for Keyed Address or Your Addr 
Set solid, maximum, 50 words....... $4.06 BOXED DISPLAY RATES 
All capitals, maximum, 50 words.... 5.00 GE. 5.6 ot nkh ns ndensnassssnsee $6.00 
Each additional word...... . .08 Each additional inch.......... 4.00 











HARDWARE SALESMAN WANTED 


to call on long established trade in Orange, 
Ulster and Sullivan Counties, New York. 
Give age, experience and references 
ABDORESS 
Charies J. Smith & Company 
41 Wittinson Ave-use Jersey City, N. J. 


PROMINENT DETROIT HARDWARE AND 
SPORTING GOODS COMPANY has openings 
for salesmen. Will pay top galaries for men with 
ability. Address Box H-137, care of HARDWARE 
Ace, 100 E. 42nd St., N. Y. City. 

















FOR SALE SASH WEIGHTS 8% to 14%; 
Stanley and Sargent Foot Bolts 8” to 10”; Sar- 
gent Bar Sash Lifts #410AB-AB2435; Nicholson 
16” Flat and Mill Bastard Files; K & F Taper 
Files 5” to 8”; Sargent AB 403, Oh402 Coat and 
Hat Hooks; Double block awning pulleys 14 and 
up; Sargent store door handles # OB 7923. Ad- 
dress—-Fort Plain Hardware, Fort Plain, N. Y. 





WANTED EXPERIENCED HARDWARE- 
MAN BY LARGE hardware and plumbing sup- 
ply company in Connecticut handling builders’ 
hardware, paints, plumbing and heating supplies, 
electrical fixtures and window glass. Good salary 
and liberal hours for right man. Good opportun- 
ity for advancement. Man not eligible for draft 
preferred. Address Box H-136, care of HARDWARE 
Ace, 100 E. 42nd St., N. Y. City. 
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WANTED—LINES FROM MANUFACTUR- 
ER FOR St. Louis, Mo., territory. Selling to 
jobbers, department, furniture, hardware, variety, 
gift stores. Also have a large following ampng 
premium trade. Age 45, marrisd; have a far. 
Can furnish excellent references. Address Box 
H-113, care of Harpware Ace, 100 E. 42nd St., 
m.. Be Coep. 





POSITION WANTED, PREFERABLY 
WITH A jobber er manufacturer. Have had 
8 years’ experience in all phases of hardware and 
paint lines including buying, taking care of stock, 
inventory, office management, bookkeeping. I oca- 
tion—within 50 miles New York City.. Address 
Box H-135, care of Harpware Ace, 100 E. 42nd 
Se... MN. ¥.. City. 





WANTED — STOCKS OF HARDWARE, 
TOOLS, electrical and mill supplies for cash. 
Preferred within 200 miles of New York City. 
We are wholesalers of hardware. Address Box 
H-138, care of HARDWARE AGE, 100 E. 42nd 
Street, New York City. 





Western Retail Implement and 
Hardware Association, annual conven- 
tion and exhibit, Jan. 25-27, 1943, in 
Kansas City, Mo. Headquarters will be 
at the Hotel President, convention ses- 
sions at the Little Theater, Municipal 
Auditorium and exhib:t at the Mu- 
nicipal Auditorium. Frank H. Spink, 
322 Scarritt Bldg., Kansas City, Mo.. 
is secretary. 


Ad Stresses First Come, 
First Served Idea 


Times certainly have changed. Not 
so long ago the hardware dealer who 
advertised that he had just received 
a complete milking unit and that it 
would be first come, first served. 
would have been regarded as being 
unorthodox, to say the least. 

But this is just what the Moon- 
Johnson Hardware Co., of Austin. 
Minn., did recently and local people 
didn’t think it very strange for many 
of them wanted to purchase that 
milker. 


Good News! 





We have just 
received ONE 
Complete 


Surge 
MILKING UNIT 


First Come... 
First served! 


* 
Moon-Johnson 


HARDWARE 
111 East Mill Street 





This ad, shown in its original 
size, made promptness a virtue 
and probably caused a stampede 
to the store of Moon-Johnson. 
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THE 21ST EDITION 


OF THE 





| suLe O88, teen AGE 





QUICK FACTS ABOUT 
THE VITAL USEFULNESS 
OF THIS 21ST EDITION 


1, 739 pages of Product Listings & 
Condensed Catalogs—streamlined to 
help hardware retailers and whole- 
salers meet today's wartime condi- 
tions. 


2. 330 pages of Product advertis- 
ing—the ad-catalogs of 525 manu- 
facturers. 


3. Over 20,000 manufacturers’ 
brand and trade names under ap- 
proximately 7,500 Product-Headings 
—all streamlined and modernized 
for quick and easy reference. 


4, More than 30 Editorial Refer- 
ence pages present needed data on 
a variety of subjects vital to hard- 
ware merchants. Included are sum- 
maries of war-time and priority “P” 
orders affecting hardware merchan- 
dise. 


5. Special listing of trade names 
and house brands owned by and 
originating with hardware jobbers. 


6. The most complete and compre- 
hensive Directory Number ever pub- 
lished of manufacturers of Hardware, 
Tools, Household and Kitchen ware; 
Farm, Garden and Dairy Equipment; 
Insecticides, etc.; Paint, Stoves, 
Electrical Appliances and Supplies; 
etc., plus hundreds of merchandise 
items made of non-critical materials 
to meet war-time conditions. 


OCTOBER 15, 1942 











MERCHANDISE 
DIRECTORY 
NUMBER OF 
HARDWARE AGE 


Is now actively performing a 
vital wartime service for wholesalers 


and retailers of hardware 


HIS new edition has been streamlined to meet the urgent needs of 
26,000 Hardware Buyers. 


In one book they can locate all important hardware manufacturers for 
substitute or alternate products of non-critical materials to make up for the 
loss of sales and revenue on normal products which are now unavailable. 


This makes the new edition more useful, mére needed, than ever before- 
a veritable lifesaver—a key to gearing their merchandising activities for a 
more profitable survival under today’s conditions. 


Equally important is the Editorial Reference Data presenting a summary 
of war-time orders aflecting hardware store merchandise, priority “P” 
orders and up-to-the-minute data on a variety of subjects vital to hardware 
merchants. 


In every way this 2lst coming-of-age edition of “Who Makes It” is a 


splendid example of the editorial service that has made HARDWARE AGE 
the acknowledged leader in the field. 


HARDWARE AGE 


100 East 42nd Street, New York, N. Y. 
A CHILTON ® 


A. B. ©. © Charter Member « A. B. P. 
PUBLICATION 
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Retails ot 10¢ 3" 
Fits Vest Pocket 


Retails ot 2% 





A EMELOLD CO. p... 


ARLINGTON, N. J write for our full line 
























You Can’t Go Wrong 
with HOPPE’S No. 9 


Neither can your customer. For—when you sell a 
soldier or a sportsman Hoppe’s No. 9 you are serving 
him beyond a doubt the most efficient gun cleaner 
yet made. Millions of gun owners will attest this 
fact. Don’t overlook Hoppe’s Cleaning Patches and 
, Hoppe’s Lubricating 
Oil—either. 











FRANK A. HOPPE, inc. 


2314A North 8th St. 
Philadelphia, Pa. 
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Gene" DOMES & SILENCE 


SLIDE SILENTLY - SOFTLY - SMOOTHLY 


~ SET-10c SET-10c SET SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Look for name 
“Domes of Silence" 












Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs id all _furniture. 






Ask your Jobber. If he is 


DOMES of SILENCE, Inc., 35 Pearl \) a 
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American Chain & Cable Co., 
Ds. ceccdsccdducctesesounenouena 


American Chain Div. ........... 
American Mfg. Co. ............ 
American Molded Prds., Sis Co. 
American Shearer Mfg. Co. 
Ameri-an Steel & Wire Co. 
Autoyre Co., The 


Baker Mfg. Co. 

Berea Abrasives shined 

Boston Woven Hose & Rubber 
Co. eee bacntes auagen 

Brooks & Sons, M. S. 


c 
Capewell Mfg. Co. 
Carnegie-lilinois Steel Co. 
Cheney Hammer Corp., Henry 
Chicago Lock Co. 
Columbian Rope Co. 
Columbia Steel Co. 
Cook, Co., The H. C. 
Cross & Co., Inc. W. W. 


Daisy Mfg. Co. 
Devoe & Raynolds Co. 
Diamond Calk Horseshoe Co. 


— 
Economaster Products Co. Inc 
Edlund Company ........... ; 
Emeloid Co Inc., The 


Fox Shotguns 54- 


Franklin Glue Co., The 


6 
Graham Mfg. Co. ; 
Greenfield Tap & Die Corp. 
H 
Hoppe, inc., Frank A.... 
Hoyt & Worthen Tanning Corp. 


J 
Jennings, Mfg. Co., The Russell. . 


” 
Kent & Company, L. W. 
Keystone Steel & Wire Co.. 


L 
Lamson & Sessions Co. 
Leipzig & Lippe, Inc.......... 
Lockwood Hdwe. Mfg. Co. 


M 
Malleable Iron Range Co.. 
McCormick Sales Co. (ron Glue 


iv. 
McGraw Elec. Co. . 
Milcor Steel Co. 
Miller, Inc., Robert E. 


8-9 
47 
89 
89 

8-9 


92 


7 
53 


85 
87 
92 


55 
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15 


85 
59 


72 
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Millers Falls Co. ............... 7 
Milwaukee Stamping Co.......... 78 
Myers & Bro. Co., F. E. ... ? 
N 
National Brass Co. ....... b) 
National Mfg. Co. ........... 6 
National Screw & Mfg. Co. ..... % 
National Tube Co. ............. 8-9 
New York Wire Cloth Co. ...... 49 
North Bros. Mig. Co. ....... 64 
P 
Peters Cartridge Div. ........... 10-1} 
Playpal Toys, Inc. ............ . 89 
Prime Mfg. Co., The ....... 73 
R 
Railway Express Agency, Inc. 
(Air Express Div.) ............. 7| 
Raybestos-Manhattan, Inc. (In- 
ustrial Sales ag PA aE ee 71 
Remington Arms Co., Inc. ...... 10-11 
Russell, Burdsall & Ward Bolt F 
WWE. excocduciecatlaccrie: 7 
s 
Savage Arms Corp. ............54-55 
Sehete WB. Ge. occ ccivccccsse . 8 
Selchow & Righter Co. ......... 63 
Sheffield Bronze Powder & Sten- 
NE aitodcecsecsidessswkeus 
Sherman Mfg. Co., H. B....... 82 
Simonds Saw & Steel Co. .. 15 
Smith, Inc., Landon P. ......... 89 
Socony-Vacuum Oil Co. Inc....... 4 
RIES, ios ts cednakineseans 5 
Stanley Works, The ............ 87 
Stevens Arms Co., J. ..........54-55 
Stevens Walden, Inc. A 67 
T 
Taylor Instrument Companies..... 57 
Tennessee Coal, Iron & Railroad 
ES. . exenmncondddedacsdnenmebebns 8- 


Tennessee Valley Associated Mar- 
Nai <nenckinesu@euaiavannece 


Teuscher Pulley & Belting Co. 85 
U 

Union Fork & Hoe Co., The 1 

Union Hardware Co. ......... . 70 

United States Steel Corp. ...... 8-9 

Upson Bros. Inc. janes ; 87 
v 

Vaughan Novelty Mfg. Co. Inc. 14 
w 

Weaver Pres-Kloth Co. 8) 

Whitney Carriage Co., F. A....68, 69 

Wood Shovel & Tool Co.... 18 
x 

X-acto Crescent Prod. Co. Inc. 84 
Y 

Yale & Towne Mfg. Co., The 3 
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FOR VICTORY TODAY 
USINESS TOMORROW 


Get This Flag Flying Now! 


This War Savings Flag which flies today 
over companies, large and small, all across 
the land means business. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 


It also means that the employees of all these 
companies are doing their part for Victory 

.- by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 


it means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


\) 







Save With 


FNERRON 
pen NE 





Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today .. . and prosperity tomor- 
row, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, now is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 
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| more steel than ever 
... Gnd more business for you 


on MEECOR, products 


The moment fighting stops, steel will 
turn from its job of winning the war, to 
the uses of peace. * For these uses, steel 
will be more abundant — and probably 
more economical — than ever before, 
due to wartime expansion cf steel-pro- 
ducing facilities. * To help you take ad- 
vantage of this greater steel production, 
the Milcor line will be even more com- 
plete, more appealing to the eye, more 
satisfactory in performance — than dur- 
ing the pre-war period when it led the 
field. Look to Milcor, in the future as in 
the past, for the latest advances in heat- 
ing materials and sheet metal products 
— helping you to rebuild a following 
of loyal, satisfied customers. 


- MilCOR, STEEL COMPANY 
MILWAUKEE, WISCONSIN CANTON, OHIO 


CHICAGO, ILL. ® KANSAS CITY, MO. © NEW YORK, N. Y. 
ROCHESTER, N. Y. © BALTIMORE, MD. 















Milcor Portable 
Oven. 1- and 2- 
burner models. 









Milcor Galvanized 
Adjustable Angle 


Milcor Lock-Joint 
Stove Pipe 





Milcor Rain-Carrying 
Equipment 






Milcor 
Coal Hod 





Milcor Pick-up Cart 
Milcor Louvre Ventilators 
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America Originated the PARATROQPER! 
|_| The famous Gs / . ; 


DEXTER-TUBULAR 
originated ~ 
‘by 
NATIONAL BRASS _ 
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=) National Brass 
—\ Originated 


P49 


~~ MODERN 
CABINET HARDWARE 


Smartly designed, practical, positive action modern 
cabinet hardware — the offspring of American 
ingenuity, leadership and foresight that also alertly 
conceived the offensive surprise of the attacking 
paratrooper! 








This advanced styled line of National Brass originated 
cabinet hinges, pulls, knobs, and catches is now avail- 
able in bright or dull finishes on a highly rust resistant 
zinc base plating especially processed and finished to 
resemble chromium. Also available in enamel. 


National Brass Company advanced 
%. CABINET HARDWARE and the Dexter 
Ba Tubular Commander line conform with 

bE the specifications given in the new 
ie Builders Hardware Manual of the 
ieee War Production Board and can be 
. promptly supplied to those with quali- 
Hin rating. If you do not have the 
ndy Reference Cabinet Hardware, 

: write for your copy. Let us serve you. 








‘: Nationa! Brass Co. Mfrs. GRAND RAPIDS, MICH. 





BUILDERS HARDWARE — CABINET HARDWARE —— SCREEN DOOR HARDWARE — 








ANOTHER QUALITY NOTE 
“National” Machine Screws and Stove 
Bolts are “Grade A” in quality, workman- 
ship and rigid adherence to latest standards 
ac thread fits. All Hex Machine Screw 
Nuts are supplied with double chamfer 
and double countersunk holes in sizes of 
3¢"" and smaller. 


the Most Important 


und the Most Severe 


Ml Service Ever Required 


**National’s” aircraft quality line of screws, nuts, bolts and rivets 
is measuring up to the Nation’s need. 

In planes, tanks, guns and ships, millions of these indispensable 
headed and threaded products daily take their places in the 
program for Victory. 

But while civilian and normal peacetime industrial needs must 
wait, they are not forgotten. For the added experience gained in 
meeting the rigid demands of the Army and Navy will result in 


tougher and better products for you, later. 


attona 


PIA O AHO THREAOEE 








